ROUTLEDGE

Media, Communication
and Cultural Studies
Catalogue 2022
January - June
New and Forthcoming Titles

www.routledge.com

Welcome

THE EASY WAY TO ORDER

Welcome to the January to June 2022 Media, Communication and Cultural
Studies Catalogue.
In this catalogue you will find information on the Routledge list which
provide researchers, professionals, lecturers and students with high quality Books,
eBooks, Resources and Information in the subjects of Media, Communication
and Cultural Studies.
We welcome your feedback on our publishing programme, so please do
not hesitate to get in touch – whether you want to read, write, review, adapt or
buy, we want to hear from you, so please visit our website below or please
contact your local sales representative for more information.
www.routledge.com

We have over 50,000 eBooks available across the
Humanities, Social Sciences, Behavioural Sciences,
Built Environment, STM and Law, from leading
Imprints, including Routledge, Focal Press and
Psychology Press. These eBooks are available for both
individual and institutional purchase.

INDIVIDUALS
Our eBooks are available from Amazon, Apple
iBookstore, Google eBooks, Ebooks.com, Kobo, Barnes
& Noble, Waterstones, Mobipocket, VitalSource, and
CourseSmart.

LIBRARIES AND INSTITUTIONS
Subscribe to or purchase a wide range of eBook
packages or pick and mix your own from our
complete collection (a minimum number of titles
applies). FREE TRIALS are available. For more
information, please visit www.tandfebooks.com
or contact your local sales team.

eUpdates
Register your email at www.tandf.co.uk/eupdates
to receive information on books, journals and other
news within your area of interest.

Contacts
UK and Rest of World:
Bookpoint Ltd
Tel: +44 (0) 1235 400524
Email: book.orders@tandf.co.uk
USA:
Taylor & Francis
Tel: 800-634-7064
Email: orders@taylorandfrancis.com
Asia:
Taylor & Francis Asia Pacific
Tel: +65 6989 6600
Email: sales@tandf.com.sg

Prices are correct at time of going to press and may be subject to change without notice.
Some titles within this catalogue may not be available in your region.

eBooks

Book orders should be addressed to the
Taylor & Francis Customer Services
Department at Bookpoint, or the appropriate
overseas offices.

Partnership Opportunities at
Routledge
At Routledge we always look for innovative ways to
support and collaborate with our readers and the
organizations they represent.
If you or your organization would like to discuss
partnership opportunities, from reciprocal marketing
activities to commercial enterprises, please do get in
touch on partnerships@routledge.com.

Considering Books for Course Use?
This symbol shows books that are available as
complimentary exam copies for lecturers or
faculty considering them for course adoption.
To obtain your copy visit the URL listed
beneath the title in the catalog and select your
choice of print or electronic copy.
Visit www.routledge.com or in the US you can
call 1-800-634-7064.
This symbol shows books that are available as
electronic inspection copies only.

Trade Customers' Representatives,
Agents and Distribution
For a complete list, visit:
www.routledge.com/representatives .

Prices, publication dates and content are correct at time of going to press, but may be subject to change without notice.

China:
Taylor & Francis China
Tel: +86 01 6263 0226
Email: cynthia.ji@tandfchina.com
India:
Taylor & Francis India
Tel: +91 9718119759
WhatsApp: +91 9667535577
Email: inquiry@tandfindia.com

Contents
Audio (Focal Press) ............................................................................................................................................................. 2
Communication Studies ................................................................................................................................................... 5
Filmmaking & Post Production (Focal Press) .............................................................................................................. 12
Media & Cultural Studies ................................................................................................................................................ 16
Photography (Focal Press) ............................................................................................................................................. 32
Index ................................................................................................................................................................................... 33

2

AUDIO (FOCAL PRESS)
5th Edition
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Artist Management for the Music Business

Designing Interactions for Music and Sound

Manage Your Career in Music: Manage the Music Careers of Others

Edited by Michael Filimowicz, School of Interactive Arts and Technology, Simon
Fraser University
Series: Sound Design

Paul Allen, Associate Professor, Middle Tennessee State
University
Managing your career or that of someone else means you need
to be well versed and have a savvy understanding of the moving
parts of the music business. Learn how and why those moving
parts "move," as well as how to manage and navigate a
music-based career.
Artist Management for the Music Business gives a comprehensive
view of how to generate income through music and how to
strategically plan for future growth. This book also gives access
to resources about artist management and the music business
at its companion website, http://www.artistmanagementonline.com.
Focal Press
Market: Music Business
March 2022: 296pp
Hb: 978-1-032-01536-1: £120.00
Pb: 978-1-032-01478-4: £34.99
eBook: 978-1-003-17900-9
* For full contents and more information, visit: www.routledge.com/9781032015361

Designing Interactions for Music and Sound presents multidisciplinary research and case
studies in electronic music production, dance-composer collaboration, AI tools for live
performance, multimedia works, installations in public spaces, locative media, AR/VR//MR/XR
and health. Collectively the chapters illustrate the robustness and variety of contemporary
interactive sound design research, creativity and its many applied contexts for students,
teachers, researchers and practitioners.
Focal Press
April 2022: 6 x 9: 280pp
Hb: 978-0-367-69137-0: £120.00
Pb: 978-0-367-69134-9: £42.99
eBook: 978-1-003-14053-5
* For full contents and more information, visit: www.routledge.com/9780367691370

Doing Research in Sound Design

10th Edition

Audio Production Worktext

Edited by Michael Filimowicz, School of Interactive Arts and
Technology, Simon Fraser University
Series: Sound Design

Concepts, Techniques, and Equipment
Samuel J. Sauls, University of North Texas, USA and Craig A. Stark, Susquehanna
University, USA
Now in its 10th edition, the Audio Production Worktext offers a comprehensive introduction
to audio production in radio, television and film.
This book remains an essential text for audio and media production students seeking a
thorough introduction to the field.
Routledge
Market: Broadcast/Radio
February 2022: 8.25 x 11: 304pp
Hb: 978-0-367-64037-8: £120.00
Pb: 978-0-367-64036-1: £44.99
eBook: 978-1-003-12188-6
* For full contents and more information, visit: www.routledge.com/9780367640378

Doing Research in Sound Design‘ gathers chapters on the wide
range of research methodologies used in sound design. Editor
Michael Filimowicz and a diverse group of contributors provide
an overview of cross-disciplinary inquiry into sound design that
transcends discursive and practical divides. Students and
teachers in sound design graduate programs, industry-based
R&D experts, and audio professionals will find the volume to be
a useful guide in developing their skills of inquiry into sound design for any particular
application area.
Focal Press
Market: Audio
November 2021: 386pp
Hb: 978-0-367-40490-1: £120.00
Pb: 978-0-367-40489-5: £42.99
eBook: 978-0-429-35636-0
* For full contents and more information, visit: www.routledge.com/9780367404901

Dummy text to keep placeholder
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Coproduction in the Recording Studio

Immersive Sound Production

Perspectives from the Vocal Booth

A Practical Guide

Rod Davies
Coproduction in the Recording Studio details how recording studio
environments affect performance in the vocal booth. This is
cutting-edge reading for advanced undergraduates, scholars
and professionals working in the disciplines of recording studio
production, vocal performance, audio engineering and music
technology.

Dennis Baxter, , sound designer for the 2010 Vancouver Olympic Games, has 30 years
experience in live television sound, and has been the sound designer for the last six
broadcasts of the Olympic Games. He has also engineered the sound for the
Commonwealth Games, the World Cup, numerous NASCAR races, and hundreds of
sporting events around the world, earning him 4 Emmy® Awards for sports audio,
most recently for the 2008 Beijing Olympics. He presents regularly at AES Europe,
IBC, and NAB.
Immersive Sound Production is an introduction to the successful production of immersive
sound for live sports and entertainment.

Focal Press
Market: Audio
October 2021: 5.5 x 8.5: 108pp
Hb: 978-0-367-70548-0: £44.99
eBook: 978-1-003-14686-5
* For full contents and more information, visit: www.routledge.com/9780367705480

Focal Press
May 2022: 7 x 10: 288pp
Hb: 978-0-367-51220-0: £120.00
Pb: 978-0-367-51219-4: £29.99
eBook: 978-1-003-05287-6
* For full contents and more information, visit: www.routledge.com/9780367512200

Browse and order online:
www.routledge.com

AUDIO (FOCAL PRESS)
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Introduction to Digital Music with Python
Programming

Performing Electronic Music Live
Kirsten Hermes
Series: Audio Engineering Society Presents

Learning Music with Code

This comprehensive book lays out the conceptual approaches,
tools and techniques for performing electronic music.
Whether you are a student, hobby producer or a more advanced
performer, this book gives you a comprehensive overview over
your options. Students of music production courses, particularly
at postgraduate level, but also researchers in the field of
creative-focused performance technology will find this to be a
useful, all-encompassing resource, with many starting points
and resources for a deeper creative exploration.

Michael S. Horn, Melanie West and Cameron Roberts
Introduction to Digital Music with Python provides a foundation in music and code for the
beginner and shows how coding empowers new forms of creative expression while
simplifying and automating many of the tedious aspects of production and composition.
Including core programming concepts such as loops, variables, lists and functions, this
book is designed for beginners of all backgrounds, requiring no previous experience with
music or code, including undergraduates and aspiring professionals.
Focal Press
February 2022: 6 x 9: 276pp
Hb: 978-0-367-47083-8: £120.00
Pb: 978-0-367-47082-1: £32.99
eBook: 978-1-003-03324-0
* For full contents and more information, visit: www.routledge.com/9780367470838

3

Focal Press
Market: Audio
December 2021: 7 x 10: 304pp
Hb: 978-0-367-34074-2: £120.00
Pb: 978-0-367-34073-5: £32.99
eBook: 978-0-367-34075-9
* For full contents and more information, visit: www.routledge.com/9780367340742

Dummy text to keep placeholder
4th Edition

Researching Live Music

Making Radio and Podcasts

Gigs, Tours, Concerts and Festivals

A Practical Guide to Working in Today's Radio and Audio Industries

Edited by Chris Anderton and Sergio Pisfil

Edited by Steve Ahern, Asia Pacific Broadcasting Union’s Media Academy

Researching Live Music offers an important contribution to the
emergent field of live music studies, a field which has, over the
past ten years, seen a steady growth in publications that examine
the history of live music venues and promoters, the economics
of the live music industry, and the operations of the sector. This
book is the first exhaustive review of the different ways in which
live music can be studied, including innovative approaches to
the study of historic and contemporary live music events, and
thus represents crucial reading for professionals, students and
researchers working in all aspects of live music.

Making Radio and Podcasts is a practical guide for anyone who wants to learn how to
make successful programs in the digital era. It examines the key roles in audio and
podcasting: announcing, presenting, research, copywriting, producing, marketing and
promotions. Outlining what is involved in creating different types of programs: news and
current affairs, music, talkback, comedy and WC features, as well as legal and regulatory
constraints. This is the ideal text for undergraduate and postgraduate students taking
courses on radio, audio and podcasting, media production and digital media, with broader
appeal to professionals and practitioners in the audio industries.
Focal Press
Market: Media Studies / Media Production
May 2022: 6.14 x 9.21: 344pp
Hb: 978-1-032-02070-9: £120.00
Pb: 978-1-032-02072-3: £32.99
eBook: 978-1-003-18173-6
* For full contents and more information, visit: www.routledge.com/9781032020709
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Focal Press
Market: Audio
November 2021: 6 x 9: 272pp
Hb: 978-0-367-40502-1: £120.00
Pb: 978-0-367-40500-7: £32.99
eBook: 978-0-367-40503-8
* For full contents and more information, visit: www.routledge.com/9780367405021
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Mathematical Music

Sounding Emerging Media

From Antiquity to Music AI

Claire Fitch

Nikita Braguinski
Mathematical Music offers a concise and easily accessible history
of how mathematics was used to create music. Grounded in
research findings from musicology and the history of technology,
and written for the non-specialist general audience, this book
helps both student and professional readers to make sense of
today’s music AI by situating them in a continuous historical
context.

Sounding Emerging Media details a practice-based approach to sonic art and electroacoustic
composition, drawing on methodologies inspired by the production of electronic literature,
and game development. This book is the ideal guide to the history and creation of audio
for innovative digital media formats and represents crucial reading for both students and
practitioners, from aspiring composers to experienced professionals.
Focal Press
April 2022: 5.5 x 8.5: 166pp
Hb: 978-0-367-49549-7: £120.00
Pb: 978-0-367-49548-0: £34.99
eBook: 978-1-003-04656-1
* For full contents and more information, visit: www.routledge.com/9780367495497

Focal Press
Market: Audio
March 2022: 5.5 x 8.5: 152pp
Hb: 978-1-032-06220-4: £120.00
Pb: 978-1-032-06219-8: £29.99
eBook: 978-1-003-22925-4
* For full contents and more information, visit: www.routledge.com/9781032062204

Complimentary Exam Copy

e-Inspection

New in Paperback

Companion Website
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The Podcaster's Audio Guide

Working with the Web Audio API

Jay Cockburn

Joshua Reiss, Queen Mary University of London, UK
Series: Audio Engineering Society Presents

The Podcaster's Audio Guide is a concise introduction to simple sound engineering techniques
for podcasters. Suitable for beginners from all backgrounds, including students and
hobbyists, as well as professional content producers looking to experiment with
podcasts, this book is the perfect resource with cheat sheets, starting set-ups and a
comprehensive jargon buster.
Focal Press
January 2022: 6 x 9: 192pp
Hb: 978-0-367-49554-1: £120.00
Pb: 978-0-367-49553-4: £24.99
eBook: 978-1-003-04657-8
* For full contents and more information, visit: www.routledge.com/9780367495541

Dummy text to keep placeholder

Working with the Web Audio API is the definitive and instructive guide to working with the
Web Audio API. It provides a powerful and versatile system for controlling audio on the
Web, allowing developers to generate sounds, select sources, add effects, create
visualizations and render audio scenes in an immersive environment.
Aimed at a wide audience of potential students, researchers and coders, this is a
comprehensive guide to the functionality of this industry-standard tool for creating audio
applications for the web.
Focal Press
April 2022: 6 x 9: 288pp
Hb: 978-1-032-11868-0: £120.00
Pb: 978-1-032-11867-3: £32.99
eBook: 978-1-003-22193-7
* For full contents and more information, visit: www.routledge.com/9781032118680

Understanding Game Scoring
The Evolution of Compositional Practice for and through Gaming
Mack Enns
Series: Perspectives on Music Production
Understanding Game Scoring explores the unique collaboration
between gameplay and composition that defines musical
scoring for video games.This book is recommended reading for
students and researchers interested in the composition and
production of video game scores, as well as those interested in
ludo-musicology.

Focal Press
Market: Audio
November 2021: 6.85 x 9.69: 160pp
Hb: 978-0-367-49283-0: £120.00
Pb: 978-0-367-49281-6: £39.99
eBook: 978-1-003-04546-5
* For full contents and more information, visit: www.routledge.com/9780367492830

Unity Game Audio Implementation
A Practical Guide for Beginners
Andrew Coggan
Unity Game Audio Implementation offers a practical, project-based
approach to learning Interactive Game Audio, for beginners who
have never used a game engine. This bookis essential reading
for aspiring professionals and students working in the area of
game audio, including beginners with no knowledge of
computer programming.

Focal Press
Market: Audio
December 2021: 6 x 9: 478pp
Hb: 978-0-367-51774-8: £120.00
Pb: 978-0-367-51773-1: £49.99
eBook: 978-1-003-05516-7
* For full contents and more information, visit: www.routledge.com/9780367517748

Browse and order online:
www.routledge.com

COMMUNICATION STUDIES
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#MeToo

American Women Activists and Autobiography

A Rhetorical Zeitgeist

Rhetorical Lives

Edited by Lisa M. Corrigan
This edited collection on #MeToo activism challenges the overwhelming whiteness and
straightness of #MeToo discourse and coverage. Using intersectional and decolonial
frameworks and historical, archival, organizational, and legal methods, these essays offer
a rich exploration of #MeToo to understand how activism around sexualized violence
reproduce and harm a wide variety of people.
The chapters in this book were originally published as a special issue of Women's Studies
in Communication.
Routledge
Market: Communication Studies/Women's Studies
December 2021: 7 x 10: 142pp
Hb: 978-1-032-01816-4: £120.00
eBook: 978-1-003-18020-3
* For full contents and more information, visit: www.routledge.com/9781032018164

Heather Ostman, Westchester Community College, USA
Series: Routledge Studies in Rhetoric and Communication
American Women Activists and Autobiography examines the
feminist rhetorics that emerge in six very different activists’
autobiographies, as they simultaneously tell the stories of
unconventional women’s lives and manifest the authors’
arguments for social and political change, as well as provide
blueprints for creating tectonic shifts in American society. This
book will be a timely instructional resource for all scholars and
graduate students in rhetorical studies, composition, American
literature, women studies, feminist rhetorics, and social justice.
Routledge
Market: Communication Studies
November 2021: 6.14 x 9.21: 192pp
Hb: 978-1-032-05076-8: £125.00
eBook: 978-1-003-19599-3
* For full contents and more information, visit: www.routledge.com/9781032050768
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A Practical Guide to Soft Skills

Building a Workplace Writing Center

Communication, Psychology, and Ethics for Your Professional Life

A Sustainable Solution and Practical Guide

Richard Almonte

Jessica Weber Metzenroth

This accessible text overviews the range of soft skills sought after
by employers and provides a practical guide to developing and
effectively demonstrating these skills. The book can be used as
a supplement for communication, business, and career-oriented
courses, and will be of interest to individual students and junior
professionals as well as career counsellors, postsecondary
instructors across the curriculum, and professionals in human
resources and learning and development.

This practical resource provides guidance for writing professionals to sustainably tackle
the organizational writing challenges of any professional environment. Rooted in applied
experience, this book guides readers through the process of developing a writing center,
from pitching the idea of a writing center to developing a service model and measuring
progress. This guide is invaluable for professionals across industries and academia
considering how to establish an embedded, sustainable, and cost-effective workplace
writing center. It will be of particular interest to business and human resource managers
considering how best to improve writing skills within their organizations.

Routledge
Market: Professional Communication
December 2021: 6 x 9: 188pp
Hb: 978-1-032-08101-4: £120.00
Pb: 978-1-032-07105-3: £34.99
eBook: 978-1-003-21294-2
* For full contents and more information, visit: www.routledge.com/9781032081014
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Routledge
Market: Professional Communication
March 2022: 6 x 9: 160pp
Hb: 978-1-032-08102-1: £120.00
Pb: 978-1-032-07107-7: £29.99
eBook: 978-1-003-21295-9
* For full contents and more information, visit: www.routledge.com/9781032081021
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Communicating Authority in Interorganizational
Collaboration

Advertising Design by Medium
A Visual and Verbal Approach
Robyn Blakeman
Conceived to give readers the principles and the tools to create
successful advertisements in a variety of mediums, this book is
a detailed exploration of how visual and verbal elements of
design work together to solve a business goal.
This book is ideal as a textbook for design courses within
programs in advertising, graphic design, integrated marketing
communication, strategic marketing, entrepreneurship, business,
and mass communication. Accompanying the text are online
materials for instructors: lecture slides, a testbank, and instructor
manual. www.routledge.com/9781032183596
Routledge
Market: Advertising Design
March 2022: 8.25 x 11: 288pp
Hb: 978-1-032-18555-2: £120.00
Pb: 978-1-032-18359-6: £56.99
eBook: 978-1-003-25512-3
* For full contents and more information, visit: www.routledge.com/9781032185552

Complimentary Exam Copy

e-Inspection

Rebecca M. Rice
Series: Routledge Studies in Communication, Organization, and
Organizing
The book offers an in-depth analysis of the challenges of
establishing authority within collaborative efforts. It introduces
the concept of cumulative authority, arguing that
communicating authority effectively is key to the creation and
success of collaborations. This book is a valuable empirical
resource for organizational communication and management
students and scholars. It will also appeal to community
collaborators and organizers, and contains advice and reflection
questions for practitioners.
Routledge
Market: Communication Studies/Business Studies
November 2021: 6.14 x 9.21: 156pp
Hb: 978-0-367-65368-2: £120.00
eBook: 978-1-003-12915-8
* For full contents and more information, visit: www.routledge.com/9780367653682

New in Paperback

Companion Website
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Communication in the 2020s
How Communication Studies Makes Sense of Our Times

Designing Technical and Professional
Communication

Edited by Christina S. Beck

Strategies for the Global Community

This supplemental text provides an inside look at the discipline of Communication Studies
through a series of essays in which top scholars from a wide range of subfields discuss how
they’ve experienced and how they study the crucial issues of our time.
This text makes an accessible supplementary text for Introduction to Communication,
Introduction to Graduate Studies, and Capstone courses, and will also interest students
considering studying Communication.

Deborah C. Andrews and Jason C. K. Tham
This core textbook for courses in technical and professional
communication emphasizes collaboration, a global perspective,
inclusivity, and rhetorical approaches to creating communication
products. Applying a design thinking framework for solving
problems and fostering innovation, it introduces students to the
core skills, knowledge, and habits of successful technical
communicators who work in the diverse, flexible, and mobile
workplaces of the 21st century. Four sections provide concrete
guidance for communicating in the global community,
managing projects through design, designing content for
audiences, and applying design to technical and professional
communication.

Routledge
Market: Communication Studies
May 2022: 6 x 9: 248pp
Hb: 978-1-032-11563-4: £120.00
Pb: 978-1-032-11160-5: £34.99
eBook: 978-1-003-22046-6
* For full contents and more information, visit: www.routledge.com/9781032115634

Routledge
Market: Technical Communication
November 2021: 7 x 10: 366pp
Hb: 978-0-367-55492-7: £120.00
Pb: 978-0-367-54960-2: £44.99
eBook: 978-1-003-09376-3
* For full contents and more information, visit: www.routledge.com/9780367554927

3rd Edition

Dummy text to keep placeholder

Communication Law

Disinformation and Data Lockdown on Social
Platforms

Practical Applications in the Digital Age
Dom Caristi, William R Davie and Laurie Thomas Lee
This fully revised third edition brings a fresh approach to the
fundamentals of mass media and communication law in a
presentation that undergraduate students find engaging and
accessible. This new edition offers expanded coverage of digital
media law and social media, a wealth of new case studies,
expanded discussions of current political, social, and cultural
issues, and new features focused on ethical considerations and
on international comparative law. Communication Law serves
as a core textbook for undergraduate courses in communication
and mass media law.
Routledge
Market: Communication Law
November 2021: 7 x 10: 502pp
Hb: 978-0-367-55036-3: £120.00
Pb: 978-0-367-54669-4: £89.99
eBook: 978-1-003-09166-0
* For full contents and more information, visit: www.routledge.com/9780367550363

Edited by Shawn Walker, Arizona State University, Dan Mercea, City, University of
London and Marco Bastos, University College Dublin
This book addresses the question of how researchers can conduct independent, ethical
research on mal-, mis- and disinformation in a rapidly changing and hostile data
environment.
The chapters in this book were originally published as a special issue of Information,
Communication & Society
Routledge
Market: Media Studies
December 2021: 6.85 x 9.69: 150pp
Hb: 978-1-032-07447-4: £120.00
eBook: 978-1-003-20697-2
* For full contents and more information, visit: www.routledge.com/9781032074474

Dummy text to keep placeholder

2nd Edition

Democracy, Populism, and Neoliberalism in Ukraine

Doing Ethics in Media

On the Fringes of the Virtual and the Real

Theories and Practical Applications

Olga Baysha, National Research University Higher School
of Economics, Moscow, Russia
Series: Routledge Focus on Communication Studies

Chris Roberts, University of Alabama, USA and Jay Black,
University of South Florida, USA
This second edition continues its mission of providing an
accessible but comprehensive introduction to media ethics,
with a theoretical grounding in moral philosophy, to help
students think clearly and systematically about dilemmas in the
rapidly changing media environment. Each chapter highlights
specific considerations, cases, and practical applications for the
fields of journalism, advertising, digital media, entertainment,
public relations, and social media. Doing Ethics in Media is aimed
at undergraduate and graduate students studying media ethics
in mass media, journalism, and media studies. Visit
doingethicsin.media for updated, real-world media ethics

This book explores the reasons behind the unexpected rise to
power of Ukraine’s President Volodymyr Zelensky, a former
comedian with no political background, and offers an in-depth
analysis of the populist messages he delivered to the Ukrainian
people via his TV show. This first of its kind study will resonate
with any scholar or upper-level student working on populism,
neoliberalism, political communication, media studies, political
science, European studies, Ukrainian studies, and discourse
analysis.
Routledge
Market: Communication Studies
December 2021: 5.5 x 8.5: 140pp
Hb: 978-1-032-13231-0: £44.99
eBook: 978-1-003-22849-3
* For full contents and more information, visit: www.routledge.com/9781032132310

examples.
Routledge
Market: Media
November 2021: 7 x 10: 502pp
Hb: 978-1-138-04108-0: £140.00
Pb: 978-1-138-04111-0: £56.99
eBook: 978-1-315-17463-1
Prev. Ed Hb: 978-0-415-88150-0
* For full contents and more information, visit: www.routledge.com/9781138041080

Browse and order online:
www.routledge.com
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Embodied Environmental Risk in Technical
Communication

Global Perspectives on NGO Communication for
Social Change
Edited by Giuliana Sorce
Series: Routledge Research in Communication Studies

Problems and Solutions Toward Social Sustainability
Edited by Samuel Stinson and Mary Le Rouge
Series edited by Tharon W. Howard
Series: ATTW Series in Technical and Professional
Communication
This timely and accessible edited collection explores how
technical communicators meet the challenges of enacting
effective risk and crisis communication policies to address local
and global environmental problems.
This collection provides accessible readings for use in
undergraduate or graduate courses in technical communication,
risk assessment and communication, and environmental
communication, and will also be of interest to scholars in these
areas.
Routledge
Market: Communication / Environmental Communication
March 2022: 6 x 9: 288pp
Hb: 978-1-032-21058-2: £120.00
Pb: 978-1-032-15549-4: £34.99
eBook: 978-1-003-26654-9
* For full contents and more information, visit: www.routledge.com/9781032210582

This book examines the central role media and communication
play in the activities of Non-Governmental Organizations (NGOs)
around the globe, how NGOs communicate with key publics,
engage stakeholders, target political actors, enable input from
civil society, and create participatory opportunities. This
comprehensive and wide-ranging exploration of global NGO
communication will be of great interest to scholars across
communication studies, media studies, public relations,
organizational studies, political science, and development
studies, while offering accessible pieces for practitioners and
organizers.
Routledge
Market: Communication Studies / Media Studies
November 2021: 6.14 x 9.21: 222pp
Hb: 978-1-032-03713-4: £120.00
eBook: 978-1-003-18863-6
* For full contents and more information, visit: www.routledge.com/9781032037134

3rd Edition
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Engaging Theories in Interpersonal Communication

How Information Systems Came to Rule the World

Multiple Perspectives

And Other Essays

Edited by Dawn O. Braithwaite and Paul Schrodt

Burt Swanson, Anderson School, UCLA, USA
Series: Routledge Focus on IT & Society

The third edition of this text maintains its place as a key resource
for learning the foundational and emerging theories in the field
of interpersonal communication. With each chapter devoted to
a specific theory and authored by experts in that theory, the
book gives students and scholars a comprehensive overview of
this field. This edition features an expanded discussion of theory
development and evaluation, a new section on theories of
identity and difference in close relationships, and attention to
social media. This book is an essential text for advanced
undergraduate and graduate courses in interpersonal
communication and is a valued resource for scholars.

The book offers a fresh perspective on information systems, a
field of study and practice currently undergoing substantial
upheaval, even as it expands rapidly and widely with new
technologies and applications. Mapping the field as it has
developed, the author firmly establishes the under-recognized
importance of the field, and grounds it firmly in the subject’s
history. Offering a comprehensive insight into the significance
of the information systems field, this book will appeal primarily
to scholars and practitioners working in information systems,
management, communication studies, technology studies, and
related areas.

Routledge
Market: Interpersonal Communication/Communication Theory
October 2021: 6 x 9: 462pp
Hb: 978-0-367-42529-6: £120.00
Pb: 978-0-367-42531-9: £52.99
eBook: 978-1-003-19551-1
* For full contents and more information, visit: www.routledge.com/9780367425296

Routledge
Market: Communication Studies
December 2021: 5.5 x 8.5: 136pp
Hb: 978-1-032-15336-0: £44.99
eBook: 978-1-003-25234-4
* For full contents and more information, visit: www.routledge.com/9781032153360
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2nd Edition

Friendship and Technology

Inside Relationships

A Philosophical Approach to Computer Mediated Communication

Critical Creative Case Studies in Interpersonal Communication

Tiffany A. Petricini
Series: Routledge Research in Communication Studies
This book explores the nature of technology – participatory
media in particular – and its effects on our friendships and our
fundamental sense of togetherness. Examining friendship as a
communicative phenomenon and exploring the ways in which
it is created, sustained, managed, produced, and reproduced,
this book will be relevant to scholars and students of
interpersonal communication, mediated communication,
communication theory and philosophy, and media ecology.

Routledge
Market: Communication Studies
March 2022: 6.14 x 9.21: 184pp
Hb: 978-1-032-03749-3: £120.00
eBook: 978-1-003-18881-0
* For full contents and more information, visit: www.routledge.com/9781032037493

Complimentary Exam Copy

e-Inspection
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Edited by Sandra L Faulkner
The second edition of this book again uses original case studies
as a means to bring home to students, through lived experiences,
the theories and concepts of interpersonal communication.Each
piece takes an arts-based approach—spanning essays, short
stories, scripts, photographs, poetry— and has been newly
written for this edition by communication researchers, writers,
and artists. The book is suited as core or supplemental reading
for courses in interpersonal or relational communication.

Routledge
Market: Interpersonal/Relational Communication
December 2021: 6 x 9: 330pp
Hb: 978-0-367-45730-3: £120.00
Pb: 978-0-367-42388-9: £36.99
eBook: 978-1-003-02502-3
* For full contents and more information, visit: www.routledge.com/9780367457303
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Intercultural Public Relations

2nd Edition

Realities and Reflections in Practical Contexts

Mass Communication Theories

Edited by Lan Ni, Qi Wang Schlupp, Villanova University
and Bey-Ling Sha

Explaining Origins, Processes, and Effects

This book continues the groundbreaking work begun in
Intercultural Public Relations: Theories for Managing Relationships
and Conflicts with Strategic Publics (Routledge, 2018), by applying
the theoretical framework of intercultural public relations to
actual practice. Offering practical guidance while examining
both best practices and difficult challenges, this book is useful
for public relations researchers, practitioners, and students as
they explore how intercultural public relations contributes to
organizational effectiveness and social change.

The second edition of this groundbreaking textbook provides a comprehensive overview
of mass communication theories, as well as their origins and empirical supports in
psychology, sociology, political science, and philosophy.
This textbook serves as an accessible core text for undergraduate and graduate Mass
Communication, Communication Theory, and Communication and Society courses.

Routledge
Market: Public Relations
February 2022: 6 x 9: 272pp
Hb: 978-1-138-18924-9: £160.00
Pb: 978-1-138-18925-6: £39.99
eBook: 978-1-315-64172-0
* For full contents and more information, visit: www.routledge.com/9781138189249

Melvin L. DeFleur and Margaret H. DeFleur

Routledge
May 2022: 7 x 10: 400pp
Hb: 978-0-367-53839-2: £120.00
Pb: 978-0-367-53353-3: £44.99
eBook: 978-1-003-08346-7
* For full contents and more information, visit: www.routledge.com/9780367538392

2nd Edition

Dummy text to keep placeholder

Interpersonal Communication

Mindful Activism

Putting Theory into Practice

Autoethnographies of Social Justice Communication for Campus and
Community Transformation

Denise Solomon, The Pennsylvania State University, USA
and Jennifer Theiss, Rutgers University, USA
This fully revised text demystifies interpersonal communication
skills by bringing the latest research together with practical
guidance that prepares students to discern key communication
dynamics and communicate more effectively in all areas of their
lives. The new edition draws on current theory and research to
guide students through the foundations of the discipline, recent
developments in scientific research, and tips for improving their
own interpersonal communication skills. Interpersonal
Communication, Second Edition is ideal for undergraduate
students in courses on interpersonal communication and
communication skills.
Routledge
Market: Communication
March 2022: 7 x 10: 496pp
Hb: 978-0-815-38695-7: £150.00
Pb: 978-0-815-38697-1: £68.99
eBook: 978-1-351-17438-1
Prev. Ed Hb: 978-0-415-80751-7
* For full contents and more information, visit: www.routledge.com/9780815386957

Lisa Tillmann, Kathryn Norsworthy and Steven Schoen
Series: Routledge Social Justice Communication Activism Series
This collection immerses scholars of communication and related disciplines in narratives
of and conversations about social-justice-focused activism.
The book will enrich courses on activism, social justice, dialogue, narrative inquiry, qualitative
methods, autoethnography, and general graduate studies and will resonate with scholars
committed to building a more equitable and just world.
Routledge
Market: Communication Studies
April 2022: 6 x 9: 200pp
Hb: 978-1-032-10259-7: £120.00
Pb: 978-1-032-10048-7: £34.99
eBook: 978-1-003-21444-1
* For full contents and more information, visit: www.routledge.com/9781032102597
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Leveraging Technology in Leadership
Communication

Participatory Community Inquiry in the Opioid
Epidemic

Carolyn Mae Kim, Biola University, USA

A New Approach for Communities in Crisis

Taking a close look at how digital media can elevate or diminish
a leader’s influence, this book provides a framework to guide
organizational leaders’ selection and application of digital tools
in communication with stakeholders. The book is intended as
supplementary reading in organizational, leadership, corporate,
and internal communication courses at both the undergraduate
and graduate level. Online instructor resources for this book
include a one-sheet overview of how to use the text in a course
as well as sample assignments and discussion questions. Please
visit www.routledge.com/ 9780367414993 to access these
support materials.

Craig T. Maier, Duquesne University, USA
Series: Routledge Focus on Communication Studies

Routledge
Market: Leadership Communication
November 2021: 6 x 9: 160pp
Hb: 978-0-367-41501-3: £120.00
Pb: 978-0-367-41499-3: £34.99
eBook: 978-1-003-22465-5
* For full contents and more information, visit: www.routledge.com/9780367415013

This book explores a research project focused on finding a community-level response to
the opioid epidemic. Grounded in communication ethics, appreciative inquiry, and action
research, this book contends that the opioid epidemic in the United States is as much a
social disease as it is a pharmaceutical one, arising from a lack of social connection and
“communal literacy”. Shaping the conversation on how communities may be rediscovered
and rebuilt, this book will be a key resource for researchers, practitioners, and students in
communication studies, sociology, and action research interested in social ethics and
community development and organizing.
Routledge
Market: Communication Studies
October 2021: 5.5 x 8.5: 118pp
Hb: 978-1-032-15233-2: £44.99
eBook: 978-1-003-24366-3
* For full contents and more information, visit: www.routledge.com/9781032152332
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COMMUNICATION STUDIES
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2nd Edition

Persuasion

Social Media and Crisis Communication

Social Influence and Compliance Gaining
Robert H Gass, California State University, Fullerton, USA and John S Seiter, Utah
State University, USA
The Seventh Edition of this field-leading textbook provides an accessible and rigorous
presentation of major theories of persuasion and their applications to a variety of real-world
contexts.
This is the ideal textbook for courses on persuasion in communication, psychology,
advertising, and marketing programs. Instructors can also use the book’s downloadable
test bank, instructor’s manual, and PowerPoint slides in preparing course material.
Routledge
April 2022: 7 x 10: 540pp
Hb: 978-0-367-53319-9: £250.00
Pb: 978-0-367-52848-5: £130.00
eBook: 978-1-003-08138-8
* For full contents and more information, visit: www.routledge.com/9780367533199
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Edited by Yan Jin, Virginia Commonwealth University, USA
and Lucinda L. Austin, Elon University, USA
The second edition of this vital text integrates theory, research,
and application to orient readers to the latest thinking about
the role of social media in crisis communication.
A must-read for scholars, advanced students, and practitioners
who wish to stay on the leading-edge of research, this book will
appeal to those in public relations, strategic communications,
corporate communications, government and NGO
communications, and emergency and disaster response.

Routledge
Market: Public Relations
February 2022: 6 x 9: 360pp
Hb: 978-0-367-48899-4: £120.00
Pb: 978-0-367-48900-7: £34.99
eBook: 978-1-003-04340-9
* For full contents and more information, visit: www.routledge.com/9780367488994
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4th Edition

Persuasion in Society
Jean G. Jones, Edinboro University, USA, Andi McClanahan
and Joseph Sery
This fully-updated fourth edition introduces readers to the rich
tapestry of persuasive technique and scholarship, interweaving
perspectives from rhetoric, critical theory, and social science and
applying their insights to practical political, social, and business
contexts. This textbook will be a valuable tool for students of
communication, media studies, politics, psychology, and
business and advertising. Online resources for instructors include
PowerPoint slides and test bank.
Routledge
Market: Persuasion
March 2022: 7 x 10: 384pp
Hb: 978-0-367-62043-1: £120.00
Pb: 978-0-367-61572-7: £74.99
eBook: 978-1-003-10765-1
* For full contents and more information, visit: www.routledge.com/9780367620431

Social Media Influencers in Strategic
Communication
Edited by Nils S. Borchers, Universität Tübingen
This book seeks to draw a comprehensive picture of influencer collaborations from a
strategic communication perspective. The contributors tackle strategic influencer
communication from multi-disciplinary perspectives, from varying actor foci, and from
different methodological frameworks and methods.
The chapters in this book were originally published in the International Journal of Advertising
and the International Journal of Strategic Communication
Routledge
Market: Communication Studies/Media Studies
December 2021: 7 x 10: 144pp
Hb: 978-1-032-01980-2: £120.00
eBook: 978-1-003-18128-6
* For full contents and more information, visit: www.routledge.com/9781032019802
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Post-AIDS Discourse in Health Communication

Strategic Interventions in Mental Health Rhetoric

Sociocultural Interpretations

Edited by Lisa Melonçon and Cathryn Molloy

Edited by Ambar Basu, University of South Florida, USA, Andrew R. Spieldenner,
CSU-San Marcos, USA and Patrick J. Dillon, Kent State University at Stark, USA
Series: Routledge Research in Health Communication

Offering rhetorically informed strategic interventions, this
innovative collection moves beyond critiques of mental health
issues, problems, and care. With sections that focus on
methodological, cultural and legal, and pedagogical
interventions, readers will find an engaging discussion of a
discrete mental health phenomenon as well as a clear
interventional takeaway in each chapter. This collection will
interest scholars, students, and practitioners in health and
medical humanities; rhetoric of health and medicine; health
communication; medical anthropology; scientific and technical
communication; disability studies; and rhetorical studies
generally.

This book examines the discourse of a "post-AIDS" culture, and the medical-discursive shift
from crisis and death to survival and living. Contributions from a diverse group of
international scholars interrogate and engage with the cultural, social, political, scientific,
historical, global, and local consumptions of the term "post-AIDS" from the perspective of
meaning-making on health, illness, and well-being. This book will be an essential read for
scholars and students of health communication, sociology of health and illness, medical
humanities, political science, and medical anthropology, as well as for policy makers and
activists.
Routledge
Market: Communication Studies
December 2021: 6.14 x 9.21: 278pp
Hb: 978-0-367-43048-1: £120.00
eBook: 978-1-003-00094-5
* For full contents and more information, visit: www.routledge.com/9780367430481

Complimentary Exam Copy

e-Inspection

Routledge
Market: Medical Humanities
February 2022: 6 x 9: 252pp
Hb: 978-0-367-70158-1: £120.00
Pb: 978-0-367-69760-0: £34.99
eBook: 978-1-003-14485-4
* For full contents and more information, visit: www.routledge.com/9780367701581
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Styling Your Writing

The Handbook of Global Interventions in
Communication Theory

Mixing and Matching Academic Writing Techniques to Create
Something Uniquely You

Edited by Yoshitaka Miike and Jing Yin
Series: ICA Handbook Series

Jen McConnel
This text helps developing writers in the academy and beyond think through their writing
process and develop strategies for styling their writing to meet the demands of a wide
range of goals.
This book serves as a core or supplemental text for writing courses at the undergraduate,
graduate, or high school level, or as a writing guide for individual readers.
Routledge
Market: Writing
May 2022: 6 x 9: 168pp
Hb: 978-1-032-15553-1: £120.00
Pb: 978-1-032-13977-7: £34.99
eBook: 978-1-003-24465-3
* For full contents and more information, visit: www.routledge.com/9781032155531

Moving beyond the U.S.-Eurocentric paradigm of communication
theory, this handbook broadens the intellectual horizons of the
discipline by highlighting underrepresented, especially
non-Western, theorists and theories, and identifies key issues
and challenges for future scholarship. The book is intended for
communication researchers and advanced students, with
relevance to scholars with an interest in theory within
information science, library science, social and cross-cultural
psychology, multicultural education, social justice and social
ethics, international relations, development studies, and political
science.
Routledge
Market: Communication Studies
March 2022: 7 x 10: 496pp
Hb: 978-0-367-48890-1: £190.00
Pb: 978-0-367-48620-4: £79.99
eBook: 978-1-003-04334-8
* For full contents and more information, visit: www.routledge.com/9780367488901

Dummy text to keep placeholder
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Teaching Writing in the Health Professions

The Handbook of International Trends in
Environmental Communication

Perspectives, Problems, and Practices
Edited by Michael J. Madson
This collection provides a research-based guide to instructional
practices for writing in the health professions, promoting faculty
development and bringing together perspectives from writing
studies, technical communication, and health humanities.
Teaching Writing in the Health Professions is an essential resource
for instructors, scholars, and program administrators in health
disciplines, professional and technical communication, health
humanities, and interdisciplinary writing studies. It informs the
teaching of writing in programs in medicine, nursing, pharmacy
and allied health, public health, and other related professions.
Routledge
Market: Professional Writing
November 2021: 7 x 10: 222pp
Hb: 978-0-367-75552-2: £120.00
Pb: 978-0-367-75088-6: £34.99
eBook: 978-1-003-16294-0
* For full contents and more information, visit: www.routledge.com/9780367755522

Edited by Bruno Takahashi, Julia Metag, Jagadish Thaker
and Suzannah Evans Comfort, Indiana University
Bloomington, USA
Series: ICA Handbook Series
This fully revised text demystifies interpersonal communication
skills by bringing the latest research together with practical
guidance that prepares students to discern key communication
dynamics and communicate more effectively in all areas of their
lives. The new edition draws on current theory and research to
guide students through the foundations of the discipline, recent
developments in scientific research, and tips for improving their
own interpersonal communication skills. Interpersonal
Communication, Second Edition is ideal for undergraduate students in courses on
interpersonal communication and communication skills.
Routledge
Market: Communication Studies
December 2021: 7 x 10: 530pp
Hb: 978-0-367-27518-1: £190.00
Pb: 978-0-367-27521-1: £79.99
eBook: 978-0-367-27520-4
* For full contents and more information, visit: www.routledge.com/9780367275181

12th Edition

10th Edition

The Art of Editing

The Natural Speaker
Randy Fujishin

in the Age of Convergence
Brian S. Brooks, Missouri School of Journalism, USA and
James L. Pinson, Eastern Michigan University, USA
th

Now in its 12 edition, this core text is the most comprehensive
and widely used textbook on editing in journalism.
th
The Art of Editing, 12 edition, remains an essential resource for
students of journalism across all media and levels interested in
editing, design and media writing, as well as for professionals
seeking to refine and refresh their skill set.

Routledge
Market: Media/Journalism
March 2022: 7 x 10: 354pp
Hb: 978-0-367-82013-8: £120.00
Pb: 978-0-367-82010-7: £120.00
eBook: 978-1-003-01142-2
* For full contents and more information, visit: www.routledge.com/9780367820138

The Natural Speaker is a friendly step-by-step guide to public
speaking that explores the fundamental skills necessary to
present a natural, and rewarding speech to any audience. By
providing an overview of speech construction, practice, and
delivery, this book is designed to enhance and improve upon
students' natural strengths. This book serves as an accessible
core textbook for Public Speaking and Introduction to
Communication courses, and also provides guidance for
individual readers and public speaking workshops. Online
resources include an instructor’s manual with sample test
questions and exercises.
Routledge
Market: Public Speaking
December 2021: 6 x 9: 258pp
Hb: 978-0-367-75551-5: £120.00
Pb: 978-0-367-74832-6: £56.99
eBook: 978-1-003-16293-3
* For full contents and more information, visit: www.routledge.com/9780367755515
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The Rhetoric of Resistance to Prison Education

Writing STEAM

How the "War on Crime" Became the "War on Criminals"

Composition, STEM, and a New Humanities

Adam Key, University of Arkansas at Monticello, USA
Series: NCA Focus on Communication Studies
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Edited by Vivian Kao and Julia Kiernan

This book explores the discourse and rhetoric that resists and opposes postsecondary
prison education. Positioning prison college programs as the best method to truly reduce
recidivism, the book shows how the public – and by extension politicians – remain largely
opposed to public funding for these programs, and how prisoners face internal resistance
from their fellow inmates when pursuing higher education. This book will be an important
reference for scholars, graduate students, and upper-level undergraduates in the fields of
rhetoric, criminal justice, and sociology, as well as media and communication studies more
generally, politics, and education studies.
Routledge
Market: Communication Studies
November 2021: 5.5 x 8.5: 106pp
Hb: 978-1-032-03952-7: £44.99
eBook: 978-1-003-18994-7
* For full contents and more information, visit: www.routledge.com/9781032039527

This edited collection positions writing at the center of
interdisciplinary higher education, and explores how writing
instruction, writing scholarship, and writing program
administration bring STEM and the humanities together in
meaningful, creative, and beneficial ways.
Writing STEAM will be essential reading for scholars, instructors,
and administrators in writing studies, rhetoric and composition,
STEM, and a variety of interdisciplinary programs; it will aid in
teacher training for both humanities and STEM courses focused
on writing and communication.
Routledge
Market: Composition Studies
March 2022: 6 x 9: 288pp
Hb: 978-0-367-64180-1: £120.00
Pb: 978-0-367-63038-6: £34.99
eBook: 978-1-003-12334-7
* For full contents and more information, visit: www.routledge.com/9780367641801

3rd Edition

The Routledge Handbook of Family Communication
Edited by Anita L. Vangelisti, University of Texas at Austin,
USA
Series: Routledge Communication Series
This third edition again brings together interdisciplinary
contributions to provide a comprehensive and multifaceted
resource that reflects the breadth and depth of research on
family communication and family relationships. This handbook
is ideal for students and researchers interested in interpersonal
and family communication, relationships, and family therapy
within the disciplines of communication, social psychology,
clinical psychology, sociology, and family studies.
Routledge
Market: Communication
December 2021: 7 x 10: 560pp
Hb: 978-0-367-48903-8: £200.00
Pb: 978-0-367-48746-1: £84.99
eBook: 978-1-003-04342-3
* For full contents and more information, visit: www.routledge.com/9780367489038
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The Routledge Handbook of Queer Rhetoric
Edited by Jacqueline Rhodes and Jonathan Alexander
The Routledge Handbook of Queer Rhetoric maps the ongoing becoming of queer rhetoric
in the late 20th and early 21st centuries, offering a dynamic overview of the history of and
scholarly research in this field.
This Handbook is an invaluable resource for scholars, graduate students, and advanced
undergraduate students studying rhetoric, communication, cultural studies, and queer
studies.
Routledge
April 2022: 7 x 10: 560pp
Hb: 978-0-367-69658-0: £190.00
eBook: 978-1-003-14480-9
* For full contents and more information, visit: www.routledge.com/9780367696580
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Broadcast News in the Digital Age

Getting to Work with the Avid S6

A Guide to Storytelling, Producing and Performing Online and on TV

An Introduction and Learning Guide

Faith M Sidlow and Kim Stephens

Curt Schulkey

Written by two award-winning broadcast journalists, this book
offers a practical, hands-on guide to the modern digital TV
newsroom.
Broadcast News in the Digital Age is an engaging, student-friendly
guide for those seeking to become successful writers, producers,
anchors, and journalists in today’s newsrooms, both on-air and
online.

This complete guide to the Avid S6 console offers the best
techniques and practices from a seasoned industry veteran, Curt
Schulkey, for utilizing its unique features and functions. This
book takes students from neophyte to high-level intermediate.
Readers should begin with a functional knowledge of Pro Tools
and general understanding of mixing for cinema, but previous
knowledge of mixing surfaces is not necessary as this book
provides guidance through rudimentary, basic, and intermediary
level workflows.

Routledge
Market: Media/Journalism
January 2022: 6 x 9: 374pp
Hb: 978-0-367-68340-5: £120.00
Pb: 978-0-367-68342-9: £32.99
* For full contents and more information, visit: www.routledge.com/9780367683405

Routledge
Market: Avid / Sound Mixing
November 2021: 6 x 9: 246pp
Hb: 978-0-367-62999-1: £120.00
Pb: 978-0-367-62996-0: £29.99
eBook: 978-1-003-11180-1
* For full contents and more information, visit: www.routledge.com/9780367629991

2nd Edition

2nd Edition

Digital Cinematography

Investing in Movies

Fundamentals, Tools, Techniques, and Workflows

Strategies for Investors and Producers

David Stump, ASC, Television Producer, Director and Editor;
Consultant; Apple Certified Trainer, Oak Park, CA, USA

Joseph N. Cohen
Series: American Film Market Presents

David Stump’s Digital Cinematography focuses on the tools and
technology of the trade, looking at how digital cameras work,
the ramifications of choosing one camera versus another, and
how those choices help creative cinematographers to tell a story.
Ideal for advanced cinematography students as well as working
professionals looking for a resource to stay on top of the latest
trends, this book is a must read.

In this second edition of Investing in Movies, industry veteran
Joseph Cohen provides investors and producers with an
analytical framework to assess the opportunities and pitfalls of
film investments. The book traces macroeconomic trends and
the globalization of the business, including the rise of streamers,
as well as the impact these have on potential returns. It offers a
broad range of guidelines on how to source projects and advice
on what kinds of projects to avoid. Written in a detailed and
approachable manner, this book is essential for students and
aspiring professionals looking to gain an insider perspective
against the minefield of film investing.

Routledge
Market: filmmaking
November 2021: 7 x 10: 648pp
Hb: 978-1-138-60385-1: £120.00
Pb: 978-1-138-60386-8: £56.99
eBook: 978-0-429-46885-8
* For full contents and more information, visit: www.routledge.com/9781138603851

Routledge
Market: Film / Business
December 2021: 6 x 9: 308pp
Hb: 978-0-367-72161-9: £120.00
Pb: 978-0-367-72159-6: £34.99
eBook: 978-1-003-15370-2
* For full contents and more information, visit: www.routledge.com/9780367721619

9th Edition

Dummy text to keep placeholder

Filmmakers and Financing

Keys to the Production Office

Business Plans for Independents

Unlocking Success as an Office Production Assistant in Film and
Television

Louise Levison, President, Business Strategies, Sherman
Oaks, CA, USA
Series: American Film Market Presents
This updated 9th edition of Louise Levison’s ultimate filmmaker’s
guide provides easy-to-follow steps for writing an
investor-winning business plan for independent films. Complete
with comprehensive explanations on how to write each of the
eight sections of a business plan; a complete sample plan for
reference; and a companion website with additional information
and financial tables, this book gives readers the tools needed to
secure financing for a film. Essential reading for students and
professionals alike, this book is ideal for anyone looking to further
their understanding of film financing and creating a successful
business plan.
Routledge
Market: Filmmaking / Financing
March 2022: 6 x 9: 324pp
Hb: 978-0-367-76311-4: £120.00
Pb: 978-0-367-76308-4: £32.99
eBook: 978-1-003-16636-8
* For full contents and more information, visit: www.routledge.com/9780367763114

Jennifer A. Haire and Gilana M. Lobel
Unlocking the door to the very nucleus of a film or television show, this book demystifies
the reality of working as an Office Production Assistant. Drawing on over 40 years’ combined
experience, authors Jennifer A. Haire and Gilana M. Lobel map out a career path into the
industry by providing comprehensive practical information designed specifically for
individuals pursuing the entry level role of the Office PA. It’s ideal for aspiring film and TV
professionals with little to no experience working in the production office as well as readers
studying film and television production courses and industry training programs.
Routledge
Market: Film and Television Production
March 2022: 6.85 x 9.69: 256pp
Hb: 978-1-032-18095-3: £120.00
Pb: 978-1-032-18098-4: £29.99
eBook: 978-1-003-25282-5
* For full contents and more information, visit: www.routledge.com/9781032180953
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2nd Edition

Mastering Screenplay Form and Style

The Art and Craft of Motion Picture Editing

Mick Hurbis-Cherrier, Hunter College, City University of New York, USA

Michael Hoggan

Mastering Screenplay Form and Style is a reference manual that explores all aspects of the
screenplay form: from the basic script elements and technical requirements, to the
expressive, literary qualities of screenplay language. The book begins with a thorough
discussion of the fundamental concepts of writing for the screen and the inherent limitations
and core rhetorical and stylistic tools of this form. Subsequent chapters move from the
most basic function and correct use of the six document elements that comprise a
screenplay to their use in more advanced and complex situations. Finally, the book explores
the expressive and literary qualities of screenplay technique and language.

This book explains the broader context of what the art and craft
of motion picture editing entails, framing the creative acts of
editing within an overall view of the production process and
requirements for effective storytelling. This book will be of
interest to postproduction students, independent filmmakers,
film critics, and agents with editing clients. It is accompanied by
a collection of rich digital materials including a glossary,
bibliography, and more.

Routledge
Market: filmmaking
December 2021: 8.25 x 11: 0pp
Hb: 978-1-138-66641-2: £85.00
Pb: 978-1-138-66642-9: £24.99
eBook: 978-1-315-61938-5
* For full contents and more information, visit: www.routledge.com/9781138666412

Routledge
Market: Editing / Film
December 2021: 7 x 10: 188pp
Hb: 978-0-367-56878-8: £120.00
Pb: 978-0-367-56876-4: £29.99
eBook: 978-1-003-09976-5
* For full contents and more information, visit: www.routledge.com/9780367568788

Dummy text to keep placeholder

Dummy text to keep placeholder

Screenwriting for Micro-Budget Films

The Complete Guide to Photorealism for Visual
Effects, Visualization and Games

Tips, Tricks and Hacks for Reverse Engineering Your Screenplay
David J Greenberg

Eran Dinur, Brainstorm Digital, USA

Screenwriting for micro-budget films can present its own
challenges and this book takes the reader through all the
considerations that need to be made to write an effective
screenplay for a low-budget film. The book explores common
pitfalls screenwriters face and suggests practical solutions; lays
the groundworks of the realities of micro-budget filmmaking;
and also talks through the practical aspects such as story
structure, and genre considerations. Ideal for aspiring
screenwriters, independent filmmakers, and students of
screenwriting.

This book offers a comprehensive and detailed guide to
accomplishing and perfecting a photorealistic look in digital
content across visual effects, architectural and product
visualization, and games. Its broad perspective makes this
detailed guide suitable for VFX, visualization and game artists
and students, as well as directors, architects, designers, and
anyone who strives to achieve convincing, believable visuals in
digital media.

Routledge
Market: Filmmaking / Screenwriting
November 2021: 6.14 x 9.21: 170pp
Hb: 978-0-367-68770-0: £120.00
Pb: 978-0-367-68769-4: £26.99
eBook: 978-1-003-13896-9
* For full contents and more information, visit: www.routledge.com/9780367687700

Routledge
Market: Visual Effects / Visualization / Gaming
November 2021: 7 x 10: 238pp
Hb: 978-0-367-19925-8: £130.00
Pb: 978-0-367-19926-5: £34.99
eBook: 978-0-429-24413-1
* For full contents and more information, visit: www.routledge.com/9780367199258
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Social Media News and Its Impact

The Documentary Distribution Toolkit

Edited by Fuyuan Shen

How to Get Out, Get Seen, and Get an Audience

With creative designs, this bookcontains important contributions to our understanding of
social media news’s effects on political engagement, political knowledge, willingness to
engage in self-censorship, and political disaffection.
The chapters in this book were originally published in the journal Mass Communication
and Society.
Routledge
Market: Journalism/Communication Studies
December 2021: 6 x 9: 252pp
Hb: 978-1-032-01685-6: £120.00
eBook: 978-1-003-17958-0
* For full contents and more information, visit: www.routledge.com/9781032016856

Rachel Gordon
Mapping out a diverse journey through documentary
distribution, this book is a comprehensive global how-to
reference guide providing insights into the landscape of
documentary distribution; targeting the right audiences to
expand the reach of your documentary; and building a
sustainable career. This book empowers the filmmaker to
distribute their documentary in an effective and strategic
manner. Providing concrete advice on how to navigate the
documentary ecosystem beyond the classroom, this is the ideal
book for professional and emerging documentary filmmakers,
as well as students who are looking to distribute their
documentary films.
Routledge
Market: Filmmaking / Documentary
November 2021: 6.14 x 9.21: 192pp
Hb: 978-0-367-71547-2: £120.00
Pb: 978-0-367-71545-8: £34.99
eBook: 978-1-003-15254-5
* For full contents and more information, visit: www.routledge.com/9780367715472
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FILMMAKING & POST PRODUCTION (FOCAL PRESS)
3rd Edition

The Dos and Don'ts of Successful Filmmaking

The International Film Business

Common Mistakes and How to Avoid Them

A Market Guide Beyond Hollywood

Patrick Winters

Angus Finney, London Film School and University of Exeter,
UK

Mistakes are easy to make, but often difficult to undo. The greater
the knowledge and experience a filmmaker has, the fewer
mistakes are made by them. This introductory level guide to
filmmaking teaches effective pre-production, production, and
post-production with a focus on many of the common mistakes
made and how to avoid them. A combination of what to do and
what not to do, this is ideal for introductory level filmmaking
students, as well as independents just starting out. The online
support material includes deal memo
templates, walkie talkie
st
lingo, camera and sound reports, 1 AD roll call and additional
information on Booming.
Routledge
Market: Filmmaking/Film Production
November 2021: 6.14 x 9.21: 346pp
Hb: 978-0-367-36973-6: £120.00
Pb: 978-0-367-36974-3: £32.99
eBook: 978-0-429-35213-3
* For full contents and more information, visit: www.routledge.com/9780367369736

Examining the independent film sector as a business on an
international scale, author Angus Finney addresses the specific
skills and knowledge required to successfully navigate the
international film business. Written for students of Film Business
and emerging practitioners, this book will take readers through
the successes and failures of a variety of real film companies and
projects and features exclusive interviews with leading
practitioners in all sectors of the industry, from production to
exhibition.
Routledge
Market: Film Business
March 2022: 6.85 x 9.69: 344pp
Hb: 978-1-032-07176-3: £120.00
Pb: 978-1-032-07175-6: £39.99
eBook: 978-1-003-20575-3
* For full contents and more information, visit: www.routledge.com/9781032071763

2nd Edition

2nd Edition

The Filmmaker's Eye

The TV Showrunner's Roadmap

Learning (and Breaking) the Rules of Cinematic Composition

Creating Great Television in an On Demand World

Gustavo Mercado
This fully revised and updated edition of the classic book on
cinematic composition provides readers with the necessary skills
and technical know-how to create polished and narratively
eloquent images, using a unique approach that combines an
analytical, technical, and aesthetic understanding of the essential
visual grammar of the shot. The Filmmaker's Eye: Learning (and
Breaking) the Rules of Cinematic Composition 2nd edition is
essential reading for anyone with an interest in motion media
and cinematic storytelling, including independent filmmakers,
directors, producers, cinematographers, editors, as well as those
studying filmmaking, media aesthetics, and film studies.
Focal Press
Market: Film Studies / Cinematography / Filmmaking
April 2022: 234pp
Hb: 978-0-367-89839-7: £120.00
Pb: 978-1-138-78031-6: £26.99
eBook: 978-1-315-77085-7
* For full contents and more information, visit: www.routledge.com/9780367898397

Neil Landau, Professor & Lecturer, MFA Screenwriting &
Producing Programs at UCLA School of Theater, Film,
Television & Digital Media
This all-new edition of the best-selling guide The TV Showrunner’s
Roadmap provides readers with the tools for creating, writing,
and managing your own hit streaming series. Combining his
30+ years as a working screenwriter and professor, industry
veteran Neil Landau expertly unpacks essential insights and takes
readers behind the scenes with exclusive interviews with
showrunners from some of TV’s most lauded series. From
conception to final rewrite, this book is an invaluable resource
for anyone seeking to create a series that won’t run out of steam
after the first few episodes. This groundbreaking guide features
an eResource with additional interviews and bonus materials.
Routledge
Market: Screenwriting
February 2022: 6 x 9: 424pp
Hb: 978-0-367-48463-7: £120.00
Pb: 978-0-367-48460-6: £34.99
eBook: 978-1-003-04111-5
* For full contents and more information, visit: www.routledge.com/9780367484637

3rd Edition
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The Foley Grail

Using Open Scenes to Act Successfully on Stage
and Screen

The Art of Performing Sound for Film, Games, and Animation
Vanessa Theme Ament, Award-winning Foley Artist and
Sound Designer
Learn how to master classic and cutting-edge Foley techniques
to create rich and convincing sound for any medium, be it film,
television, radio, podcasts, animation, or games. By exploring
the entire audio post-production process, award-winning Foley
artist Vanessa Theme Ament provides readers with an
understanding of where Foley fits in the business of filmmaking,
guiding both newcomers and experienced sound designers
wanting to learn more about this art. Accompanying the book
are online resources featuring video demonstrations of Foley
artists at work, video tutorials of specific Foley techniques,
lectures from the author and more.
Routledge
Market: Film
November 2021: 6 x 9: 284pp
Hb: 978-0-367-44229-3: £120.00
Pb: 978-0-367-44224-8: £34.99
eBook: 978-1-003-00843-9
* For full contents and more information, visit: www.routledge.com/9780367442293

Dan Carter and Brant L. Pope
Using Open Scenes as a "way in" to scripted material, this book
establishes a foundational actor training methodology that can
be applied to the performance of film or television acting,
commercials, and theatrical realism. Unlike other methodologies,
this unique approach is devoid of casting considerations or
imposed identity, allowing the actor to focus on personal
authenticity as they develop their skills. This book will appeal to
undergraduate students, acting teachers, and the contemporary
actor seeking a career in film, television, or other electronic
media.

Routledge
Market: Acting
November 2021: 5.5 x 8.5: 122pp
Hb: 978-1-032-15087-1: £44.99
eBook: 978-1-003-24244-4
* For full contents and more information, visit: www.routledge.com/9781032150871
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5th Edition

Writing for Visual Media
Anthony Friedmann, Award-Winning Filmmaker and
Scriptwriter
This book provides writers with an understanding of the nature
of visual writing behind all visual media. Such writing is vital for
directors, actors, and producers to communicate content to
audiences. Friedmann provides an extended investigation into
dramatic theory and how entertainment narrative works,
illustrated by examples and detailed analysis of scenes, scripts,
techniques, and storylines. This new edition has a finger on the
pulse of the rapidly evolving media ecosystem and explains it
in the context of writing and creating content
Routledge
Market: Writing/Film/Television
November 2021: 8.25 x 11: 422pp
Hb: 978-0-367-23620-5: £130.00
Pb: 978-0-367-23625-0: £52.99
eBook: 978-0-429-28085-6
Prev. Ed Hb: 978-0-415-71794-6
* For full contents and more information, visit: www.routledge.com/9780367236205

Writing the Comedy Pilot Script
A Step-by-Step Guide to Creating an Original TV Series
Manny Basanese, Emerson College
Navigating through the challenging process of writing a comedy
pilot, this book will help screenwriters to create an original script
for television. Seasoned TV writer Manny Basanese defines the
elements of a strong comedy pilot and provides perspectives
from current TV sitcom pros as well as emerging new comedy
voices. Practical and accessible, the book presents a step-by-step
process and focuses on the key elements of writing a comedy
pilot.
Ideal for students of screenwriting and aspiring comedy
screenwriters.
Routledge
Market: Screenwriting
November 2021: 6.14 x 9.21: 184pp
Hb: 978-0-367-62306-7: £120.00
Pb: 978-0-367-62305-0: £26.99
eBook: 978-1-003-10878-8
* For full contents and more information, visit: www.routledge.com/9780367623067
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Activating Cultural and Social Change

Art as Social Practice

The Pedagogies of Human Rights

Technologies for Change

Edited by Baden Offord, Curtin University, Australia;
Southern Cross University, Australia, Caroline Fleay, Curtin
University, Australia, Lisa Hartley, Curtin University, Australia,
Yirga Gelaw Woldeyes, Curtin University, Australia and Dean
Chan, Research Development Consultant (Independent),
Australia
Series: Routledge Research in Cultural and Media Studies
In this thought-provoking book, a diverse range of educators,
activists, academics, and community advocates provide
theoretical and practical ways of activating our knowledge and
understanding of how to build a human rights culture. Offering
new critical cultural studies approaches on how a human rights
consciousness arises and is practised, this book will be of great interest to scholars and
students of cultural studies, education studies, critical sociology, human rights education,
and human rights studies.
Routledge
Market: Cultural Studies
December 2021: 6.14 x 9.21: 282pp
Hb: 978-0-367-48727-0: £120.00
eBook: 978-1-003-04248-8
* For full contents and more information, visit: www.routledge.com/9780367487270

Edited by xtine burrough, The University of Texas at Dallas,
USA and Judy Walgren, Michigan State University, USA
With a focus on socially engaged art practices in the twenty-first
century, this book explores how artists use their creative practices
to raise consciousness, form communities, create change, and
bring forth social impact through new technologies and digital
practices. An invaluable resource for students and scholars of
art, technology and new media, as well as artists interested in
exploring the intersection between socially engaged art and
new technologies.

Routledge
Market: DIGITAL ART
March 2022: 6 x 9: 336pp
Hb: 978-0-367-76954-3: £120.00
Pb: 978-0-367-75846-2: £34.99
eBook: 978-1-003-16910-9
* For full contents and more information, visit: www.routledge.com/9780367769543
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Algorithms and Subjectivity

Breaking Down Joker

The Subversion of Critical Knowledge

Violence, Loneliness, Tragedy

Eran Fisher, The Open University, Israel
Series: Routledge Focus on Digital Media and Culture

Edited by Sean Redmond, Deakin University, Australia
Series: Routledge Advances in Film Studies

In this volume, Eran Fisher interrogates the relationship between
algorithms as epistemic devices and modern notions of
subjectivity. The book provides an investigation of how
algorithms challenge Enlightenment-era notions of the subject,
analysing how algorithmic knowledge differs from the ideas of
critical knowledge that emerged during modernity. This book
is a timely contribution to the social study of algorithms and will
prove especially valuable for scholars working at the intersections
of media and communication studies, internet studies,
information studies, the sociology of technology, the philosophy
of technology, and science and technology studies.

Breaking Down Joker offers a compelling, multi-disciplinary
examination of a landmark film and media event that was
simultaneously both celebrated and derided, and which arrived
at a time of unprecedented social malaise. With contributions
from scholars from screen studies, theatre and performance
studies, psychology and psychoanalysis, geography, cultural
studies, and sociology, this fully interdisciplinary collection offers
a uniquely multiple operational cross-examination of this pivotal
film text, and will be of great importance to scholars, students
and researchers in these areas.

Routledge
Market: Media Studies
December 2021: 5.5 x 8.5: 136pp
Hb: 978-1-032-05194-9: £44.99
eBook: 978-1-003-19656-3
* For full contents and more information, visit: www.routledge.com/9781032051949

Routledge
Market: Media Studies
December 2021: 6.14 x 9.21: 232pp
Hb: 978-0-367-77424-0: £120.00
eBook: 978-1-003-17130-0
* For full contents and more information, visit: www.routledge.com/9780367774240
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Anti-Feminisms in Media Culture

Celebrity and New Media

Edited by Michele White, Tulane University, USA and Diane Negra, University College
Dublin, Ireland

Gatekeeping Success

This important and timely collection examines the troubling proliferation of anti-feminist
language and concepts in contemporary media culture. A must read for students and
scholars of media, culture and communication studies, gender studies, and critical race
studies, with an interest in feminist media studies.
Routledge
Market: Media and Cultural Studies
April 2022: 6 x 9: 232pp
Hb: 978-0-367-54702-8: £120.00
Pb: 978-0-367-54697-7: £34.99
eBook: 978-1-003-09021-2
* For full contents and more information, visit: www.routledge.com/9780367547028

Stephanie Patrick, University of Ottawa, Canada
Series: Routledge Research in Cultural and Media Studies
This book looks back to the early days of new and social media, to examine the potential
threat that such technologies and platforms posed to the mainstream corporate media’s
gatekeeping, and its ability to exploit, humiliate, and even violate famous women. This
nuanced exploration of patriarchal capitalism and women’s ongoing sexual exploitation
by the media will be an important reference for scholars and students of digital and new
media, journalism, celebrity studies and gender studies.
Routledge
Market: Media Studies
April 2022: 6.14 x 9.21: 232pp
Hb: 978-1-032-21313-2: £120.00
eBook: 978-1-003-26865-9
* For full contents and more information, visit: www.routledge.com/9781032213132
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Celebrity Bromance

Chinese Cinemas in Translation and Dissemination

Constructing, Interpreting and Utilising Personas

Edited by Haina Jin

Celia Lam and Jackie Raphael
Series: Routledge Research in Cultural and Media Studies

Offering fresh visions and innovative studies on various important issues, including
mistranslation, the dubbing of Hong Kong kung fu films, the dubbing of foreign films in
China, the subtitling of Chinese dialect films, the subtitling of independent Chinese
documentaries, and a vivid personal account of the translation and distribution of Chinese
cinemas in France, this book aims to generate international dialogue by presenting diverse
approaches to the translation and dissemination of Chinese cinemas.
The chapters in this book were originally published as a special issue of the Journal of
Chinese Cinemas

This comprehensive work presents a thorough exploration of celebrity ‘bromances,’
interrogating how bromances are portrayed in media and consumed by audiences to
examine themes of celebrity persona, performativity, and authenticity. The first truly
interdisciplinary study of its kind, this book will be of great interest to scholars and students
of communications, advertising, marketing, Internet studies, media, journalism, cultural
studies, and film and television.
Routledge
Market: Media Studies
April 2022: 6.14 x 9.21: 172pp
Hb: 978-0-367-55398-2: £120.00
eBook: 978-1-003-09332-9
* For full contents and more information, visit: www.routledge.com/9780367553982

Routledge
Market: Film Studies
November 2021: 6.85 x 9.69: 118pp
Hb: 978-1-032-14551-8: £120.00
eBook: 978-1-003-24020-4
* For full contents and more information, visit: www.routledge.com/9781032145518
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Charlie Chaplin’s Modern Times

Chinese Internet Buzzwords

The Work of Life in the Age of Mechanical Reproducibility

Research on Network Languages in Internet Group Communication

Carl Peters
This book looks at Charlie Chaplin’s masterpiece, Modern Times (1936), through the lens of
film aesthetics, structure, and post-modern perspective. Illustrating that a detailed filmic
reading of Modern Times can be a guide, or an extended case study, for analyzing culture,
this book will be of interest to students and teachers in film studies, literary studies, and
the visual arts.
Routledge
Market: Film Studies, Visual Arts
November 2021: 5.5 x 8.5: 132pp
Hb: 978-0-367-33983-8: £45.00
eBook: 978-0-429-32331-7
* For full contents and more information, visit: www.routledge.com/9780367339838
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Zhou Yan
Series: Chinese Perspectives on Journalism and Communication
This monograph is one of the first books to examine the
language of the internet in the Chinese context. By analysing
content and discourse, the author examines Chinese website
buzzwords since 2010, and reveals the mechanisms of
generation, as well as the cultural nature and political
characteristics of the phenomenon. Students and scholars of
Communication Studies and Journalism, as well as Culture
Studies should be greatly interested in this title.

Routledge
Market: communication studies/media studies/Chinese media
October 2021: 6.14 x 9.21: 134pp
Hb: 978-1-032-04067-7: £130.00
eBook: 978-1-003-19040-0
* For full contents and more information, visit: www.routledge.com/9781032040677
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Children, Youth, and International Television

Cognition, Emotion, and Aesthetics in
Contemporary Serial Television

Edited by Debbie Olson, Missouri Valley College, USA and
Adrian Schober, Marian College, Melbourne, Australia
Series: Routledge Advances in Television Studies
This volume explores how television has been a significant
conduit for the public consumption of changing ideas about
children, childhood, and national identity, via a critical
examination of programs that prominently feature children and
youth in international television. The chapters connect relevant
cultural attitudes within their respective countries to an analysis
of children and/or childhood in international children’s
programming.
Routledge
Market: Media Studies
March 2022: 6.14 x 9.21: 280pp
Hb: 978-1-032-15073-4: £120.00
eBook: 978-1-003-24327-4
* For full contents and more information, visit: www.routledge.com/9781032150734

Complimentary Exam Copy
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Edited by Ted Nannicelli, The University of Queensland,
Australia and Héctor J. Pérez, Universitat Politècnica de
València, Spain
Series: Routledge Advances in Television Studies
This book posits an interconnection between the ways in which
contemporary television serials cue cognitive operations, solicit
emotional responses, and elicit aesthetic appreciation. This book
will appeal to postgraduates and scholars working in television
studies as well as film studies, cognitive media theory, media
psychology, and the philosophy of art.

Routledge
Market: Media Studies
November 2021: 6.14 x 9.21: 332pp
Hb: 978-1-032-03715-8: £120.00
eBook: 978-1-003-18864-3
* For full contents and more information, visit: www.routledge.com/9781032037158
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Contemporary American Science Fiction Film

Digital Media and Participatory Cultures of Health
and Illness

Edited by Terence McSweeney and Stuart Joy
Contemporary American Science Fiction Film explores and
interrogates a diverse variety of popular and culturally relevant
American science fiction films made in the first two decades of
the new millennium, offering a ground-breaking investigation
of the impactful role of genre cinema in the modern era. Offering
new insights and perspectives on the cinematic science fiction
genre, this volume will appeal primarily to scholars and students
of film, television, culture and media studies, as well as anyone
interested in science fiction and speculative film.

Routledge
Market: Film Studies
February 2022: 6.14 x 9.21: 304pp
Hb: 978-1-032-03964-0: £120.00
eBook: 978-1-003-18996-1
* For full contents and more information, visit: www.routledge.com/9781032039640

Stefania Vicari, Sheffield University, UK
Series: Routledge Studies in New Media and Cyberculture
This booklooks at the complex scenario of platforms, practices, and content of contemporary
digital communication to map and interpret emerging forms of digitally enhanced health
activism. Accessible and engaging, the book is ideal for scholars and students interested
in digital media, digital activism, health activism and digital health, as well as areas of media
and communication and sociology.
Routledge
Market: Digital Media/Health Communication/Social Movements
December 2021: 6 x 9: 170pp
Hb: 978-1-138-60312-7: £120.00
eBook: 978-0-429-46914-5
* For full contents and more information, visit: www.routledge.com/9781138603127
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Digital Capitalism

Digital-Age Resistance

Media, Communication and Society Volume Three

Journalism, Social Movements and the Media Dependence Model

Christian Fuchs

Andrew Kennis
Series: Internationalizing Media Studies

This third book in Christian Fuchs’s Media, Communication and
Society book series illuminates what it means to live in an age
of digital capitalism, analysing its various aspects, and engaging
with a variety of critical thinkers whose theories and approaches
enable a critical understanding of digital capitalism for media
and communication. Digital Capitalism illuminates how digital
capitalist society’s economy, politics, and culture work and
interact, making it essential reading for both students and
researchers in media, culture and communication studies and
related disciplines.
Routledge
Market: Media & Cultural Studies
November 2021: 6.14 x 9.21: 342pp
Hb: 978-1-032-11918-2: £120.00
Pb: 978-1-032-11920-5: £29.99
eBook: 978-1-003-22214-9
* For full contents and more information, visit: www.routledge.com/9781032119182

This book examines, social movements, the mainstream news
media system and public policy to expose the realities of
trillion-dollar valued platform conglomerates, the pandemic and
the presidency of Donald Trump. The author places his analysis
within an international context which further develops a critical
paradigm, called the Media Dependence Model.
The book straddles disciplines including media, policy and
journalism studies, political economy and international and
political communication. It is a must-read for scholars, students,
policy advisers, media makers, social media enthusiasts,
grassroots activists, NGO’s and concerned citizens alike.
Routledge
Market: Media Studies
December 2021: 6.14 x 9.21: 440pp
Hb: 978-0-367-43525-7: £120.00
Pb: 978-0-367-63851-1: £34.99
eBook: 978-1-003-00385-4
* For full contents and more information, visit: www.routledge.com/9780367435257
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Digital Fascism

Disrupting Sports Journalism

Media, Communication and Society Volume Four

Simon McEnnis
Series: Disruptions

Christian Fuchs
This fourth volume in Christian Fuchs’s Media, Communication and Society book series
outlines the theoretical foundations of digital fascism and presents case studies of how
fascism is communicated online. Each chapter focuses on a particular dimension of digital
fascism or a critical theorist whose work helps us to illuminate how fascism and digital
fascism work, making this essential reading for both undergraduate and postgraduate
students of media and communication studies, sociology and politics.
Routledge
Market: Media & Communication Studies
March 2022: 6.14 x 9.21: 280pp
Hb: 978-1-032-18761-7: £120.00
Pb: 978-1-032-18760-0: £29.99
eBook: 978-1-003-25609-0
* For full contents and more information, visit: www.routledge.com/9781032187617

This book critically explores the impact that digital technology has had on the practices
and norms of sports journalism.
Disrupting Sports Journalism is a valuable text for researchers and students in sports media
and journalism studies, as well as for industry professionals seeking an insight into
developments in the field.
Routledge
Market: Media/Journalism Studies
November 2021: 5.5 x 8.5: 134pp
Hb: 978-0-367-61862-9: £44.99
eBook: 978-1-003-10686-9
* For full contents and more information, visit: www.routledge.com/9780367618629
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Disruption and Digital Journalism

Entrepreneurial journalism in greater China and
Southeast Asia

Assessing News Media Innovation in a Time of Dramatic Change
John V. Pavlik
Series: Disruptions

Case Studies and Tools for Media Professionals
Judith Clarke

This book offers a timely insight into how the news media have
adapted to the digital transformation of public communication
infrastructure.
Disruption and Digital Journalism is recommended reading for
all academics and scholars with an interest in media, digital
journalism studies, and technological innovation.

Routledge
Market: Media/Journalism Studies
October 2021: 5.5 x 8.5: 138pp
Hb: 978-0-367-62993-9: £44.99
eBook: 978-1-003-11178-8
* For full contents and more information, visit: www.routledge.com/9780367629939

Exploring startup journalism and digital media platform trends
in China, Taiwan and Southeast Asia, this book offers a practical
insight into how to launch and run successful news operations
as digitisation spreads through the region.
Entrepreneurial Journalism in greater China and Southeast Asia is
an invaluable resource for both students and professionals
interested in new media, startups, and the Asian media market.

Routledge
Market: Journalism/Media Studies
December 2021: 6.14 x 9.21: 226pp
Hb: 978-1-138-28308-4: £120.00
Pb: 978-1-138-28309-1: £32.99
eBook: 978-1-315-27043-2
* For full contents and more information, visit: www.routledge.com/9781138283084
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Ecology Documentaries

Environmental Risk Communication in China

Their Function and Value Seen Through the Lens of Doughnut
Economics

Actors, Issues and Governance
Jia Dai and Fanxu Zeng
Series: China Perspectives

Susan Hayward, University of Exeter, UK
This companion piece to Susan Hayward’s Film Ecology focuses
on ecology-documentaries produced since the new millennia.
This book is ideal for film studies scholars and students, including
those teaching or studying film practice, documentary film,
European cinema and environmental studies.

Routledge
Market: Media & Cultural Studies
November 2021: 6.14 x 9.21: 198pp
Hb: 978-0-367-62192-6: £120.00
Pb: 978-1-032-13162-7: £34.99
eBook: 978-1-003-13024-6
* For full contents and more information, visit: www.routledge.com/9780367621926

This book systematically discusses the communication process
of typical environmental risk issues, and the complex interaction
among multiple actors, including the public, media, experts and
government in contemporary China. From a media-centred
perspective, it applies major theories in the field of risk
communication, and uses a variety of empirical research
methods to unravel the complicated and unique experience of
risk communication and governance. The book will appeal to
students, scholars and practitioners of risk and environmental
communication studies.
Routledge
Market: communication studies/environmental communication/risk communication
November 2021: 6.14 x 9.21: 336pp
Hb: 978-1-032-10330-3: £130.00
eBook: 978-1-003-21482-3
* For full contents and more information, visit: www.routledge.com/9781032103303
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Election Politics and the Mass Press in Long
Edwardian Britain

Experiencing Art and Architecture

Christopher Shoop-Worrall, UCFB Etihad Campus, UK; Royal Historical Society, UK
Series: Routledge Focus on Journalism Studies
This book explores the ways in which the emergence of the ‘new’ daily mass press of the
late-nineteenth and early-twentieth centuries represented a hugely significant period in
histories of both the British press and the British political system. This book will be of interest
to students and scholars of media history, British popular politics, journalism history, and
media studies.
Routledge
Market: Journalism
January 2022: 5.5 x 8.5: 152pp
Hb: 978-1-032-18231-5: £44.99
eBook: 978-1-003-25426-3
* For full contents and more information, visit: www.routledge.com/9781032182315
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Lessons on Looking
Sanda Iliescu
In this book, Sanda Iliescu brings aesthetics back into the
conversation, exploring the subject through compelling
examinations of lived experiences of works of art and
architecture. Personal and engaging, this book is for a wide
audience of those practicing, studying or with an interest in the
creative fields, from beginners to seasoned professionals.

Routledge
Market: Media & Cultural Studies
February 2022: 6.14 x 9.21: 272pp
Hb: 978-0-367-44107-4: £120.00
Pb: 978-0-367-44106-7: £24.99
eBook: 978-1-003-00765-4
* For full contents and more information, visit: www.routledge.com/9780367441074
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Fifty Key Figures in Cyberpunk Culture

First-Person Journalism

Edited by Anna McFarlane, University of Glasgow, UK, Graham Murphy, Seneca
College, Canada and Lars Schmeink
Series: Routledge Key Guides

A Guide to Writing Personal Nonfiction with Real Impact
Martha Nichols
A first-of-its-kind guide for new media times, this book provides
practical, step-by-step instructions for writing first-person
features, essays, and digital content.
Written with a knowledge of the rapidly changing digital media
environment, First-Person Journalism is a key text for journalism
and media students interested in personal nonfiction, as well as
for early-career nonfiction writers looking to develop this
narrative form.

A collection of engaging essays on some of the most significant figures in cyberpunk
culture, this outstanding guide charts the rich and varied landscape of cyberpunk from the
1970s to present day. This accessible guide will be of interest to students and scholars of
cultural studies, film studies, literature, media studies, as well as anyone with an interest in
cyberpunk culture and science fiction.
Routledge
Market: Media and Cultural Studies
May 2022: 5.5 x 8.5: 384pp
Hb: 978-0-367-54917-6: £85.00
Pb: 978-0-367-54913-8: £21.99
eBook: 978-1-003-09118-9
* For full contents and more information, visit: www.routledge.com/9780367549176

Routledge
Market: Journalism/Writing Studies
November 2021: 6.14 x 9.21: 210pp
Hb: 978-0-367-67648-3: £120.00
Pb: 978-0-367-67647-6: £32.99
eBook: 978-1-003-13218-9
* For full contents and more information, visit: www.routledge.com/9780367676483

3rd Edition
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Film Studies

French Erotic Photographs

The Basics

Indecent modernity in 1930s magazines
Amy Villarejo, Cornell University, USA
Series: The Basics
Film Studies: The Basics provides beginning students in film
studies, as well as lifelong film buffs, with the tools to pursue
film analysis, film history, and further inquiries into the medium.

Alix Agret
Drawing on a panorama of materials from 1930s France, French Erotic Photographs takes
a new approach to studying a certain type of image from a certain type of time Routledge
March 2022: 6.14 x 9.21: 256pp
Hb: 978-1-350-17029-2: £90.00
* For full contents and more information, visit: www.routledge.com/9781350170292

Routledge
Market: Film Studies
November 2021: 5.06 x 7.81: 192pp
Hb: 978-0-367-13502-7: £85.00
Pb: 978-0-367-13501-0: £16.99
eBook: 978-0-429-02684-3
Prev. Ed Hb: 978-0-415-58495-1
* For full contents and more information, visit: www.routledge.com/9780367135027

2nd Edition

Film Theory: The Basics
Kevin McDonald
Series: The Basics
Fully updated and expanded throughout, this second edition of Film Theory: The Basics
provides an accessible introduction to the key theorists, concepts, and debates that have
shaped the study of moving images. Complete with questions for discussion and a glossary
of both key terms and key theorists, this book in an invaluable resource for those new to
film theory and for anyone else interested in the history and significance of critical thinking
in relation to the moving image.
Routledge
Market: Film Theory
May 2022: 5.06 x 7.81: 280pp
Hb: 978-0-367-77440-0: £85.00
Pb: 978-0-367-76796-9: £22.99
eBook: 978-1-003-17137-9
* For full contents and more information, visit: www.routledge.com/9780367774400

2nd Edition

Gender and Media
Representing, Producing, Consuming
Tonny Krijnen, Erasmus University Rotterdam, the
Netherlands and Sofie Van Bauwel, Ghent University,
Belgium
Series: Communication and Society
This thoroughly revised second edition provides a critical
overview of the contemporary debates and discussions
surrounding gender and mediated communication. This is an
ideal textbook for students studying gender and media, and for
general courses on gender studies, sociology, cultural studies
and women’s studies.

Routledge
Market: Media/Communications
October 2021: 6.14 x 9.21: 250pp
Hb: 978-0-367-33207-5: £120.00
Pb: 978-0-367-33209-9: £34.99
eBook: 978-0-429-31847-4
Prev. Ed Hb: 978-0-415-69540-4
* For full contents and more information, visit: www.routledge.com/9780367332075
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Global Media Ethics and the Digital Revolution

Indian Indies

Edited by Noureddine Miladi, Qatar University, Qatar
Series: Routledge Research in Journalism
This volume responds to the challenges posed by the rapid
developments in satellite TV and digital technologies, addressing
media ethics from a global perspective to discuss how we can
understand journalism practice in its cultural contexts. Taking a
truly global approach to the question of media ethics, this
volume will be an important resource for scholars and students
of journalism, communication studies, media studies, sociology,
politics and cultural studies.

Routledge
Market: Media Studies
November 2021: 6.14 x 9.21: 292pp
Hb: 978-1-032-06214-3: £120.00
eBook: 978-1-003-20355-1
* For full contents and more information, visit: www.routledge.com/9781032062143

A Guide to New Independent Indian Cinema
Ashvin Immanuel Devasundaram, Queen Mary University of London, UK
Series: Routledge Focus on Film Studies
This book offers a concise and cutting-edge repository of essential information on new
independent Indian films, which have orchestrated a recent renaissance in the
Bollywood-dominated Indian cinema sphere. A combination of essential Indie-specific
information and concise case-studies makes this a must-have quick guide to the future
torchbearers of Indian cinema for scholars, students, early career researchers, and a global
audience interested in intersecting aspects of cinema, culture, politics, and society in
contemporary India.
Routledge
Market: Media Studies
February 2022: 5.5 x 8.5: 152pp
Hb: 978-0-367-54374-7: £44.99
eBook: 978-1-003-08900-1
* For full contents and more information, visit: www.routledge.com/9780367543747
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Illusion in Cultural Practice

Infectious Inequalities

Productive Deceptions

Epidemics, Trust, and Social Vulnerabilities in Cinema

Katharina Rein, University of Potsdam, Germany
Series: Routledge Research in Cultural and Media Studies
This volume explores illusionism as a much larger phenomenon
than optical illusion, magic shows, or special effects, as a vital
part of how we perceive, process, and shape the world we live
in. Considering different cultural practices characterised by
illusionism, this book suggests a new approach to illusion via
media theory. This multidisciplinary and comprehensive volume
will appeal to scholars and students with an interest in media
and culture, theatre and performance, philosophy, sociology,
politics and religion.

Qijun Han and Daniel R. Curtis
This book explores societal vulnerabilities highlighted within
cinema and develops an interpretive framework for
understanding the depiction of societal responses to epidemic
disease outbreaks across cinematic history. This book is a valuable
reference for scholars and students of film studies and visual
studies as well as academic and general readers interested in
topics of films and history, and disease and society.

Routledge
Market: Media Studies / Cultural Studies
November 2021: 6.14 x 9.21: 222pp
Hb: 978-1-032-03630-4: £120.00
eBook: 978-1-003-18827-8
* For full contents and more information, visit: www.routledge.com/9781032036304

Routledge
Market: Film Studies / Epidemics / Vulnerability / Cinema
December 2021: 6.14 x 9.21: 208pp
Hb: 978-1-032-19966-5: £120.00
eBook: 978-1-003-26166-7
* For full contents and more information, visit: www.routledge.com/9781032199665
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Imagined China

Interactive Documentary

Research on Chinese Films in the 1980s

Decolonizing Practice-Based Research

Wang Haizhou
Series: China Perspectives

Edited by Kathleen M. Ryan, University of Colorado, USA and David Staton

This book explores how Chinese films constructed an image of China in the 1980s through
analyzing the characters, composition of space, and conflict patterns of the films. It also
examines the relationship between the representations in Chinese cinema and the realities
of Chinese society. This title will be a valuable resource for scholars and students of Chinese
Studies, Contemporary China Studies, Film Studies, and those who are interested in Chinese
culture and society in general.
Routledge
Market: Film Studies / China / Culture Studies / Media
April 2022: 6.14 x 9.21: 288pp
Hb: 978-1-032-25441-8: £130.00
eBook: 978-1-003-28320-1
* For full contents and more information, visit: www.routledge.com/9781032254418
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Interactive documentary is still an emerging field that eludes concise definitions or
boundaries. Grounded in practice based research, this collection seeks to expand the
sometimes exclusionary field, giving voice to scholars and practitioners working outside
the margins. An important book for practice-based researchers as well as advanced level
media and communication students studying documentary media practices, interactive
storytelling, immersive media technologies, and digital methodologies.
Routledge
Market: Media and Communication Studies
March 2022: 6 x 9: 164pp
Hb: 978-1-032-00511-9: £120.00
Pb: 978-1-032-00131-9: £34.99
eBook: 978-1-003-17450-9
* For full contents and more information, visit: www.routledge.com/9781032005119
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Introduction to Contemporary Art in China

LGBTQ Digital Cultures

Lao Zhu
Series: China Perspectives

A Global Perspective
Edited by Paromita Pain

The book is a collection of fifteen introductory essays excerpted from the Annual of
Contemporary Art in China published between 2005 and 2019, showcasing the development
and changing landscapes of contemporary Chinese art. It will appeal to scholars, students
and general readers interested in contemporary art history, art criticism, Chinese
contemporary art, iconography, and contemporary art theory.
Routledge
Market: Comtempory Art / Chinese Art / Contemporary Art History
December 2021: 6.14 x 9.21: 192pp
Hb: 978-1-032-11849-9: £120.00
eBook: 978-1-003-22182-1
* For full contents and more information, visit: www.routledge.com/9781032118499

Emphasizing an intersectional and transnational approach, this
collection examines how social media and digital technologies
have impacted the sphere of LGBTQ activism, advocacy,
education, empowerment, identity, protest, and self-expression.
This book provides an essential introduction to LGBTQ digital
cultures for students, researchers and scholars of media,
communication and cultural studies. It will also be of interest to
activists wanting to learn more about the transformative
potential of digital media and technology in LGBTQ advocacy
and empowerment around the globe.
Routledge
Market: Media & Communication Studies / Cultural Studies
March 2022: 6 x 9: 280pp
Hb: 978-1-032-05183-3: £120.00
Pb: 978-1-032-05000-3: £34.99
eBook: 978-1-003-19645-7
* For full contents and more information, visit: www.routledge.com/9781032051833
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Italian Neorealist Photography
Its Legacy and Aftermath

Longing, Ruin, and Connection in Hideo Kojima’s
Death Stranding

Antonella Russo
Series: Routledge History of Photography

Amy M. Green, University of Nevada, USA
Series: Routledge Advances in Game Studies

This book offers an analysis of the socio-historical conditions of the rise of post-war Italian
photography , considers its practices and traces its destiny.Antonella Russo provides an
incisive examination of Neorealist photography, delineates its periodization, traces its
instances and its progressive popularization and subsequent co-optation that occurred
with the advent of the industrialization of photographic magazines.

This volume provides an in-depth examination of the video game Death Stranding, focusing
on the game’s exploration of ruin, nostalgia, and atonement as its primary symbolic,
narrative, and mechanical language. Offering the first close examination of Death Stranding’s
narrative, the book also incorporates a strong foundation in game studies, most especially
related to the concepts of immersion and embodiment. It will appeal to scholars in a variety
of disciplines in the Humanities and the Social Sciences, from video game studies and
media studies to English, history, philosophy, and popular culture.

Routledge
Market: Art History
December 2021: 6.85 x 9.69: 218pp
Hb: 978-1-350-16225-9: £90.00
eBook: 978-1-003-10357-8
* For full contents and more information, visit: www.routledge.com/9781350162259

Routledge
Market: Media Studies
December 2021: 5.5 x 8.5: 112pp
Hb: 978-1-032-22307-0: £44.99
eBook: 978-1-003-27366-0
* For full contents and more information, visit: www.routledge.com/9781032223070
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Journalists and Job Loss

Mapping Deathscapes

Edited by Timothy Marjoribanks, Swinburne University of
Technology, Australia, Lawrie Zion, La Trobe University,
Australia, Penny O’Donnell, The University of Sydney,
Australia and Merryn Sherwood, La Trobe University,
Australia
Series: Routledge Research in Journalism
Journalists and Job Loss explores the profound disruption of
journalism work in the 21st century’s networked digital media
environment. The book provides a theoretically informed and
empirically grounded analysis of job loss and the new contours
of journalistic work in a critical political, cultural, economic, and
social industry. It will be an important resource for researchers
and students in disciplines including journalism, media and communication studies,
business, and the social sciences in general.
Routledge
Market: Media Studies
November 2021: 6.14 x 9.21: 230pp
Hb: 978-0-367-34404-7: £120.00
eBook: 978-0-429-32558-8
* For full contents and more information, visit: www.routledge.com/9780367344047

Digital Geographies of Racial and Border Violence
Edited by Suvendrini Perera, Curtin University, Australia and Joseph Pugliese
Series: Routledge Research in Digital Humanities
This volume offers a critical and creative analysis of the innovations of Deathscapes, a
transnational digital humanities project that maps the sites and distributions of custodial
deaths in locations such as police cells, prisons and immigration detention centres.
This interdisciplinary volume will be an important resource for scholars, students and
activists working in the areas of Cultural Studies, Media and Visual Studies, Indigenous
Studies, Refugee Studies and Law.
Routledge
Market: Media Studies / Digital Humanities
January 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-05657-9: £120.00
eBook: 978-1-003-20061-1
* For full contents and more information, visit: www.routledge.com/9781032056579
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Media Convergence

Music Documentaries for Radio
Sam Coley

The Three Degrees of Network, Mass, and Interpersonal Communication

Drawing on both academic research and ‘real world’ practice,
this book offers an in-depth investigation into the production
of music documentaries broadcast on radio.
Music Documentaries for Radio is an ideal resource for students
and academics in the fields of radio studies, media production,
documentary-making and journalism studies.

Klaus Bruhn Jensen
This second edition of Klaus Bruhn Jensen’s exploration of
developing digital media furthers the conversation around the
ongoing society-wide and worldwide digitalization of human
communication. Interdisciplinary in scope to showcase the
wide-reaching cultural effect of media convergence, this book
is ideal for advanced undergraduate students, graduate students,
and scholars in the fields of media, communication, and cultural
studies.

Routledge
Market: Media Studies
March 2022: 6.14 x 9.21: 198pp
Hb: 978-1-032-05874-0: £120.00
Pb: 978-1-032-05875-7: £34.99
eBook: 978-1-003-19960-1
* For full contents and more information, visit: www.routledge.com/9781032058740

Routledge
Market: Media Studies
November 2021: 6.14 x 9.21: 142pp
Hb: 978-0-367-22621-3: £120.00
Pb: 978-0-367-22622-0: £34.99
eBook: 978-0-429-27609-5
* For full contents and more information, visit: www.routledge.com/9780367226213
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Media Training in Transition Countries

News Agencies

Perspectives of a Media Trainer

Anachronism or Lifeblood of the Media System?

Sam Swan

Stephen Jukes
Series: Disruptions

This book explores the impact of, and lessons learned from, media development and
training programs sponsored by the US government and non-governmental organizations
in countries transitioning to democracy. Recognizing the importance of establishing a free
press and a free market economy in newly democratic societies, this book examines the
training of journalists and media managers in selected countries in Eastern Europe, Africa,
Asia, the Middle East, and South America. This book will be of interest to media trainers,
government and nongovernment agencies, scholars and students of international journalism
and development.
Routledge
Market: Media/Journalism Studies
March 2022: 6.14 x 9.21: 156pp
Hb: 978-0-367-72501-3: £120.00
Pb: 978-0-367-72567-9: £34.99
eBook: 978-1-003-15534-8
* For full contents and more information, visit: www.routledge.com/9780367725013

This book explores the role of international news agencies and investigates whether they
have been able to adapt to the contemporary media landscape following the disruption
wrought by fake news, social media and an increasingly polarised public discourse. Shedding
light on a sector of the news industry that has steadfastly remained out of the public
spotlight, this book will be of interest to students and academics in the fields of journalism
and media studies.
Routledge
Market: Media/Journalism Studies
February 2022: 5.5 x 8.5: 144pp
Hb: 978-0-367-46905-4: £44.99
eBook: 978-1-003-02965-6
* For full contents and more information, visit: www.routledge.com/9780367469054
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Mediatized Fan Play

Newsrooms and the Disruption of the Internet

Moods, Modes and Dark Play in Networked Communities

A Short History of Disruptive Technologies, 1990–2010

Line Nybro Petersen

Will Mari
Series: Disruptions

Addressing fans’ digital practices, this book places fans’ play at the centre of a networked
mainstream culture that seems to increasingly cater to, amalgamate with, and adapt to
fans’ mediatized play. This is an engaging book for scholars and students studying media
studies and cultural studies, particularly courses on fan studies, film studies, television
studies, and mediatization.
Routledge
Market: Media & Cultural Studies
April 2022: 6.14 x 9.21: 184pp
Hb: 978-1-138-54584-7: £120.00
Pb: 978-1-138-54586-1: £34.99
eBook: 978-1-351-00184-7
* For full contents and more information, visit: www.routledge.com/9781138545847
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Newsrooms and the Disruption of the Internet is an insightful account of what happened
when the internet first arrived in the 1990s and early 2000s in the recently computerized,
but still largely unchanged, newspaper industry. This book is intended for academics and
researchers in the fields of journalism studies, history of technology, and media studies,
especially those interested in transitions from analogue to digital technology, and the initial
adoption of the commercial internet.
Routledge
Market: Media/Journalism Studies
February 2022: 5.5 x 8.5: 120pp
Hb: 978-0-367-34297-5: £45.00
eBook: 978-0-429-32487-1
* For full contents and more information, visit: www.routledge.com/9780367342975
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Newswork and Precarity

Photography after Postmodernism

Edited by Kalyani Chadha and Linda Steiner

Barthes, Stieglitz and the Art of Memory

This edited collection brings together leading scholars from
around the world to discuss the consequences and implications
of precarious labor conditions within the modern news industry.
Newswork and Precarity is a valuable addition to an important
still-emerging area in journalism studies that will be of interest
to both professionals and scholars of journalism, media studies,
sociology and labor history.

David Bate
In life after postmodernism, photography, cinema, television and the internet have all
changed the way we think about pictures.
Routledge
Market: Photography
June 2022: 6.14 x 9.21: 200pp
Hb: 978-1-845-11501-2: £120.00
Pb: 978-1-845-11502-9: £21.99
eBook: 978-1-003-08628-4
* For full contents and more information, visit: www.routledge.com/9781845115012

Routledge
Market: Media/Journalism Studies
December 2021: 6.14 x 9.21: 246pp
Hb: 978-0-367-52303-9: £120.00
Pb: 978-0-367-52302-2: £34.99
eBook: 978-1-003-05737-6
* For full contents and more information, visit: www.routledge.com/9780367523039

Dummy text to keep placeholder

Dummy text to keep placeholder

Peripheral Actors in Journalism

Photography and Celebrity

Deviating from the Norm?

Fame and Images

Aljosha Karim Schapals, Queensland University of Technology, Australia
Series: Routledge Focus on Journalism Studies

Stephen Bull

This book addresses the transformative role that so-called ‘peripheral actors’ in journalism
– emerging outlets diverging from the norms fiercely held by mainstream media outlets
– play in today’s news ecosystem.
Drawing on research from Australia, Germany, and the UK, Peripheral Actors in Journalism
is an insightful resource for journalism and media scholars with an interest in alternative
media sources.
Routledge
Market: Media/Journalism Studies
January 2022: 5.5 x 8.5: 98pp
Hb: 978-0-367-70126-0: £44.99
eBook: 978-1-003-14466-3
* For full contents and more information, visit: www.routledge.com/9780367701260

In the 21st century the photographic image is increasingly integral to everyday
communications, while, simultaneously, the culture of fame is participated in and
understood by almost everyone.
Routledge
June 2022: 6.14 x 9.21: 224pp
Hb: 978-1-472-59232-3: £120.00
Pb: 978-1-472-59231-6: £21.99
eBook: 978-1-003-08630-7
* For full contents and more information, visit: www.routledge.com/9781472592323
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Philosophical Theories of Political Cinema

Photography in China

Angelo Emanuele Cioffi
Series: Routledge Advances in Film Studies
This book utilizes philosophical tools to build up a framework
for the classification, analysis, and assessment of political cinema.
Grounded in analytic philosophy of art and cognitivist film
theory, with insights from political science, political philosophy,
epistemology, and cognitive science, the book presents a unique
analysis of the relation between films and the ‘political’. This
book will be of interest not just to film studies, film theory and
political philosophy scholars, but to anyone with an interest in
political film, aesthetic practice, and philosophy of art.
Routledge
Market: Media Studies
November 2021: 6.14 x 9.21: 192pp
Hb: 978-0-367-41924-0: £120.00
eBook: 978-0-367-81687-2
* For full contents and more information, visit: www.routledge.com/9780367419240

Science, Commerce and Communication
Oliver Moore
Series: Routledge History of Photography
Emphasizing the medium’s reception among several Chinese
constituencies, this book explores photography’s impact within
new discourses on science, as well its effects in social life, visual
modernity and the media during China’s transition from imperial
to republican government. General knowledge and academic
teaching of early modern Chinese visual culture stops short of
fitting photography into the larger context of visual practices
and theories.

Routledge
Market: Art History
December 2021: 6.85 x 9.69: 310pp
Hb: 978-1-350-10804-2: £120.00
eBook: 978-1-003-08634-5
* For full contents and more information, visit: www.routledge.com/9781350108042
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Playing with Reality

Power, Media and the Covid-19 Pandemic

Denying, Manipulating, Converting, and Enhancing What Is There

Framing Public Discourse

Edited by Sidney Homan, University of Florida, USA
Series: Routledge Research in Cultural and Media Studies

Edited by Stuart Price, De Montford University, UK and Ben
Harbisher

This volume explores how and why we deny, or manipulate, or convert, or enhance reality.
An international team of contributors considers the issue of how and why, in dealing what
is there before us, we play with reality by employing theatre, fiction, words, conspiracy
theories, alternate realities, scenarios, art itself. Drawing on examples from film studies to
sociology, from the social sciences to medicine, this volume will appeal to scholars and
upper-level students in the areas of communication and media studies, comparative
literature, film studies, economics, English, international affairs, journalism, philosophy,
psychology, sociology, and theatre.

This edited collection provides an in-depth, interdisciplinary
critique of the acts of public communication disseminated
during a major global crisis. Essential reading for both students
and researchers of media, communication and journalism
studies, cultural studies, discourse analysis, and sociology of
health.

Routledge
Market: Cultural Studies
March 2022: 6.14 x 9.21: 272pp
Hb: 978-1-032-15464-0: £120.00
eBook: 978-1-003-25660-1
* For full contents and more information, visit: www.routledge.com/9781032154640

Routledge
Market: Media & Cultural Studies
December 2021: 6.14 x 9.21: 320pp
Hb: 978-0-367-70630-2: £120.00
Pb: 978-0-367-70632-6: £34.99
eBook: 978-1-003-14729-9
* For full contents and more information, visit: www.routledge.com/9780367706302
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Identity, Adaptation and the African American Youth Film

Onur Sesigür, Istanbul Bilgi University, Turkey
Series: Routledge Focus on Digital Media and Culture

Katherine Whitehurst
Series edited by Yannis Tzioumakis
Series: Cinema and Youth Cultures

This book examines the collection and curation of music, and
the way digital streaming services are transforming the way we
engage with the media. Shedding new light on this
contemporary cultural phenomena, this book will be an
important read for scholars who are interested in the area of
digital music from different disciplines such as communication,
digital humanities and social sciences in fields of media studies,
digital cultures, personal information management, digital
curation and popular music.
Routledge
Market: Media Studies
October 2021: 5.5 x 8.5: 86pp
Hb: 978-1-032-11367-8: £44.99
eBook: 978-1-003-22054-1
* For full contents and more information, visit: www.routledge.com/9781032113678

Examining how the discourses of youth, race, poverty and
identity take shape when Push is adapted to the big screen, this
book brings together valuable research to delve into
representations of African-American girlhood. Concise and
engaging, this vital book sheds light on underrepresented areas
of film studies that make it an invaluable resource for students
and scholars of film, race and youth cultures.

Routledge
Market: Film Studies / Cultural Studies
December 2021: 5.5 x 8.5: 130pp
Hb: 978-1-138-68185-9: £45.00
eBook: 978-1-315-54554-7
* For full contents and more information, visit: www.routledge.com/9781138681859
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Popular Music Culture - The Key Concepts

Public Television in Poland
Political Pressure and Public Service Media in a Post-communist Country

Roy Shuker, University of Victoria Wellington, New Zealand
Series: Routledge Key Guides

Agnieszka Węglińska, University of Lower Silesia, Poland
Series: Routledge Focus on Journalism Studies

Now in an updated fifth edition, this popular A-Z student
reference book provides a comprehensive survey of key ideas
and concepts in popular music culture, examining the social
and cultural aspects of popular music, notably the impact of
digital technology and changes in the way in which music is
created, manufactured, marketed, and consumed. Popular Music
Culture: The Key Concepts is an essential reference tool for
students studying the social and cultural dimensions of popular
music.

This book examines the professional activity of public television
journalists in Poland operating in the still unstable system of a
post-communist state, to demonstrate how the media can work
in the public interest to strengthen democracy. Drawing on
in-depth interviews with Telewizja Polska (TVP) journalists, the
author shows how public television in Poland has become highly
politicised and commercialised, and must defend against
constant attacks on its autonomy. Adding an important
perspective on recently-developed media systems, this book
will be an important resource for scholars and students of
journalism, media studies, media industries, politics and media

Routledge
Market: Popular Music
February 2022: 5.5 x 8.5: 394pp
Hb: 978-0-367-76839-3: £120.00
Pb: 978-0-367-76840-9: £32.99
eBook: 978-1-003-16875-1
Prev. Ed Hb: 978-1-138-68092-0
* For full contents and more information, visit: www.routledge.com/9780367768393
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history.
Routledge
Market: Media Studies
October 2021: 5.5 x 8.5: 141pp
Hb: 978-1-032-06185-6: £44.99
eBook: 978-1-003-20161-8
* For full contents and more information, visit: www.routledge.com/9781032061856
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MEDIA & CULTURAL STUDIES
3rd Edition

2nd Edition

Qualitative Research Methods for Media Studies

Setting Up a Successful Photography Business

Bonnie S. Brennen

Lisa Pritchard

This fully updated third edition provides students and researchers
with the tools they need to perform critically engaged,
theoretically informed research using methods that include
interviewing, focus groups, historical research, oral histories,
ethnography and participant observation, textual analysis and
digital research. A comprehensive and accessible guide for those
hoping to explore this rich vein of research methodology, this
book provides students and scholars with the all tools they need
to be able to work in today’s convergent media environment.

This revised second edition of the best-selling handbook
provides practical, actionable insights on how to establish a
successful photography business in the current climate. Written
from the perspective of a photographer's agent, this book offers
the perfect viewpoint to honestly assess what works, what
doesn't, and why some photographers succeed where others
fail. Packed with useful templates and advice from leading
photographers and commissioners, this book is essential reading
for anyone who wants to be a professional photographer –
whether studying to become one, thinking of a change of career,
or wanting to know how to improve their existing photography
business.

Routledge
Market: Media Studies / Mass Communication
October 2021: 6 x 9: 264pp
Hb: 978-0-367-64153-5: £120.00
Pb: 978-0-367-64150-4: £48.99
eBook: 978-1-003-12238-8
* For full contents and more information, visit: www.routledge.com/9780367641535

Routledge
Market: Photography / Art and Visual Culture
December 2021: 6.14 x 9.21: 224pp
Hb: 978-1-032-11061-5: £120.00
Pb: 978-1-350-05306-9: £29.99
eBook: 978-1-003-08664-2
* For full contents and more information, visit: www.routledge.com/9781032110615
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Quality Telefantasy

Social Media and Hate

How US Quality TV Brought Zombies, Dragons and Androids into the
Mainstream

Shakuntala Banaji and Ramnath Bhat
Series: Routledge Focus on Communication and Society

Andrew Lynch, Swinburne University of Technology
Series: Routledge Advances in Television Studies

Using expert interviews and focus groups, this book investigates the theoretical and practical
intersection of misinformation and social media hate in contemporary societies. This is an
insightful text for scholars and academics in the fields of Cultural Studies, Community
Psychology, Education, Journalism, Media and Communication Studies, Political Science,
Social Anthropology, Social Psychology, and Sociology.

This book explores the relatively new genre of ‘Quality Telefantasy’ and how it has broadened
TV taste cultures by legitimating and mainstreaming fantastical content, demonstrating
how its rising popularity marks a distinct and significant development in what kinds of TV
are culturally dominant and critically regarded. It argues that Quality Telefantasy series
should be considered a part of the larger Quality TV super-genre, and that its impact on
the global TV landscape warrants further investigationas it continues to evolve. This is a
valuable text for students and scholars studying or undertaking research in the areas of
television studies, new media and pop cultural studies.

Routledge
Market: Media/Journalism Studies
December 2021: 5.5 x 8.5: 124pp
Hb: 978-0-367-53727-2: £44.99
eBook: 978-1-003-08307-8
* For full contents and more information, visit: www.routledge.com/9780367537272

Routledge
Market: Media & Communication / Television Studies
March 2022: 6.14 x 9.21: 224pp
Hb: 978-1-032-15625-5: £120.00
eBook: 978-1-003-24499-8
* For full contents and more information, visit: www.routledge.com/9781032156255
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Reimagining the Creative Industries

South and East Asian Cinemas Across Borders

Youth Creative Work, Communities of Care

Critical Trends in Transnational Cinema

Miranda Campbell, Ryerson University, Canada
This book documents the rise in youth creativity,
entrepreneurship, and collective strategies to address systemic
barriers and discrimination in the creative industries and create
an expanded, more diverse, inclusive, equitable, and caring field.
Anyone interested in thinking critically about the creative
industries, youth culture, community work, and creative
employment will be drawn to Campbell's incisive work.

Routledge
Market: Media Studies
November 2021: 6 x 9: 228pp
Hb: 978-0-367-46821-7: £120.00
Pb: 978-0-367-46815-6: £34.99
eBook: 978-1-003-03133-8
* For full contents and more information, visit: www.routledge.com/9780367468217

Edited by Clelia Clini, Loughborough University, Rohit K. Dasgupta, Senior Lecturer,
Loughborough University and Yanling Yang, Loughborough University
This volume focuses on South and East Asian cinema, exploring transnational connections
between these film industries from the point of view of narratives, topics and themes, as
well as in terms of co-productions. At a time of resurgent nationalisms and increasing
fortifications of (actual and symbolic) borders, the chapters in this book explore cinematic
work that challenge these boundaries and promote a reflection on the social, cultural,
political and economic value of international exchanges and collaborations within the
context of Asia.
The chapters in this book were originally published as a special issue of Transnational Screens
Routledge
Market: Film Studies / Film Theory
November 2021: 6.85 x 9.69: 102pp
Hb: 978-0-367-69373-2: £120.00
eBook: 978-1-003-14156-3
* For full contents and more information, visit: www.routledge.com/9780367693732

Browse and order online:
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Superheroes and Excess

The Commitments

A Philosophical Adventure

Youth, Music, and Authenticity in 1990s Ireland

Edited by Jamie Brassett, Hochschule Anhalt, Dessau,
Germany and Richard Reynolds, Central Saint Martins,
University of the Arts London, UK
Series: Routledge Advances in Comics Studies
Finding the superhero genre in need of further investigation
from philosophical standpoints that value excess as a creative
drive, rather than denigrate it as a problem to be resolved, this
book opens up discussions that highlight different approaches
to ‘the creative excess of being’ as expressed through the genre.
With its unique approach to the superhero genre, this book will
be an invaluable read for students and scholars working on
comic studies, transmedia studies, cultural studies, popular
culture, and superhero studies.
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Nessa Johnston
Series: Cinema and Youth Cultures
This book examines The Commitments (Parker, 1991) for the first time as a film first and
foremost, rather than an adaptation of Roddy Doyle’s bestselling novel, and as a significant
cultural event in 1990s Ireland. This concise, yet interdisciplinary case study will be of interest
to students and researchers in popular music, cultural studies and sociology, as well as film
and media studies.
Routledge
Market: Film Studies
November 2021: 5.5 x 8.5: 134pp
Hb: 978-0-367-27312-5: £45.00
eBook: 978-0-429-29604-8
* For full contents and more information, visit: www.routledge.com/9780367273125

Routledge
Market: Comics Studies/Popular Culture
November 2021: 6 x 9: 304pp
Hb: 978-1-138-30453-6: £120.00
eBook: 978-0-203-73006-5
* For full contents and more information, visit: www.routledge.com/9781138304536
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Television’s Spatial Capital

The Covid-19 Pandemic as a Challenge for Media
and Communication Studies

Location, Relocation, Dislocation
Myles McNutt
Series: Routledge Studies in Media and Cultural Industries
This book launches a comprehensive detailing of the dramatic expansion of the geography
of television production into locations, and how those responsible for shaping the
"landscape" of television have been forced to adapt, taking established strategies for
engaging with space and place through mediated representation and renegotiating them
to account for the new map of television production. Representing a cross-section of media
industry studies, television studies, and cultural geography, this book will appeal to scholars
and students within media industry studies, production studies, audience studies, and
television studies broadly.
Routledge
Market: Media Studies
December 2021: 6.14 x 9.21: 200pp
Hb: 978-0-367-47751-6: £120.00
eBook: 978-1-003-22469-3
* For full contents and more information, visit: www.routledge.com/9780367477516

Edited by Katarzyna Kopecka-Piech, Maria Curie-Sklodowska University, Poland and
Bartłomiej Łódzki, University of Wroclaw, Poland
Series: Routledge Research in Cultural and Media Studies
This interdisciplinary volume brings together a diverse group of scholars to explore changes
in the significance of media and communication in the era of pandemic. The book answers
two interrelated questions: how media and communication reality changed during the
first wave of the COVID-19 pandemic, and how media and communication were effectively
studied during this time. The chapters present changes in media and communication in
three areas: media production, media content and media usage contexts. This book will
be of significance to scholars and researchers in media and communication studies, research
methods, sociology, anthropology, and cultural studies.
Routledge
Market: Communication Studies / Media Studies
January 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-13441-3: £120.00
eBook: 978-1-003-23204-9
* For full contents and more information, visit: www.routledge.com/9781032134413

Dummy text to keep placeholder
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The Everyday in Visual Culture

The Business of Digital Publishing

Slices of Lives

An Introduction to the Digital Book and Journal Industries

Edited by François Penz and Janina Schupp

Frania Hall, London College of Communication, UK

This book explores how the comparative analysis of visual cultural artefacts, from objects
to architecture and fiction films, can contribute to our understanding of everyday life in
homes and cities around the globe. By building interdisciplinary connections, this book is
ideal for the emerging community of scholars and students stemming from Visual Culture,
Film and Media Studies, Architecture Studies and practice, Museum Studies, and scholars
of Sociology and Anthropology as well as offering fresh insights into cutting-edge tools
and practices for the rapidly growing field of Digital Humanities.

Thoroughly revised and updated throughout, the second edition of The Business of Digital
Publishing provides an essential introduction to the development of digital products in the
book and journal industries today.
The Business of Digital Publishing remains an invaluable resource for any publishing student
looking for a starting point from which to explore the world of digital publishing.
Routledge
Market: Media Studies/Communication
April 2022: 6.85 x 9.69: 280pp
Hb: 978-1-138-39057-7: £120.00
Pb: 978-1-138-39058-4: £32.99
eBook: 978-0-429-42331-4
Prev. Ed Hb: 978-0-415-50728-8
* For full contents and more information, visit: www.routledge.com/9781138390577
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Routledge
Market: Media & Cultural Studies
May 2022: 6.14 x 9.21: 224pp
Hb: 978-0-367-61971-8: £120.00
Pb: 978-0-367-61969-5: £34.99
eBook: 978-1-003-10730-9
* For full contents and more information, visit: www.routledge.com/9780367619718
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The Future of the Presidency, Journalism, and
Democracy

The Routledge Companion to European Cinema

After Trump
Edited by Robert E. Gutsche, Jr., Lancaster University, UK
Series: Routledge Research in Journalism
This volume examines the effects of Donald Trump’s presidency on journalistic practices,
rhetoric, and discourses. Rooted in critical theory and cultural studies, it asks what life may
be like without Trump, not only for journalism but also for American society more broadly.
Reshaping the scholarly and public discourse about where we are headed in terms of the
presidency and publics, social media, and journalism, this book will be an important resource
for scholars and graduate students of journalism, media studies, communication studies,
political science, race and ethnic studies and sociology.
Routledge
Market: Journalism
April 2022: 6.14 x 9.21: 360pp
Hb: 978-1-032-07073-5: £125.00
eBook: 978-1-003-20573-9
* For full contents and more information, visit: www.routledge.com/9781032070735

Edited by Gábor Gergely and Susan Hayward, University
of Exeter, UK
Series: Routledge Media and Cultural Studies Companions
Presenting new and diverse scholarship, this wide-ranging
collection of forty-three original chapters asks what European
cinema tells us about Europe. The Companion opens the study
of European cinema to a broad readership, ideal for students
and scholars in film, European studies, queer studies, and cultural
studies, as well as historians with an interest in audio-visual
culture, nationalism and transnationalism, and those working in
language-based area studies.
Routledge
Market: Film Studies / Media & Cultural Studies
December 2021: 6.85 x 9.69: 484pp
Hb: 978-0-367-46185-0: £190.00
eBook: 978-1-003-02744-7
* For full contents and more information, visit: www.routledge.com/9780367461850

Dummy text to keep placeholder

The Media Studies Toolkit

The Routledge Companion to Media Industries

Michael Z. Newman, University of Wisconsin-Milwaukee,
USA

Edited by Paul McDonald
Series: Routledge Media and Cultural Studies Companions

In this critical primer, Michael Z. Newman introduces newcomers
to the key concepts, issues, and vocabulary of media studies.
With its clear and accessible style, this book is tailor-made for
undergraduate students of media, communication, and cultural
studies, as well as anyone who would like to better understand
media.

Bringing together 49 chapters from leading experts in media
industries research, this major collection offers an authoritative
overview of the current state of scholarship while setting out
proposals for expanding, re-thinking and innovating the field.
Making a vital and significant contribution to media research,
this volume is essential reading for students and academics
seeking to understand and evaluate the work of the media
industries.

Routledge
Market: Media Studies
March 2022: 6 x 9: 344pp
Hb: 978-0-367-44115-9: £120.00
Pb: 978-0-367-43252-2: £32.99
eBook: 978-1-003-00770-8
* For full contents and more information, visit: www.routledge.com/9780367441159

Routledge
Market: Media Studies, Communication Studies
October 2021: 6.85 x 9.69: 602pp
Hb: 978-0-367-22526-1: £190.00
eBook: 978-0-429-27534-0
* For full contents and more information, visit: www.routledge.com/9780367225261
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The Production of Global Web Series in a Networked
Age

The Routledge Companion to Political Journalism

Guy Healy
This book tells the story of diverse online creators--women,
ethnic and racial minorities, queer folk and those from
hardscrabble backgrounds--producing low budget, high cultural
impact web-series which have disrupted longstanding white
male domination of the film and TV industries. Covering
2005-2021, the book reveals distinctive new forms of screen
industry convergence with profound implications for creators’
careers, the screen industry in general, new media theory, and
broader cultural and social change. It is essential reading for
students, academics and industry professionals working on the
production and distribution of web series.
Routledge
Market: Film & Media Studies; Popular Culture
February 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-02236-9: £120.00
Pb: 978-1-032-02235-2: £34.99
eBook: 978-1-003-18248-1
* For full contents and more information, visit: www.routledge.com/9781032022369

Edited by James Morrison, Jen Birks and Mike Berry
Series: Routledge Media and Cultural Studies Companions
This international edited collection brings together the latest
research in political journalism, examining the ideological,
commercial, and technological forces that are transforming the
field and its evolving relationship with news audiences.
The Routledge Companion to Political Journalism is a valuable
resource for students and scholars of media studies, journalism
studies, political communication, and political science.

Routledge
Market: Media/Journalism Studies
October 2021: 6.85 x 9.69: 470pp
Hb: 978-0-367-24822-2: £190.00
eBook: 978-0-429-28457-1
* For full contents and more information, visit: www.routledge.com/9780367248222

Browse and order online:
www.routledge.com
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The Routledge International Handbook of Children,
Adolescents, and Media

The Strategic Communication Imperative
For Mid- and Long-Term Issues Management

Edited by Dafna Lemish, Southern Illinois University, USA

James Mahoney

This second, thoroughly updated edition of The Routledge International Handbook of Children,
Adolescents, and Media analyzes a broad range of complementary areas of study, including
children as media consumers, children as active participants in media making, and
representations of children in the media. The Handbook’s interdisciplinary approach and
comprehensive, current, and international scope make it an authoritative, state of the art
guide to the nascent field of Children’s Media Studies. It will be indispensable for media
scholars and professionals, policy makers, educators, and parents.

This book proposes a model for directly aligning strategic
communication with organisational business planning to enable
effective management of mid- to long-term organisational issues.
Full of contemporary examples from business, and including a
thorough explanation of how the model can be applied in
professional practice, the book will prove illuminating reading
for scholars, students and professionals alike.

Routledge
Market: Media Studies
May 2022: 7 x 10: 568pp
Hb: 978-0-367-63335-6: £190.00
eBook: 978-1-003-11882-4
Prev. Ed Hb: 978-0-415-78368-2
* For full contents and more information, visit: www.routledge.com/9780367633356

Routledge
Market: Public Relations
December 2021: 6.14 x 9.21: 250pp
Hb: 978-1-032-01141-7: £120.00
Pb: 978-1-032-01139-4: £34.99
eBook: 978-1-003-17734-0
* For full contents and more information, visit: www.routledge.com/9781032011417
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The Social Media Debate

Through the Lens

Unpacking the Social, Psychological, and Cultural Effects of Social Media

The Pandemic and Black Lives Matter

Edited by Devan Rosen, Ithaca College, USA
Series: Routledge Debates in Digital Media Studies
This accessible, student-friendly book provides a concise
overview of the primary debates surrounding the impact and
effects of social media. An important resource for students and
scholars of media and communication, as well as educators,
parents, policy makers, and clinicians interested in the impacts
of social media.
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Lauren Walsh
Richly illustrated with evocative photos, Through the Lens is a timely and vital look at the
role photojournalism serves in a world of crisis. It is a powerful follow-up to Lauren Walsh’s
previous title, Conversations on Conflict Photography, which offers a crucial exploration of
the visual documentation of war and humanitarian crisis for students, researchers and
photographers.
Routledge
Market: Journalism / Photography
February 2022: 7 x 10: 150pp
Hb: 978-1-032-18614-6: £120.00
Pb: 978-1-032-18615-3: £18.99
eBook: 978-1-003-25538-3
* For full contents and more information, visit: www.routledge.com/9781032186146

Routledge
Market: Media Studies
February 2022: 6 x 9: 240pp
Hb: 978-0-367-77413-4: £120.00
Pb: 978-0-367-76751-8: £34.99
eBook: 978-1-003-17127-0
* For full contents and more information, visit: www.routledge.com/9780367774134
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The Social Network

Tiger King: Murder, Mayhem and Madness

Disruption in the 21st Century

A Docalogue

Neil Archer
Series: Cinema and Youth Cultures

Edited by Jaimie Baron and Kristen Fuhs
Series: Docalogue
st

This in-depth study of one of the 21 century’s most acclaimed films, The Social Network:
Youth Film 2.0, considers the contribution of David Fincher and Aaron Sorkin’s film to the
understanding of ‘youth’ in a contemporary, digital age. Reframing the meaning of youth
cinema, this volume in the Cinema and Youth Culture series is ideal for students, researchers
and scholars of Cinema studies, Youth Culture and digital cultures.
Routledge
Market: Film Studies
February 2022: 5.5 x 8.5: 112pp
Hb: 978-0-367-75310-8: £45.00
eBook: 978-1-003-16193-6
* For full contents and more information, visit: www.routledge.com/9780367753108
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The third volume in the Docalogue series, this book explores the significance of the
documentary series Tiger King: Murder, Mayhem and Madness (2020), which became
'must-see-TV' for a newly captive audience during the global Covid-19 pandemic. Students
and scholars of film, media, television, and cultural studies will find this book extremely
valuable in understanding the significance of this larger-than-life true-crime documentary
series.
Routledge
Market: Film & Media Studies
November 2021: 5.5 x 8.5: 128pp
Hb: 978-0-367-72182-4: £44.99
eBook: 978-1-003-15720-5
* For full contents and more information, visit: www.routledge.com/9780367721824
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Transmedia Change

Understanding Reddit

Pedagogy and Practice for Socially-Concerned Transmedia Stories
Edited by Kevin Moloney, Ball State University, USA
Series: Routledge Advances in Transmedia Studies
This book examines the use of design principles, design thinking, and other empathy
research techniques in university and public settings, to plan and execute socially-concerned
transmedia stories, evaluating their success through user experience testing methods.
The volume outlines the pedagogy and practice of design thinking, empathy research
methods for story development and transmedia logics for socially-concerned stories.
Offering a detailed exploration of a fast-emerging area, this book will be invaluable to
researchers and scholars of socially-concerned transmedia storytelling in fields such as
journalism, documentary filmmaking, education, and activism.
Routledge
Market: Media Studies
March 2022: 6.14 x 9.21: 288pp
Hb: 978-0-367-71432-1: £120.00
eBook: 978-1-003-15086-2
* For full contents and more information, visit: www.routledge.com/9780367714321

Elliot T. Panek
Series: Routledge Focus on Digital Media and Culture
This book offers a comprehensive scholarly overview of Reddit,
one of the most popular and least studied social platforms of
the early 21st century. Serving both as a primer on how social
behavior on Reddit plays out, and as a way of locating it within
multiple theoretical traditions, the book will offer important
insights to scholars and students in the disciplines of
communication, media studies, information science, internet
and emerging media studies, and sociology.

Routledge
Market: Communication / Media Studies
December 2021: 5.5 x 8.5: 120pp
Hb: 978-0-367-71419-2: £44.99
eBook: 978-1-003-15080-0
* For full contents and more information, visit: www.routledge.com/9780367714192
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Transmedia Narratives for Cultural Heritage

Upgrade Culture and Technological Change

Remixing History

The Business of the Future

Nicole Basaraba, Studio Europa Maastricht, Netherlands
Series: Routledge Advances in Transmedia Studies

Adam Richard Rottinghaus, Miami University, United States
Series: Routledge Studies in New Media and Cyberculture

Transmedia Narratives for Cultural Heritage focuses on theoretical approaches to the analysis
and creative practice of developing non-fiction digital transmedia narratives in the rapidly
growing cultural heritage sector. As many scholars across disciplines are increasingly
creating digital narratives on historical topics for public consumption in various forms, the
theoretical foundations and practical project management framework will be useful for
scholars and project teams in the domains of transmedia studies, interactive narratives,
cultural heritage, media studies, comparative literature, and journalism.

This book explores the origin and future of "upgrade culture," a collection of cultural habits
and orientations based on the assumption that new technologies will rapidly, perpetually,
and inevitably emerge. This book will have a broad appeal to social/cultural theorists of
technology, marketing, and consumerism, as well as to scholars in business history,
communication, cultural studies, media studies, sociology, and anthropology.

Routledge
Market: Media Studies
April 2022: 6.14 x 9.21: 232pp
Hb: 978-1-032-06691-2: £120.00
eBook: 978-1-003-20563-0
* For full contents and more information, visit: www.routledge.com/9781032066912

Routledge
Market: Media Studies / Marketing
December 2021: 6.14 x 9.21: 182pp
Hb: 978-1-032-04577-1: £120.00
eBook: 978-1-003-19386-9
* For full contents and more information, visit: www.routledge.com/9781032045771
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Transmedia Practices in the Long Nineteenth
Century
Edited by Christina Meyer, Freie Universität of Berlin,
Germany and Monika Pietrzak-Franger, University of Vienna,
Austria
Series: Routledge Advances in Transmedia Studies
This volume provides engaging accounts with transmedia
practices in the long-nineteenth century and offers model
analyses of Victorian media alongside the technological,
economic, and cultural conditions under which they emerged
in the Anglophone world. The book brings together methods
and theories from comics studies, communication and media
studies, English and American studies, narratology and more,
and proposes fresh ways to think about transmediality. This book
will resonate both with students, teachers and scholars working
on transmedia studies, as well as non-academic readers interested in how media contents
are produced, disseminated, and consumed, and with what implications.
Routledge
Market: Media Studies
February 2022: 6.14 x 9.21: 240pp
Hb: 978-1-032-11094-3: £120.00
eBook: 978-1-003-22294-1
* For full contents and more information, visit: www.routledge.com/9781032110943

UX Research Methods for Media and
Communication Studies
An Introduction to Contemporary Qualitative Methods
Angela M. Cirucci, Rowan University, USA and Urszula M.
Pruchniewska, Kutztown University, USA
A comprehensive guide to qualitative research methods in user
experience (UX), the interaction between humans and digital
products, designed for media and communication students.
This is an essential text for media and communications students
wishing to become familiar with UX research methods, a rapidly
growing field that will open numerous exciting career paths for
graduates.

Routledge
Market: Media & Communication / Research Methods
February 2022: 6 x 9: 216pp
Hb: 978-1-032-02078-5: £120.00
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White Supremacy and the American Media
Edited by Sarah D. Nilsen, University of Vermont, USA and
Sarah E. Turner
Series: Routledge Studies in Media, Communication, and Politics
This volume examines the ways in which the media, including
film, television, social media, and gaming has constructed and
sustained a narrative of white supremacy that has entered
mainstream American discourse. White Supremacy and the
American Media will be of interest not only to scholars working
in critical race studies and popular culture in the United States,
but to those working in the fields of Film and Television Studies,
Sociology, Geography, Art History, Communication and Media
Studies, Cultural Studies, American Studies, Popular Culture, and
Media Studies.
Routledge
Market: Media Studies
November 2021: 6.14 x 9.21: 304pp
Hb: 978-1-032-10060-9: £120.00
eBook: 978-1-003-21517-2
* For full contents and more information, visit: www.routledge.com/9781032100609
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Wonder Woman
80 Years Later
Edited by Vera J. Camden and Valentino L. Zullo
Through a celebration and critique of the comics character of Wonder Woman, this
collection takes up the historical trends that have changed the world of comics, American
popular culture, and feminism. It reflects the historical trends that have changed the world
of comics, American popular culture, and feminism so relevant to our current moment. It
also highlights an interview with Mariko Tamaki, current writer of Wonder Woman comics,
as well as new editorial reflections in a Foreword and an Afterword.
Routledge
Market: Media/Literature/Gender
December 2021: 6.85 x 9.69: 164pp
Hb: 978-0-367-71169-6: £120.00
eBook: 978-1-003-14964-4
* For full contents and more information, visit: www.routledge.com/9780367711696
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The Photographer's Career Guide to Shooting
Production Stills for Film and Television
Jace Downs
Based on the author's real-world experience, this honest and
entertaining book provides a comprehensive guide on how to
develop a professional career and client base as a unit stills
photographer in the entertainment industry. Accessible to those
within and outside of the entertainment industry, this book is
ideal for intermediate level photographers looking to expand
their skillset and client base, as well as for aspiring photographers
who would like more insight into photography work in
entertainment production. Visit www.jacedowns.com for
additional resources.
Routledge
Market: Photography / Production / Unit Stills
March 2022: 7 x 10: 256pp
Hb: 978-1-032-02378-6: £120.00
Pb: 978-1-032-02377-9: £29.99
eBook: 978-1-003-18312-9
* For full contents and more information, visit: www.routledge.com/9781032023786

2nd Edition

Visual Ethics
A Guide for Photographers, Journalists, and Media Makers
Paul Martin Lester, California State University, Fullerton, USA, Stephanie A. Martin
and Martin Smith-Rodden, Ball State University, USA
An indispensable guide to visual ethics, this book addresses the need for critical thinking
and ethical behavior among students and professionals responsible for a variety of mass
media visual messages. This book is an important resource for students of photojournalism,
photography, filmmaking, media and communication, and visual communication, as well
as professionals working in these fields.
Routledge
Market: Visual Communication
April 2022: 7 x 10: 224pp
Hb: 978-1-032-15212-7: £120.00
Pb: 978-1-032-15190-8: £34.99
eBook: 978-1-003-24304-5
* For full contents and more information, visit: www.routledge.com/9781032152127
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