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ACCOUNTING, FINANCE & AUDITING
Dummy text to keep placeholder

Dummy text to keep placeholder

Accounting and Debt Markets

Candlestick Forecasting for Investments

Four Pieces on the Role of Accounting Information in Debt Markets

Applications, Models and Properties

Edited by Mark Clatworthy, Juan Manuel García Lara and
Edward Lee
This book provides novel and up-to-date evidence on the role
of accounting information in debt markets The chapters in this
book provide illustrative discussion, analysis and evidence on
the importance of accounting information in credit markets.
The chapters in this book were originally published as a special
issue of Accounting and Business Research.

Haibin Xie, University of International Business and
Economics, China, Kuikui Fan, Capital University of
Economics and Business, China and Shouyang Wang,
Chinese Academy of Sciences, China
Series: Routledge Advances in Risk Management
Candlestick charts are often used in speculative markets to
describe and forecast asset price movements. This book is the
first of its kind to investigate candlestick charts and their statistical
properties. It provides an empirical evaluation of candlestick
forecasting. The book proposes a novel technique to obtain the
statistical properties of candlestick chart.

Routledge
Market: Business and Economics/Accounting
February 2021: 246x174: 150pp
Hb: 978-0-367-68889-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367688899

Routledge
Market: Investment
March 2021: 234x156: 134pp
Hb: 978-0-367-70337-0: £120.00
eBook: 978-1-003-14576-9
* For full contents and more information, visit: www.routledge.com/9780367703370
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Accounting Ethics Education

Consumer Financial Vulnerabilities in Malaysia

Teaching Virtues and Values

Issues, Trends and Psychological Aspects

Edited by Margarida M. Pinheiro and Alberto J. Costa
Series: Routledge Studies in Accounting
The book gathers a diversity of contributions from invited
well-known experts. It promotes a comprehensive reflection
around how ethics can and should be taught to accounting
students, discussing and highlighting the most updated research
on accounting ethics education, being an essential and useful
reference in the field. The subject of accounting ethics education
is critical to foster behavior that may prevent the way in which
one acts or behaves, especially towards others. It will be of great
value to academics, students, researchers, and professionals in
the fields of accounting, accounting education and ethics.
Routledge
Market: Business & Management
November 2020: 229 x 152: 202pp
Hb: 978-0-367-33742-1: £120.00
eBook: 978-0-429-32159-7
* For full contents and more information, visit: www.routledge.com/9780367337421

Nurul Shahnaz Ahmad Mahdzan, University of Malaya,
Malaysia, Mohd Edil Abd Sukor, University of Malaya,
Malaysia, Izlin Ismail, University of Malaya, Malaysia and
Mahfuzur Rahman, University of Malya, Malaysia
Series: Routledge Advances in Management and Business
Studies
This book examines the current state and trends of various
consumer finances in Malaysia; from indebtedness, retirement
savings, fraudulent investment cases to insurance. The book
looks at the causes of consumer finances vulnerabilities from
the perspective of behavioural theories and empirical evidence
and discusses various policies that have already been
implemented to influence consumer financial behaviour. It also suggests additional
strategies to policymakers on ways to nudge consumers in the right way with regard to
their finances.
Routledge
Market: Business
November 2020: 234x156: 224pp
Hb: 978-0-367-14887-4: £120.00
eBook: 978-0-429-05435-8
* For full contents and more information, visit: www.routledge.com/9780367148874
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Artificial Intelligence in Accounting

Disruption in Financial Reporting

Practical Applications

A Post-pandemic View of the Future of Corporate Reporting

Cory Ng and John Alarcon
Series: Routledge Focus on Business and Management

Krish Bhaskar and John Flower, EIASM, Belgium
Series: Disruptions in Financial Reporting and Auditing

Artificial Intelligence in Accounting: Practical Applications was
written with a simple goal: to provide accountants with a
foundational understanding of AI and its many business and
accounting applications. It is meant to serve as a guide for
identifying opportunities to implement AI initiatives to increase
productivity and profitability. This book will help you answer
questions about what AI is and how it is used in the accounting
profession today. This innovative book also explores the
challenges and ethical considerations of AI. It will be of great
interest to accounting practitioners, researchers, educators, and
students.

Since the global financial crisis, new regulations have been introduced with the aim of
improving transparency in financial reports, yet the quality of information to shareholders
and the public has deteriorated. Drawing on extensive research and interviews with insiders
and experts, this book charts what has gone wrong with financial reporting and offers a
range of solutions to improve transparency to both investors and the public. Providing a
compelling exploration of the industry’s failings, and the impact of future disruptions, this
timely text will be of interest to students, researchers, professionals and policy makers in
financial reporting and accounting.

Routledge
Market: Business & Management
December 2020: 216 x 140: 134pp
Hb: 978-0-367-43177-8: £45.00
eBook: 978-1-003-00334-2
* For full contents and more information, visit: www.routledge.com/9780367431778

Routledge
Market: Business & Management
January 2021: 216x138: 144pp
Hb: 978-0-367-22217-8: £45.00
eBook: 978-0-429-27381-0
* For full contents and more information, visit: www.routledge.com/9780367222178

Browse and order online:
www.routledge.com
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Machine Learning and AI in Finance

Strategies for Compliance

Edited by German Creamer, Gary Kazantsev and Tomaso Aste

Tools, Techniques and Challenges in Financial Services

Machine Learning and AI in Finance explores the most recent advances in the application
of innovative machine learning and artificial intelligence models to predict financial time
series, to simulate the structure of the financial markets, to explore nonlinear causality
models, to test investment strategies and to price financial options.
The chapters in this book were originally published as a special issue of the Quantitative
Finance journal.
Routledge
Market: Business and Finance
April 2021: 297x210: 130pp
Hb: 978-0-367-70332-5: £120.00
eBook: 978-1-003-14571-4
* For full contents and more information, visit: www.routledge.com/9780367703325
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Alan Brener
Compliance is a fundamental control function within regulated
industries globally. This book provides an expert introduction
to corporate compliance, using cases, examples and insights
from the financial services sector and beyond. An essential
professional development resource for board directors,
compliance officers and other senior managers, the book also
provides a unique learning and development resource for
students of corporate compliance globally.

Routledge
Market: Business / Law / Finance
December 2020: 234x156: 276pp
Hb: 978-0-367-33774-2: £125.00
Pb: 978-0-367-33757-5: £39.99
eBook: 978-0-429-32182-5
* For full contents and more information, visit: www.routledge.com/9780367337575
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Public Sector Audit

The Routledge Handbook of Financial Geography

Carolyn J. Cordery, Aston Business School, UK and David
C. Hay, University of Auckland, New Zealand
Series: Routledge Focus on Accounting and Auditing

Edited by Janelle Knox-Hayes and Dariusz Wójcik
Series: Routledge Companions in Business, Management and
Marketing

This book provides a concise overview of the current context
and types of public sector audit and the varied structures within
which public sector audit is practised across the world. It
summarises the objectives of public sector audit as well as
exploring the role of the International Organisation of Supreme
Audit Institutions in providing guidance to these. Drawing on
public and private sector audit as well as the views of academics
and practitioners on public sector audit, it provides a unique
research-based guide to the current issues and future challenges
in the field.

The Routledge Handbook of Financial Geography seeks to
provide a prestigious work that offers students, researchers and
practitioners, a survey of the state of financial geography
including emerging and cutting edge areas and produce a
comprehensive, up to date and definitive work of reference that
can be cited as an authoritative source on the burgeoning
subject of financial geography.

Routledge
Market: Business & Management
November 2020: 216x138: 120pp
Hb: 978-0-367-19291-4: £45.00
eBook: 978-0-429-20163-9
* For full contents and more information, visit: www.routledge.com/9780367192914

Routledge
Market: Business & Management
December 2020: 229 x 152: 736pp
Hb: 978-0-815-36973-8: £195.00
eBook: 978-1-351-11906-1
* For full contents and more information, visit: www.routledge.com/9780815369738

Dummy text to keep placeholder

Renminbi Exchange Rate Forecasting
Yunjie Wei, Beijing, China, Shouyang Wang, Chinese
Academy of Sciences, China and Kin Keung Lai, Shaanxi
Normal University, China
Series: Routledge Advances in Risk Management
With the internationalization of Renminbi (RMB), the gradual
liberalization of China's capital account and the recent reform
of the RMB pricing mechanism, the RMB exchange rate has been
volatile. This book examines how we can forecast exchange rate
reliably. The book also explains why this comprehensive
integrated approach is the best model for optimizing accuracy
in exchange rate forecasting.
Routledge
Market: Finance, Investments
May 2021: 234x156: 136pp
Hb: 978-0-367-68606-2: £120.00
eBook: 978-1-003-14198-3
* For full contents and more information, visit: www.routledge.com/9780367686062

Complimentary Exam Copy

e-Inspection

New in Paperback

Companion Website
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Air Transport and Regional Development Case
Studies

Airline Operations Control
Peter J. Bruce and Chris Mulholland
Series: Managing Aviation Operations

Edited by Anne Graham, University of Westminster, UK,
Nicole Adler, Hans-Martin Niemeier, Ofelia Betancor,
António Pais Antunes, Volodymyr Bilotkach, Singapore
Institute of Technology, Singapore, Enrique J. Calderón and
Gianmaria Martini, University of Bergamo, Italy
This book is one of three inter-connected books related to a
four-year European Cooperation in Science and Technology
(COST) Action established in 2015. The Action, called Air
Transport and Regional Development (ATARD), aimed to
promote a better understanding of how the air transport related
problems of core regions and remote regions should be
addressed in order to enhance both economic competitiveness
and social cohesion in Europe.
Routledge
Market: Business / Air Transport
December 2020: 234x156: 326pp
Hb: 978-0-367-53313-7: £120.00
eBook: 978-1-003-09206-3
* For full contents and more information, visit: www.routledge.com/9780367533137

This text is among the first to reveal the intricacies of an airline’s
Operations Control Centre; especially the thought processes,
information flows, and strategies taken to mitigate disruptions.
Airline Operations Control provides a deep level of description,
explanation and detail into the activities of a range of highly
professional and expert staff managing the ‘sharp’ end of the
airline. The book offers a comprehensive look at the make-up
of the Operations Centre, its component sections, and the
processes that occur both in preparing for and executing the
current day’s schedules.
Routledge
Market: Aviation
December 2020: 234x156: 220pp
Hb: 978-0-815-35345-4: £120.00
Pb: 978-0-815-35347-8: £29.99
eBook: 978-1-351-13630-3
* For full contents and more information, visit: www.routledge.com/9780815353478
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Air Transport and Regional Development
Methodologies
Edited by Anne Graham, University of Westminster, UK,
Nicole Adler, Ofelia Betancor, Volodymyr Bilotkach,
Enrique J. Calderón, Gianmaria Martini, University of
Bergamo, Italy, Hans Martin Niemeier and António Pais
Antunes
Air Transport and Regional Development Methodologies
promotes a better understanding of how the air transport related
problems of core regions and remote regions should be
addressed to enhance both economic competitiveness and
social cohesion in Europe.
This book discusses key methodological approaches to assessing
air transport and regional development, outlining their respective
strengths and weaknesses. These include input-output analysis,
cost benefit analysis, computable general equilibrium models, data envelopment analysis,
stochastic frontier analysis, discrete choice models and game theory.
Routledge
Market: Air transport business
December 2020: 234x156: 312pp
Hb: 978-0-367-07649-8: £115.00
eBook: 978-0-429-02185-5
* For full contents and more information, visit: www.routledge.com/9780367076498

2nd Edition

Aviation Investment
Economic Appraisal for Airports, Air Traffic Management, Airlines and
Aeronautics
Doramas Jorge-Calderón, European Investment Bank, Luxembourg
Aviation Investment uniquely addresses investment appraisal methods across the key
industries that make up the aviation sector, eg airports, air traffic management, airline and
aircraft manufacturing. It is a practice-oriented book where methods are presented through
realistic case studies. The emphasis is on economic appraisal, or cost-benefit analysis, in
order to determine the viability of projects not only for private investors but for society as
a whole. It offers a single-source reference, bringing together the theoretical background
of the economic appraisal literature and aviation investment in practice, and is written in
a style that is accessible to non-academic professionals.
Routledge
Market: Aviation
December 2020: 234x156: 300pp
Hb: 978-1-138-03663-5: £120.00
eBook: 978-1-315-17845-5
* For full contents and more information, visit: www.routledge.com/9781138036635
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Air Transport and Regional Development Policies

Fundamentals of Airline Marketing

Edited by Anne Graham, University of Westminster, UK,
Nicole Adler, Hans-Martin Niemeier, Ofelia Betancor,
António Pais Antunes, Volodymyr Bilotkach, Singapore
Institute of Technology, Singapore, Enrique J. Calderón and
Gianmaria Martini, University of Bergamo, Italy
This book is one of three inter-connected books related to a
four-year European Cooperation in Science and Technology
(COST) Action established in 2015. This book focuses on policy
implications related to air transport and regional development.
The book aims at becoming a major reference on the topic,
drawing from experienced researchers in the field, covering the
diverse experience and knowledge of the members of the COST
Action. The book will appeal to academics, practitioners and
government bodies who have a particular interest in acquiring detailed comparative
knowledge and understanding of the varied and diverse policy implications of air transport
and regional development.
Routledge
Market: Business / Air Transport
December 2020: 234x156: 328pp
Hb: 978-0-367-53314-4: £120.00
eBook: 978-1-003-09207-0
* For full contents and more information, visit: www.routledge.com/9780367533144

Scott Ambrose, Embry-Riddle Aeronautical University,
Daytona Beach, USA and Blaise Waguespack, Embry-Riddle
Aeronautical University, Daytona Beach, USA
Series: Aviation Fundamentals
Airline Marketing is written primarily for undergraduate college
students enrolled in aviation business administration programs
and related courses. This textbook will also serve as an accessible
primer on airline marketing for industry professionals and for
frontline airline employees seeking to learn more about
marketing.; ; Applying fundamentals of marketing to commercial
passenger air transportation, Airline Marketing puts the emphasis
on marketing principles and illustrative ways in which airlines
can distinguish themselves within the highly competitive global
marketplace.
Routledge
Market: Transport
May 2021: 246x189: 208pp
Hb: 978-0-367-17802-4: £110.00
Pb: 978-0-367-17803-1: £39.99
eBook: 978-0-429-05773-1
* For full contents and more information, visit: www.routledge.com/9780367178031

Browse and order online:
www.routledge.com
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2nd Edition

Fundamentals of International Aviation
Suzanne K. Kearns
Series: Aviation Fundamentals
International aviation is a massive and complex industry that is
crucial to our global economy and way of life. Designed for the
next generation of aviation professionals, this book flips the
traditional approach to aviation education by introducing readers
to the air transport sector on a global scale with a broad view
of all the interconnected professional groups. This accessible
and engaging new edition provides a foundation of industry
awareness that will support a range of aviation careers. It also
offers current air transport professionals an enriched
understanding of the practices and challenges that make up
the rich fabric of international aviation.
Routledge
Market: Transport / Air Transport / Aviation
March 2021: 254 x 178: 384pp
Hb: 978-0-367-46795-1: £120.00
Pb: 978-0-367-46794-4: £39.99
eBook: 978-1-003-03115-4
Prev. Ed Pb: 978-1-138-70897-6
* For full contents and more information, visit: www.routledge.com/9780367467944
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Managing Airline Networks
Design, Integration and Innovative Technologies
Markus Franke
Series: Managing Aviation Operations
Managing Airline Networks: Design, Integration and Innovative
Technologies is a comprehensive description of state-of-the-art
network management practices at airlines. A compendium on
current practices and future trends in the field, the book offers
an instructive guide through the complex world of non-linear
production systems. The book discusses the impact of network
management on airline resource planning and performance,
examines the interplay between network management and
adjacent functions and includes a practical case study. It is
essential reading for both aviation practitioners and students of
airline management.
Routledge
Market: Air Transport
December 2020: 234x156: 196pp
Hb: 978-0-367-33238-9: £120.00
Pb: 978-0-367-33237-2: £34.99
eBook: 978-0-429-31879-5
* For full contents and more information, visit: www.routledge.com/9780367332372

Complimentary Exam Copy

e-Inspection

New in Paperback

Companion Website
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Dummy text to keep placeholder

Dummy text to keep placeholder

Action Learning for Social Action

Caring Deeply About Church Planting

Taking Part in Social Change

Twelve Keys from the Life of Jesus

Edited by Mike Pedler

Rich Kao

This book is about action learning in the service of social action
and social change. The contributors are all engaged in
developing new approaches to the wicked problems found in
the world today, including the climate emergency, the circular
economy, food poverty and insecurity, homelessness,
disadvantage, active citizenship, social entrepreneurialism, and
the learning of young women abducted by Boko Haram. They
reflect a great diversity of settings in South Africa, Australia,
Canada, Nigeria, Mozambique, Hungary, Poland and the UK.
The chapters in this book were first published in the journal
Action Learning: Research and Practice.

Never has the need for church planting been more acute or
more necessary. The world around us is beset with problems of
every kind—political, social, economic, racial, moral. The list is
endless, and the difficulties are systemic and entrenched.

Routledge
Market: Self Help / Entrepreneurship
November 2020: 246x174: 180pp
Hb: 978-0-367-50049-8: £120.00
eBook: 978-1-003-04861-9
* For full contents and more information, visit: www.routledge.com/9780367500498

Routledge
Market: Business and Management / Ministry / Church Planting
December 2020: 229 x 152: 182pp
Hb: 978-0-367-64996-8: £85.00
Pb: 978-0-367-64999-9: £21.99
eBook: 978-0-367-64998-2
* For full contents and more information, visit: www.routledge.com/9780367649999
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Answers for Ethical Marketers

Container Logistics and Maritime Transport

A Guide to Good Practice in Business Communication

Dong-Ping Song, University of Liverpool Management School
Series: Routledge Studies in Transport Analysis

Deirdre K. Breakenridge, Pure Performance
Communications, USA
With recent changes in technology, media, and the
communication landscape, the journey to ethics has become
more complicated than ever before. This book aims to answer
ethical questions, from applying ethics and sound judgment
through your organization and communication channels to
taking your ethics and values into every media interview.

Routledge
Market: Business communication
April 2021: 229 x 152: 192pp
Hb: 978-0-367-53107-2: £120.00
Pb: 978-0-367-52950-5: £29.99
eBook: 978-1-003-08046-6
* For full contents and more information, visit: www.routledge.com/9780367529505

This book provides a coherent and systematic view of the key concepts, principles and
techniques in maritime container transport and logistics chains including all the main
segments: international maritime trade and logistics, freight logistics, container logistics,
vessel logistics, port and terminal management, and sustainability issues in maritime
transport. It will be relevant to academic courses related to maritime transport, maritime
logistics, transport management, international shipping, port management, container
shipping, container logistics, shipping supply chain and international logistics.
Routledge
Market: Transport
April 2021: 234x156: 392pp
Hb: 978-0-367-33650-9: £140.00
eBook: 978-0-429-32099-6
* For full contents and more information, visit: www.routledge.com/9780367336509
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BASICS: Be Always Sure Inputs Create Success

Contemporary Consumption, Consumers and
Marketing

12 Lean Six Sigma Tools and Techniques to Reduce the Cost of Quality
from the Coal Face Out
Paul Cunningham
The BASICS Manual is designed to show personnel at all levels
within a manufacturing operations environment that, with easy
to understand continuous improvement tools, they can make
a difference to operational performance where safety, quality,
cost, delivery and people are paramount to business
success. B.A.S.I.C.S will enable staff at all levels to understand
their performance measures and produce sustainable results.
The book contains practical tools, methods and techniques that
have been tried and tested by the author over a successful 30
year career as a contractor transforming performing processes
and failing KPIs.
Routledge
Market: Lean management
November 2020: 234x156: 162pp
Hb: 978-0-367-44459-4: £29.99
eBook: 978-1-003-01632-8
* For full contents and more information, visit: www.routledge.com/9780367444594

Cases from Generations Y and Z
Brendan Canavan
Contemporary Consumption, Consumers and Marketing explores
current consumer, consumption and marketing cases and issues,
posing questions that complement, extend and challenge
established marketing theory. It also considers how such major
changes affect consumer societies, cultures, and individuals,
especially those from gens Y and Z.

Routledge
Market: Business & Management/Marketing
December 2020: 246x174: 174pp
Hb: 978-0-367-82092-3: £120.00
Pb: 978-0-367-82094-7: £36.99
eBook: 978-1-003-01353-2
* For full contents and more information, visit: www.routledge.com/9780367820947

Browse and order online:
www.routledge.com
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Decoding Coca-Cola

Digitalized Markets
Edited by Johan Hagberg, University of Gothenburg,
Sweden and Hans Kjellberg

A Biography of a Global Brand
Edited by Robert Crawford, University of Technology,
Sydney, Linda Brennan, RMIT University, Australia and Susie
Khamis, Susie Khamis, University of Technology Sydney,
Australia
Series: Routledge Studies in Marketing
Bringing together an international and interdisciplinary team of
scholars, Decoding Coca-Cola critically interrogates the Coke
brand as well its constituent parts. By examining those who have
been responsible for creating the images of Coke as well as the
audiences that have consumed them, these essays offer a unique
and revealing insight into the Coke brand and asks whether
Coca-Cola is always has the same meaning. Looking into the
core meaning, values, and emotions underpinning the Coca-Cola
brand, it provides a unique insight into how global brands are created and positioned.
Routledge
Market: Business & Management
December 2020: 234x156: 250pp
Hb: 978-1-138-49544-9: £120.00
eBook: 978-1-351-02402-0
* For full contents and more information, visit: www.routledge.com/9781138495449

2nd Edition
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This book addresses how digitalization influences markets and
attempts to put research on digitalized markets centre-stage. It
explores digitalized markets through empirically based theorizing
concerning the consequences of digitalization for mundane
markets. The individual chapters explore several mundane
markets, including personal transportation, temporary
accommodation, fashion clothing, concert tickets, and web
shopping.
The chapters in this book were originally published as a special
issue of Consumption Markets & Culture.
Routledge
Market: Business, Management and Marketing
March 2021: 246x174: 117pp
Hb: 978-0-367-65570-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367655709

2nd Edition

Derivatives and Risk Management in Shipping
Manolis G. Kavussanos, Athens University of Economics
and Business, Dimitris A. Tsouknidis, Cyprus University of
Technology and Ilias D. Visvikis, American University of
Sharjah, UAE
Series: Routledge Maritime Masters
This advanced practical textbook deals with the issue of risk
analysis, measurement and management in the shipping
industry. It identifies and analyses the sources of risk in the
shipping business and explores in detail the “traditional” and
“modern” strategies for risk management at both the investment
and operational levels of the business. Shipowners, professionals
in the shipping industry, risk management officers, credit officers,
traders, investors, students and researchers will find the book indispensable in order to
understand how risk management and hedging tools can make the difference for companies
to remain competitive and stay ahead of the rest.

Equipment Management in the Post-Maintenance
Era
Advancing in the Era of Smart Machines
Kern Peng, Santa Clara University, California, USA
Recent advancements in information systems and computer technology have led to
developments in equipment and robotic technology that have permanently changed the
characteristics of manufacturing equipment.
Productivity Press
Market: Business Improvement / Equipment Management / Total Productive Maintenance
February 2021: 235 x 156: 255pp
Hb: 978-0-367-51699-4: £49.99
eBook: 978-1-003-05485-6
Prev. Ed Hb: 978-1-466-50194-2
* For full contents and more information, visit: www.crcpress.com/9780367516994

Routledge
Market: Transport/Marine transport/shipping
April 2021: 246x174: 616pp
Hb: 978-0-367-36079-5: £120.00
Pb: 978-0-367-36072-6: £54.99
eBook: 978-0-429-34368-1
* For full contents and more information, visit: www.routledge.com/9780367360726
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Developing Global Business Communication in Asia

Experiential Marketing

A Business Simulated Case Study Approach

Case Studies in Customer Experience

Jane Lockwood, Hong Kong Polytechnic University, Hong
Kong and Neil Elias, Future Perfect, The Philippines
This book is an essential guide for anyone who wishes to develop
successful business communication. It provides authentic and
memorable workplace scenarios where learners become English
communicators when solving authentic problems doing
business together. This book will help learners become better
equipped with communication strategies through its real life
applicable and skills-based examples and will be a useful
reference in the digital age.
Routledge
Market: Business / Communication Studies
March 2021: 246x174: 152pp
Hb: 978-0-367-35652-1: £120.00
Pb: 978-0-367-35653-8: £29.99
eBook: 978-0-429-34096-3
* For full contents and more information, visit: www.routledge.com/9780367356538

Complimentary Exam Copy

e-Inspection

Wided Batat, B&C Consulting Group
Experiential marketing has become an indispensable tool for all
types of businesses across multiple sectors. This book provides
an all-encompassing, practical and conceptual map of
contemporary experiential case studies, which together offer
insights into this exciting approach to customer experience. This
is a must-read for advanced undergraduate and postgraduate
Marketing and Customer Experience students and an excellent
teaching resource. It should also be of great use to and
practitioners – particularly those studying for professional
qualifications – who are interested in learning experiential
marketing strategies.
Routledge
Market: Business & Management/Marketing
December 2020: 246x174: 346pp
Hb: 978-0-367-90091-5: £120.00
Pb: 978-0-367-90092-2: £39.99
eBook: 978-1-003-02256-5
* For full contents and more information, visit: www.routledge.com/9780367900922
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Gender After Gender in Consumer Culture

Human Resource Management in Shipping

Edited by Elisabeth Tissier-Desbordes and Luca M. Visconti

Issues, Challenges, and Solutions

Gender After Gender in Consumer Cultureprovides an updated
discussion of how gender cuts across consumer culture, in light
of increasing gender fragmentation and integration with other
identity positions. Focusing on gender, this book allows the
reader to trace the links among cultural categories (e.g.
masculinity, femininity, gender identity), social phenomena, and
market (dis)functioning.
The chapters in this book were originally published as a special
issue in the journal Consumption Markets & Culture.

Routledge
Market: Business, Management and Marketing
December 2020: 246x174: 185pp
Hb: 978-0-367-64621-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367646219

Lijun Tang, University of Plymouth, UK and Pengfei Zhang,
Solent University, Southampton
Series: Routledge Studies in Transport Analysis
This book sheds light on the nature and causes of the issues and
challenges in human resources in shipping and proposes fresh
recommendations to manage them. It explains the multiple
forces at play, including the global regulatory regime, national
institutional frameworks, industrial practices, trade union
responses, and pressures from customers and non-governmental
organisations.

Routledge
Market: Marine Transport / Shipping / Human Resource Management
March 2021: 234x156: 216pp
Hb: 978-0-367-44563-8: £120.00
eBook: 978-1-003-01040-1
* For full contents and more information, visit: www.routledge.com/9780367445638
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Halal Business Management

Humanistic Management and Sustainable Tourism

A Guide to Achieving Halal Excellence

Human, Social and Environmental Challenges

Marco Tieman

Edited by Maria Della Lucia and Ernestina Giudici
Series: Humanistic Management

Drawing on years of academic research and advisory experience,
the book provides practical advice and guidance on how best
to organise and upscale your halal business operations. Winning
companies in the halal industry are those that embrace halal
excellence by design. Halal excellence is a process, a pursuit of
excellence. Halal business management is beyond halal
certification, and needs to address also supply chain
management, halal branding & marketing, and risk and
reputation management. Halal excellence needs measurement
through adopting the right key performance indicators, to
protecting your halal reputation and licence to operate in Muslim
markets.
Routledge
Market: Business and Management
December 2020: 198x129: 226pp
Hb: 978-0-367-62587-0: £120.00
Pb: 978-0-367-62591-7: £29.99
eBook: 978-1-003-10985-3
* For full contents and more information, visit: www.routledge.com/9780367625917

This book offers a novel and original perspective entailing the
application of a humanistic management approach to
sustainable tourism, which is centered on the value of human
life, the protection of human dignity and the promotion of
well-being. Multiple theoretical approaches, methods, and
practical cases, on an international scale, shed light on shared
value creation and human dignity as a necessary condition for
its achievement in different contexts. Implicitly and explicitly,
they respond to the current urgency to implement strategies
to recover from the worldwide impact of the pandemic crisis
and to provide a vision of what tourism could and should be
when it recovers.
Routledge
Market: Business & Management
February 2021: 229 x 152: 296pp
Hb: 978-0-367-62333-3: £120.00
eBook: 978-1-003-10895-5
* For full contents and more information, visit: www.routledge.com/9780367623333
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Hospitality Management and Digital
Transformation
Balancing Efficiency, Agility and Guest Experience in the Era of
Disruption
Richard Busulwa, University of South Australia, Australia,
Nina Evans, University of South Australia, Australia, Aaron
Oh and Moon Kang, ICHM, Australia
Series: Business and Digital Transformation
Hospitality managers are at a critical inflection point. Digital
advancements are ramping up guest expectations and
introducing non-traditional competitors that threaten the whole
industry. If organisations are to thrive they need to be in a
position to effectively leverage digital technologies to deliver
breakthroughs in efficiency, agility and guest experience. This
book will be useful for advanced undergraduate and
postgraduate students studying IT, Information Systems or Digital
Business-related courses as part of degrees in hospitality and leisure management, as well
as practitioners studying for professional qualifications.
Routledge
Market: Business & Management
December 2020: 246x174: 262pp
Hb: 978-0-367-34354-5: £120.00
Pb: 978-0-367-34352-1: £34.99
eBook: 978-0-429-32520-5
* For full contents and more information, visit: www.routledge.com/9780367343521

Humanistic Tourism
Values, Norms and Dignity
Edited by Maria Della Lucia and Ernestina Giudici
Series: Humanistic Management
This edited book is one of the first attempts to apply to tourism
a humanistic management approach entailing a re-discovery of
the value of human life, dignity, and awareness of the ethical
dimensions of work. The book develops awareness of the
contemporary relevance of the human dignity concept to
interpret and manage the weaknesses of traditional approaches
to tourism and cope with the challenges and new scenarios,
including the COVID-19 pandemic crisis. It presents ethical values
and norms as both foundations and vehicles to dignify tourism
stakeholders’ vision and mission (policy, strategies, practices) as
well as people/tourist beliefs, attitudes, and behaviors.
Routledge
Market: Business & Management
December 2020: 229 x 152: 256pp
Hb: 978-0-367-62340-1: £120.00
eBook: 978-1-003-10899-3
* For full contents and more information, visit: www.routledge.com/9780367623401
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Intercultural Marketing

Make Your Business Agile

Theory and Practice

A Roadmap for Transforming Your Management and Adapting to the
‘New Normal’

Ivana Beveridge

Peter Taylor, Head of Global PMO, Aptos Retail, UK

With companies actively marketing products and services
beyond their borders, marketers must understand culturally
ingrained consumer behavior throughout the world. Focusing
on psychological and social dimensions of these behaviors, this
textbook brings together academic research and contemporary
case studies from the marketing practice. Upper-level
undergraduate and postgraduate students of marketing and
international business will benefit from the book’s concepts and
methods, as well as clear objectives, examples, and discussion
topics in each chapter. Instructors will appreciate the inclusion
of a semester-long project for students, allowing them to wear
the ‘practitioner’s hat’.
Routledge
Market: Marketing/International/Consumer behavior
November 2020: 229 x 152: 244pp
Hb: 978-0-367-45791-4: £140.00
Pb: 978-0-367-90254-4: £45.99
eBook: 978-1-003-02534-4
* For full contents and more information, visit: www.routledge.com/9780367902544

Introduction to Facility Management

In this book, project and change management expert Peter
Taylor walks you through the change process step by step,
providing a tried and tested transformation roadmap: benefits
are outlined, solutions to common challenges offered, and tried
and tested methods and tools provided. He guides you towards
a decentralised management style that offers more successful
decision making through collaboration.

Routledge
Market: Business and Management
May 2021: 198x129: 88pp
Hb: 978-0-367-46894-1: £120.00
Pb: 978-0-367-74708-4: £26.99
eBook: 978-1-003-03182-6
* For full contents and more information, visit: www.routledge.com/9780367747084

Managing Fashion

Hester van Sprang and Bernard Drion
Series: Routledge-Noordhoff International Editions

A Management Perspective
Kaled K. Hameide

Reflecting on current events, this comprehensive textbook
answers all of these questions, defining new and exciting roles
for facility management professionals. The first international
book on facilities management, this text is a valuable tool for
students, instructors and practitioners.

Routledge
Market: Management / Property
December 2020: 240 x 170: 396pp
Hb: 978-0-367-72386-6: £120.00
Pb: 978-9-001-75255-2: £54.99
eBook: 978-1-003-15459-4
* For full contents and more information, visit: www.routledge.com/9789001752552

Managing Fashion covers the fashion business with a twist – a
management twist. Its goal is to tackle the topics from a fashion
manager perspective referencing relevant management
concepts and theories thus offering a deeper and more practical
dimension to the addressed issues

Routledge
Market: Business
November 2020: 246x174: 272pp
Hb: 978-0-815-38691-9: £110.00
Pb: 978-0-815-36475-7: £29.99
eBook: 978-1-351-10685-6
* For full contents and more information, visit: www.routledge.com/9780815364757
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Luxury and Fashion Marketing

Netnography Unlimited

The Global Perspective

Understanding Technoculture using Qualitative Social Media Research

Satyendra Singh
Series: Routledge Studies in Marketing

Edited by Robert V. Kozinets and Rossella Gambetti

The globalization of the world’s markets has forced luxury brands
to, in turn, become global and accessible in many developing
countries and emerging markets. The demand for luxury
products has increased globally, creating a need for an education
in luxury that acknowledges the global perspective yet
incorporates the regional subtle nuances into luxury and fashion
marketing. This book examines the elements of luxury marketing
that contribute to a superior luxury brand performance. Each
chapter has to-do activities, making the book an essential reading
for students, trainers and practitioners interested in luxury and
fashion marketing and management.
Routledge
Market: Business & Management
December 2020: 229 x 152: 156pp
Hb: 978-1-138-57643-8: £120.00
eBook: 978-1-351-26960-5
* For full contents and more information, visit: www.routledge.com/9781138576438

Complimentary Exam Copy

e-Inspection

Netnography has become an essential tool for qualitative
research in the dynamic, complex, and conflicted worlds of
contemporary technoculture. For over two decades
netnography has impacted the research practices of scholars
around the world. In this volume, thirty-two researchers present
nineteen chapters that examine how they have adapted
netnography and what those changes can teach us. Positioned
for students and researchers in academic and professional fields,
this book examines how we can better use netnographic
research to understand the many ways networked technologies
affect every element of contemporary business life and consumer
existence.
Routledge
Market: Business & Management
December 2020: 254 x 178: 342pp
Hb: 978-0-367-43142-6: £130.00
Pb: 978-0-367-42565-4: £42.99
eBook: 978-1-003-00143-0
* For full contents and more information, visit: www.routledge.com/9780367425654
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New Perspectives on 20th Century European
Retailing

Preventing Industrial Accidents
Reappraising H.W. Heinrich - More than Triangles and Dominoes

Edited by Peter Scott and Patrick Fridenson

Carsten Busch

New Perspectives on 20th Century European Retailing showcases
new research on various aspects of twentieth century European
retailing, that challenges the traditional view that Europe was a
"follower" of America in retail innovation. It brings together work
by several - mainly early career - scholars, who are doing
innovative, archival-based, research on various aspects of
European retail history.
The chapters in this book were originally published as a special
issue of the Business History journal.

Reappraising H. W. Heinrich defines the main themes in his work
and discusses these while paying attention to their origins, the
developments that came from them, interpretations and
attributions, and the criticism that they may have attracted over
the years. Included are Heinrich’s well-known ideas and
metaphors such as the accident triangle, the accident sequence
(dominoes), the hidden cost of accidents, the role of the worker
and management responsibility. The final chapter features a
discussion of Heinrich’s relevance today.

Routledge
Market: Business
February 2021: 246x174: 178pp
Hb: 978-0-367-68691-8: £120.00
eBook: 978-1-003-13863-1
* For full contents and more information, visit: www.routledge.com/9780367686918

Routledge
Market: Health & Safety Management
February 2021: 234x156: 304pp
Hb: 978-0-367-34380-4: £120.00
eBook: 978-0-429-32539-7
* For full contents and more information, visit: www.routledge.com/9780367343804
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Online Place Branding

Ready, Launch, Brand

The Case of Hong Kong

The Lean Marketing Guide for Startups

Phoenix Lam, Hong Kong Polytechnic University, Hong
Kong
Series: Routledge Advances in Management and Business
Studies
Through an interdisciplinary methodological approach drawing
insights from linguistics, discourse and communication studies,
and marketing and tourism research, this book examines both
online institutional representations and public views of Hong
Kong and place branding. The book defines what place branding
is and how it is sometimes used interchangeably yet more
specifically as destination or city branding. The book provides
insight into place identity – the desired perception of a place as
constructed and maintained by the place-brand management,
and place image – the actual perception of a place as received and experienced by
stakeholders through the case study on Hong Kong.

Orly Zeewy
Unlike traditional businesses, startups move at the speed of light and time to market is
critical. Founders of startups are not looking to run a small business which is why marketing
for small businesses doesn’t work for startups.
Productivity Press
Market: Business and Management / Marketing
March 2021: 229 x 152: 88pp
Hb: 978-0-367-46718-0: £120.00
Pb: 978-0-367-46662-6: £24.99
eBook: 978-1-003-03060-7
* For full contents and more information, visit: www.crcpress.com/9780367466626

Routledge
Market: Business
December 2020: 234x156: 204pp
Hb: 978-0-367-00034-9: £120.00
eBook: 978-0-429-44489-0
* For full contents and more information, visit: www.routledge.com/9780367000349
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Organizing Logics, Nonprofit Management and
Change

Risk Management in Public-Private Partnerships

Rethinking Power, Persuasion and Authority
Tracey M. Coule and Carole Bain
Series: Routledge Studies in the Management of Voluntary and
Non-Profit Organizations
Nonprofit organizations are conventionally positioned as
generators of social and cultural forms of capital for the common
good. Recent years, however, have seen professionalization
promoted widely by funders, policy-makers and nonprofit
practitioners across the globe. The book will enable readers to
reframe and rethink organizational change as a process involving
power, persuasion and authority, and will be of value to
researchers, students, academics and practitioners interested in
managerial work and organizational change in non-profit
organizations.
Routledge
Market: Business & Management
February 2021: 229 x 152: 192pp
Hb: 978-0-367-37100-5: £120.00
eBook: 978-0-429-35267-6
* For full contents and more information, visit: www.routledge.com/9780367371005

Mohammad Heydari, Nanjing University, China, Kin Keung
Lai, City University of Hong Kong and Zhou Xiaohu, Nanjing
University, China
Series: Routledge Advances in Risk Management
Public-Private Partnership (PPP) is a channel through which the
public sector can seek alternative funding and expertise from
the private sector to procure public infrastructure. This book
begins by looking at the basics of PPP and the challenges of the
PPP process. It then conceptualizes the vulnerability of various
stages of Public-Private Partnership models and corruption risk
against the backdrop of contract theory, principal-agent theory
and transaction cost economics. The book also discusses
potential control mechanisms.
Routledge
Market: Risk Management
December 2020: 234x156: 348pp
Hb: 978-0-367-63080-5: £130.00
eBook: 978-1-003-11205-1
* For full contents and more information, visit: www.routledge.com/9780367630805
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Speed-Based Target Profit

Sustainable Branding

Planning and Developing Synchronous Profitable Operations

Ethical, Social, and Environmental Cases and Perspectives

Alin Posteucă
By adopting the SBTP system, your company will be able to
consistently achieve unit speed of target profit in the bottleneck
process for fulfilling multiannual and annual target profit as a
unique and effective way through a new profitable production
planning paradigm that operates according to its own
production system.

Productivity Press
Market: Business and Management / Strategy / Operations
November 2020: 229 x 152: 390pp
Hb: 978-0-367-45779-2: £45.99
eBook: 978-1-003-02527-6
* For full contents and more information, visit: www.crcpress.com/9780367457792

Edited by Pantea Foroudi, Middlesex University London,
UK and Maria Palazzo, University of Salerno, Italty
Sustainable Branding considers how broader perspectives on
sustainability and corporate social responsibility can be applied
to the practicalities of brand management. By addressing a range
of perspectives and their application to branding, the authors
go beyond sustainable branding to question the role brands
play in a wider sustainable society. This book is perfect for
academics, postgraduate and final year undergraduate students
in sustainable branding, sustainable business, corporate social
responsibility, brand management and communications.
Routledge
Market: Business & Management
December 2020: 246x174: 378pp
Hb: 978-0-367-42881-5: £120.00
Pb: 978-0-367-42882-2: £36.99
eBook: 978-0-367-85570-3
* For full contents and more information, visit: www.routledge.com/9780367428822
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Stakeholder Involvement in Social Marketing

The Case Study Companion

Challenges and Approaches to Engagement

Teaching, Learning and Writing Business Case Studies

Edited by Kathy Knox, Griffith Univesity, Australia, Krzysztof
Kubacki and Sharyn Rundle-Thiele
Series: Routledge Studies in Marketing
This book is the first to provide evidence-based experiences to
guide stakeholder management in social marketing
interventions, as well providing contemporary discussions of
social marketing research. The book aims to bring practitioners
and academics together to address the calls made by scholars
to address inherent challenges involved in identifying, involving
and prioritising different stakeholders in social marketing
interventions.
Routledge
Market: Business & Management
November 2020: 234x156: 226pp
Hb: 978-0-367-17269-5: £120.00
eBook: 978-0-429-05589-8
* For full contents and more information, visit: www.routledge.com/9780367172695
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Scott Andrews, University of Worcester, UK
The Case Study method of teaching and learning, adopted by
business schools and management centres globally, provides
an important function in management education, but employing
it effectively can often be a challenge. This book provides
practical insights, tools and approaches for both case teaching
and writing, drawing on perspectives from expert practitioners
around the world. This book is designed for lecturers using cases
within their teaching across all management disciplines, as well
as those training for Professional Development and Management
Education qualifications. It will also be useful for postgraduate,
MBA and Executive Education students.
Routledge
Market: Business and Management
April 2021: 234x156: 216pp
Hb: 978-0-367-42697-2: £120.00
Pb: 978-0-367-42696-5: £34.99
eBook: 978-0-367-85449-2
* For full contents and more information, visit: www.routledge.com/9780367426965
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Strategic Brand Management and Development

The Cotton and Textiles Industry: Managing Decline

Creating and Marketing Successful Brands

Case Studies in Industrial History

Sotiris T. Lalaounis, University of Exeter, UK
Bringing together theories and concepts from brand
management, consumer culture theory, marketing,
communications, and design, this book provides an
understanding of how organisations can successfully develop,
market, and manage their brands. It draws extensively from
scholarly research published in social sciences and humanities
to provide a detailed discussion of the process of brand
management and development. This book explores how
organisations can design brand identities, develop brand
marketing programmes, measure brand performance, and
sustain brand equity, combining psychological, sociological,
cultural, and management perspectives.
Routledge
Market: Business & Management/Marketing
December 2020: 246x174: 368pp
Hb: 978-0-367-33874-9: £120.00
Pb: 978-0-367-33875-6: £39.99
eBook: 978-0-429-32255-6
* For full contents and more information, visit: www.routledge.com/9780367338756

Complimentary Exam Copy

e-Inspection

Edited by John F. Wilson, Northumbria University, UK,
Steven Toms, University of Leeds, UK and Nicholas Wong,
Northumbria University, UK
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research on
industrial history. In selecting and contextualising this volume,
the field of textile history is illumated for historians of business
and economic history.

Routledge
February 2021: 216x138: 106pp
Hb: 978-0-367-71588-5: £45.00
eBook: 978-1-003-15273-6
* For full contents and more information, visit: www.routledge.com/9780367715885
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The Music Export Business

Towards the Compassionate University

Born Global

From Golden Thread to Global Impact

Stephen Chen, Shane Homan, Tracy Redhead and Richard Vella
Series: Routledge Research in the Creative and Cultural Industries
The Music Export Business examines the workings of the fast-changing world of music
industry exports. The music industry is in a state of flux, resulting from changes in
technology, markets, government policies and most recently the COVID-19 pandemic. This
book is based on interviews with music industry actors (musicians, managers, promoters,
labels and publishers); international export offices; international government surveys; and
interviews on the export experience.
Routledge
Market: Business / Music
April 2021: 234x156: 248pp
Hb: 978-0-367-42705-4: £120.00
eBook: 978-1-003-00280-2
* For full contents and more information, visit: www.routledge.com/9780367427054

Edited by Kathryn Waddington, University of Westminster,
UK
Series: Routledge Studies in Management, Organizations and
Society
This book articulates a clear and persuasive argument for the
development of compassion in higher education in a global
climate of increasing competition, complexity and uncertainty.
Drawing upon a range of interdisciplinary, theoretical and
professional perspectives, the book addresses the key challenges
facing the 21st century university, for example regarding staff
and student health and wellbeing. The book is relevant to
academics, researchers, university leaders, policy makers, and
students aspiring to develop their own understanding of the
role of compassion in professional life.
Routledge
Market: Business and Management
March 2021: 234x156: 232pp
Hb: 978-0-367-34181-7: £120.00
eBook: 978-0-429-32433-8
* For full contents and more information, visit: www.routledge.com/9780367341817
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The Routledge Companion to Strategic Marketing

Ultimate Guide to Business Writing

Edited by Bodo B. Schlegelmilch and Russell S. Winer
Series: Routledge Companions in Business, Management and
Marketing
The Routledge Companion to Strategic Marketing offers the
latest insights into marketing strategy. The topics addressed
range from economic foundations of marketing strategy,
competition in digital marketing strategy (e.g. mobile payment
systems and social media strategy), marketing strategy and
corporate social responsibility, as well as perspectives on
capturing the impact of marketing strategy. Collectively, this
authoritative guide is an accessible tool for researchers, students
and practitioners.
Routledge
Market: Business & Management
November 2020: 229 x 152: 506pp
Hb: 978-1-138-48908-0: £190.00
eBook: 978-1-351-03866-9
* For full contents and more information, visit: www.routledge.com/9781138489080

Discover all the Secrets of Creating and Managing Business Documents
Julian Maynard-Smith
The Ultimate Guide to Business Writing is a comprehensive guide
on how to write any kind of business document. Written clearly
in an engaging voice, it explains in depth the whole process:
from considering what outcomes you want, to establishing
readers’ needs, to conducting research, to outlining, to designing
a template, to writing the first draft, through to editing for
meaning, accuracy, concision, style and emotional impact. Every
section is packed with questions to help readers frame their
thinking and find the right answers, and dozens of examples of
what works and why.
Routledge
Market: Business and Management
March 2021: 216x138: 176pp
Hb: 978-0-367-70018-8: £120.00
Pb: 978-0-367-70019-5: £29.99
eBook: 978-1-003-14425-0
* For full contents and more information, visit: www.routledge.com/9780367700195
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The Routledge Handbook of Public Transport

Understanding Women's Entrepreneurship in a
Gendered Context

Edited by Corinne Mulley, University of Sydney, Australia,
John Nelson, I shall be moving to the University of Sydney
as Chair in Public Transport at the Institute of Transport and
Logistics Studies from the middle of next month. The new
postal address details (from 18.02.19) are: Professor John
Nelson, Institute of Transport and Logistics Studies (Building
H73), The University of Sydney Business School, NSW 2006,
Australia. and Stephen Ison, De Montfort University, UK
Series: Routledge International Handbooks
The Routledge Handbook of Public Transport is a reference work
of chapters providing in-depth examination of the current issues
and future developments facing public transport. This comprehensive reference work will
be a vital source for academics, researchers and transport practitioners in public transport
management, transport policy, and transport planning.
Routledge
Market: Transport/Public Transport
May 2021: 246x174: 632pp
Hb: 978-0-367-41872-4: £190.00
eBook: 978-0-367-81669-8
* For full contents and more information, visit: www.routledge.com/9780367418724

Influences and Restraints
Edited by Shumaila Yousafzai, Alain Fayolle, Saadat Saeed,
Colette Henry and Adam Lindgreen
This book widens the contextual focus of women’s
entrepreneurship and entrepreneurship research by providing
powerful insights into the influences and restraints within a
diverse set of gendered contexts including social, political,
institutional, religious, patriarchal, cultural, family, and economic,
in which female entrepreneurs around the world operate their
businesses.
It was originally published as a special issue of Entrepreneurship
and Regional Development.
Routledge
Market: Business (Women Entrepreneurship)
March 2021: 246x174: 186pp
Hb: 978-0-367-68879-0: £120.00
* For full contents and more information, visit: www.routledge.com/9780367688790
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2nd Edition

Winning with Data in the Business of Sports
CRM and Analytics
Fiona Green
The book provides clear guidance and knowledge that sports
industry professionals need to understand the role of data for
the business side of sports. It is essential reading for sports clubs,
governing bodies and those working in sports marketing, media
and communications, sponsorship, merchandise, ticketing,
events, and participation development. The book will also be of
interest to students of sports management. This new edition of
Winning with Data in the Business of Sports explains how to
acquire, store, maintain, and use data in the most effective ways.

Routledge
Market: Business and Management
March 2021: 234x156: 240pp
Hb: 978-0-367-61070-8: £29.99
eBook: 978-1-003-10456-8
Prev. Ed Hb: 978-1-138-09063-7
* For full contents and more information, visit: www.routledge.com/9780367610708
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A China Business Primer

Assessment of Responsible Innovation

Ethics, Culture, and Relationships

Methods and Practices

Michael A. Santoro and Robert Shanklin

Edited by Emad Yaghmaei and Ibo van de Poel

Policy-makers, businesspeople and business-ethicists have
trouble communicating about issues in ethics, policy and
business across the China-West divide. This book shows how to
overcome the us-versus-them mindset plaguing China-West
relations by presenting to Western audiences an
easy-to-understand yet deeply informed primer on core ideas
and perspectives in Chinese cultural and philosophical thought.

Responsible Innovation encourage stakeholders to work together
during the research and innovation (R&I) process to better align
the outcomes of innovation with the values, needs and
expectations of society. Understanding the benefits of RRI is
crucial to furthering inclusivity, collaboration and transparency
in R&I systems. This book brings together many of the leading
researchers and thinkers in the field to present the most
comprehensive review of RRI tools. It aligns the assessment
practices with the UN Sustainable Development Goals (SDGs)
in order to clearly illustrate the importance of applying these
tools in practice.

Routledge
Market: Business and Management
March 2021: 234x156: 128pp
Hb: 978-0-367-50669-8: £120.00
Pb: 978-0-367-50671-1: £34.99
eBook: 978-1-003-05071-1
* For full contents and more information, visit: www.routledge.com/9780367506711

Routledge
Market: Business & Management
November 2020: 234x156: 394pp
Hb: 978-0-367-27975-2: £120.00
eBook: 978-0-429-29899-8
* For full contents and more information, visit: www.routledge.com/9780367279752
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Absolute Essentials of Business Ethics

Citizenship and Sustainability in Organizations

Peter Stanwick and Sarah Stanwick
Series: Absolute Essentials of Business and Economics
This shortform textbook explores practical applications of how
business ethics impacts working lives, allowing readers to reflect
on their own moral compass through the use of ethical
dilemmas. Valuable at both undergraduate and graduate levels,
this unique textbook will serve students of business ethics
around the world

Routledge
Market: Business / Management
November 2020: 216x138: 122pp
Hb: 978-0-367-41474-0: £44.99
eBook: 978-0-367-81466-3
* For full contents and more information, visit: www.routledge.com/9780367414740

Exploring and Spanning the Boundaries
Edited by David F. Murphy and Alison Marshall
Series: Citizenship and Sustainability in Organizations
All the chapter authors are leading thinkers, who are pushing
the boundaries of conventional thinking about corporate
citizenship and sustainability to generate new models and
practices. The book represents a starting point for debates about
these challenges and presents commentaries, controversies,
essays and insights that aim to be provocative and engaging,
raise the important issues of the day and provide observations
on what may be too new yet to be the subject of theoretical
studies. It is aimed at researchers and students in the corporate
citizenship, responsibility and business ethics, corporate
governance and critical management studies.
Routledge
Market: Business & Economics
December 2020: 234x156: 178pp
Hb: 978-0-367-36645-2: £120.00
eBook: 978-0-429-34739-9
* For full contents and more information, visit: www.routledge.com/9780367366452
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Accountability, Philosophy and the Natural
Environment

Corporate Responsibility in the Digital Age

Glen Lehman
Series: Routledge Research in Sustainability and Business
Using a philosophical and interdisciplinary approach, this book
looks at how accountability can provide solutions to our current
environmental and global political problems. When a social
system has external elements imposed upon it, or presented to
it, political problems are likely to emerge. This book demonstrates
that what is needed are connecting social elements with a
natural affinity to bring people together despite their differences.
The book will be of interest to researchers in environmental
philosophy, critical perspectives on accounting, corporate
governance, corporate social reporting, and environmental
accounting.
Routledge
Market: Business & Management
December 2020: 234x156: 280pp
Hb: 978-0-367-48101-8: £120.00
eBook: 978-1-003-03798-9
* For full contents and more information, visit: www.routledge.com/9780367481018

Ivri Verbin
This concise and accessible book for organizational leaders
provides a roadmap to understand the implications of embracing
corporate responsibility in the digital age. Corporate
responsibility is a growing and dynamic field, combining strategy,
organizational development, human resources, marketing –
every aspect of corporate activity. Peppered with real-word
examples, including many derived from the author’s own work
as a world-leading business consultant, The Good Vision offers
unique direct access to the processes, insights, and techniques
for instilling corporate responsibility throughout organizations
large and small, and it speaks to businesses in their own
language.
Routledge
November 2020: 198x129: 290pp
Hb: 978-0-367-51668-0: £120.00
Pb: 978-0-367-51669-7: £29.99
eBook: 978-1-003-05479-5
* For full contents and more information, visit: www.routledge.com/9780367516697
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Economies that Mimic Life

Learning to Lead Together

From Biomimicry to Sustainable Prosperity

An Ecological and Community Approach

Joseph H. Bragdon

Jane Riddiford

Experienced and respected investment adviser, Jay Bragdon,
examines how the life-mimicking Nordic Model is implicitly
premised on the reality that economies are sub-systems of life
rather than super-systems that are above life. Written in an
accessible way for non-economists, the book is ideal for those
interested in the benefits of the Nordic model, the principles of
biomimicry and can be used to understand corporate and
government behaviors. Economies That Mimic Life will provide
useful background for corporate leaders in strategic thinking
and scenario planning.

Never before has there been such strong recognition of the
importance of community-based projects to local communities
and urban redevelopment. This book is a first-hand account of
the challenges and breakthroughs of growing participatory
leadership through a community-based approach to
organisational development and urban regeneration.
The book focuses on the experiences of developing an
environmental education charity in London, Global Generation.
It shows how action research combined with nature practice
and storytelling has successfully grown shared purpose, trust
and collaboration, both within Global Generation and in the
wider community.

Routledge
Market: Business and Management
March 2021: 234x156: 152pp
Hb: 978-0-367-62597-9: £120.00
Pb: 978-0-367-62599-3: £34.99
eBook: 978-1-003-10987-7
* For full contents and more information, visit: www.routledge.com/9780367625993

Routledge
Market: Business & Management
March 2021: 234x156: 216pp
Hb: 978-0-367-68432-7: £120.00
Pb: 978-0-367-68433-4: £29.99
* For full contents and more information, visit: www.routledge.com/9780367684334
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Ethics Training for Managers

Learning, Environment and Sustainable
Development

Best Practices and Techniques
Logan L. Watts, Kelsey Medeiros, Tristan McIntosh and
Tyler Mulhearn
Series: Giving Voice to Values
Can employees be trained to make more ethical decisions? If
so, how? Providing evidence-based and practical answers to
these critical questions is the purpose of this book. To answer
these questions, the authors—four organizational psychologists
who specialize in the study of ethical decision making—translate
insights based on decades of scientific research. Whether you
are a student, educator, HR manager, compliance professional,
or simply someone interested in the topic of ethics education,
this book offers a road map for designing ethics training
programs that work.
Routledge
Market: Business & Management
December 2020: 234x156: 212pp
Hb: 978-0-367-24267-1: £120.00
Pb: 978-0-367-24266-4: £29.99
eBook: 978-0-429-28143-3
* For full contents and more information, visit: www.routledge.com/9780367242664

A History of Ideas
William Scott and Paul Vare
This book is an introduction to the long history of human
learning, the environment and sustainable development – about
our struggles with the natural world; first for survival, then for
dominance, currently for self-preservation, and in future perhaps,
even for long-term, mutually-beneficial co-existence. It charts
the long arc of human-environment relationships through the
specific lens of human learning, putting on record many of the
people, ideas and events that have contributed, often
unwittingly, to the global movement for sustainable
development. The book is of particular interest to those studying
(and teaching) courses with a focus on socio-economic and
environmental sustainability.
Routledge
Market: Business & Management
November 2020: 234x156: 214pp
Hb: 978-0-367-22192-8: £120.00
Pb: 978-0-367-22193-5: £34.99
eBook: 978-0-429-27370-4
* For full contents and more information, visit: www.routledge.com/9780367221935
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Giving Voice to Values in the Boardroom

Managing Sustainability

Cynthia E. Clark
Series: Giving Voice to Values

Alan S. Gutterman

This book takes the central issues facing board members today
and applies the giving voice to values framework while also
providing insights from practicing board members who have
faced these issues. It covers such topics as strategic planning
and monitoring, director independence, privacy and cyber risk,
executive compensation and succession planning. With this
book readers will grapple with the conflicts of interest that might
arise in the director selection process, role of the nominating
committee and the compensation committee in order to
cultivate more optimal board dynamics.
Routledge
Market: Business & Management
December 2020: 234x156: 136pp
Hb: 978-0-367-17937-3: £120.00
Pb: 978-0-367-17939-7: £29.99
eBook: 978-0-429-05854-7
* For full contents and more information, visit: www.routledge.com/9780367179397
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This book is a comprehensive guide to governing, leading, and
managing a successful sustainability-focused business. This book
takes a clear and practical approach to the “nuts-and-bolts” of
achieving this goal, and covers steps to be taken by directors
and executives to create and implement appropriate strategies,
policies, and management systems. It recognizes that corporate
social responsibility (“CSR”) is like any other important
management initiative and requires proactive leadership from
the top of the organization. Current and aspiring leaders wishing
to build a sustainability-centered business will appreciate the
straightforward and actionable guidance offered by this book.
Routledge
Market: Business/Corporate social responsibility/Sustainable business
December 2020: 229 x 152: 192pp
Hb: 978-0-367-51855-4: £120.00
Pb: 978-0-367-51854-7: £29.99
eBook: 978-1-003-05544-0
* For full contents and more information, visit: www.routledge.com/9780367518547
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Motivation in Organisations

Supply Chain Management and Logistics in the
Global Fashion Sector

Searching for a Meaningful Work-Life Balance
Manuel Guillen
Series: Humanistic Management
This book extends the current motivation models in business
education to include motives of human behaviour that have
been neglected for decades. It debunks some of the myths on
human motivation and explains why this approach to teaching
business is erroneous and leads to wrong and harmful practices
in many organisations. In a very personal and engaging style,
the author presents a "Map of Motivations", based on a
humanistic approach to management. The book is highly
relevant to students and researchers in Humanistic Management,
People Management, Organisational Behaviour, Business Ethics,
Corporate Social Responsibility and Sustainability.
Routledge
Market: Business & Management
November 2020: 234x156: 254pp
Hb: 978-0-367-32210-6: £120.00
eBook: 978-0-429-31729-3
* For full contents and more information, visit: www.routledge.com/9780367322106

The Sustainability Challenge
Edited by Rajkishore Nayak, RMIT University, Vietnam
Series: Textile Institute Series: Responsibility and Sustainability
The ways in which we design, make, transport and then discard
clothes has a huge social and environmental impact. This book
covers responsible business practices and sustainability in the
fashion industry from the raw fibre stage, through production,
to the point of customer consumption. The concepts of
responsibility and sustainability are fast becoming essential
factors in business decisions and this book leads the reader
through the multiple stages in the supply chain that can impact
on business strategy.
A perfect resource for students studying fashion and for those
working in the sector who wish to identify the latest thinking as
they plan sustainability strategies.
Routledge
Market: Business & Management
November 2020: 234x156: 300pp
Hb: 978-0-367-54386-0: £120.00
eBook: 978-1-003-08906-3
* For full contents and more information, visit: www.routledge.com/9780367543860
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Professionalism and Values in Law Practice

Sustainability and Small and Medium-sized
Enterprises

Robert Feldman
Series: Giving Voice to Values
The book sets out a clear framework and practice examples for:
(i) defining "success"; (ii) understanding the role of a professional
in relation to clients, colleagues, adversaries and community;
(iii) reconciling demands of practice within ethical rules and
norms , business considerations and personal values ; and (iv)
building a values centred, economically viable practice and
reputation.

Routledge
Market: Business & Management
December 2020: 198x129: 106pp
Hb: 978-0-367-20010-7: £120.00
Pb: 978-0-367-20042-8: £29.99
eBook: 978-0-429-24470-4
* For full contents and more information, visit: www.routledge.com/9780367200428

Lessons from Mixed Methods Research
Edited by Aharon Factor and John Parm Ulhøi
Industrial impact on the environment is currently at a level that
is threatening sustainable human development, and small- and
medium-sized businesses have been identified as producing
approximately 70% of the world’s pollution. Traditional research
approaches have tended towards the use of a singular research
methodology. This book demonstrates how the development
of ‘combining’ research methodologies into a mixed approach
provides a richer, more diverse and truer understanding of
sustainable business and the role of SMEs.

Routledge
Market: Business & Management
March 2021: 234x156: 280pp
Hb: 978-1-138-38727-0: £120.00
eBook: 978-0-429-42637-7
* For full contents and more information, visit: www.routledge.com/9781138387270
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Reimagining Faith and Management

The Sustainability Grand Challenge

The Impact of Faith in the Workplace

A Wicked Learning Workbook

Edited by Edwina Pio, Auckland University of Technology,
New Zealand, Robert Kilpatrick and Timothy Pratt
Series: Routledge Studies in Management, Organizations and
Society
Faith impacts how individuals and organisations envision,
manage and respond to their various stakeholders, communities
and the world around them. This book presents various facets
of how faith, values or (in more secular terminology) ideological
outlook informs, influences and adds mystery that inspires and
impels individuals and organisations. Each chapter presents a
theoretical base and also includes practical implications. The
book is therefore ideal reading for researchers and students of
management history; corporate governance, and business ethics,
as well as religion.
Routledge
Market: Business & Management
March 2021: 234x156: 328pp
Hb: 978-0-367-48580-1: £120.00
eBook: 978-1-003-04173-3
* For full contents and more information, visit: www.routledge.com/9780367485801

Edited by Michael Gibbert, Liisa Välikangas and Marijane
Luistro-Jonsson
The Wicked Learning Workbook is a toolkit for setting up, running
and evaluating Masters’ level courses involving interdisciplinary
and inter-university groups of students in the context of
real-world ‘wicked’ problems that relate to sustainability. The
approach presented in the book develops students’
understanding of the UN Sustainable Development Goals as
broad-scale societal issues (wicked problems), which are difficult,
if not seemingly impossible, to ‘solve’. The book also provides a
roadmap for universities to develop innovative teaching across
institutions, cultures, and the world of practice.
Routledge
Market: Business & Management
November 2020: 234x156: 202pp
Hb: 978-0-367-19761-2: £120.00
Pb: 978-0-367-19762-9: £34.99
eBook: 978-0-429-24312-7
* For full contents and more information, visit: www.routledge.com/9780367197629
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The Sustainability Mindset Principles

Working Life and Gender Inequality

A Guide to Developing a Mindset for a Better World

Intersectional Perspectives and the Spatial Practice of Peripheralization

Isabel Rimanoczy
Series: The Principles for Responsible Management Education
Series

Edited by Angelika Sjöstedt, Katarina Giritli-Nygren and
Marianna Fotaki
Series: Routledge Studies in Gender and Organizations

This book introduces for the first time the 12 Principles for a
Sustainability Mindset, presenting educators with a framework
to address the complexity of a mindset in bite-size components,
which makes it easy to include them into teaching plans and
lessons of any discipline. Written in a very clear and practical
way, the book provides a checklist, tips and tools for professionals
and educators, converting the powerful development of a
much-needed mindset for sustainability into a friendly, fun and
intuitive task.

In the modern globalized world of work, society’s capitalist and
patriarchal norms perpetuate old and create new differences
based on gender, class, ethnicity, age, and other social
categorizations. This book proposes a novel conceptual
framework offering theoretical and methodological insights for
thinking through the present and future inequality challenges
in the globalized world of work and working life issues in the
context of spatio-temporal relations.

Routledge
Market: Business and Management
November 2020: 198x129: 254pp
Hb: 978-0-367-55179-7: £120.00
Pb: 978-0-367-55900-7: £34.99
eBook: 978-1-003-09563-7
* For full contents and more information, visit: www.routledge.com/9780367559007
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Routledge
Market: Business & Management
March 2021: 229 x 152: 320pp
Hb: 978-0-367-37017-6: £125.00
eBook: 978-0-429-35662-9
* For full contents and more information, visit: www.routledge.com/9780367370176
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The UAW
An Iconic Union Falls into Scandal
Frank Goeddeke, Jr. and Marick F. Masters
This book analyzes the multi-faceted scandal that has tarnished
the reputation of the United Auto Workers, an iconic union
revered for its commitment to union democracy and ethical
practices, showing what went wrong to lead the spread of
corruption and how to remedy it. Providing a clear depiction of
this scandal and the UAW’s systemic flaws, and suggesting
potential remedies, this book will appeal to the union officers
and members keenly interested in the state of labor and an
iconic union, their corporate counterparts in management,
academics, students, and journalists in the fields of business and
society, employee relations, law, labor relations, and
management.
Routledge
Market: Business / Labor relations
March 2021: 229 x 152: 174pp
Hb: 978-0-367-62962-5: £120.00
Pb: 978-0-367-62273-2: £29.99
eBook: 978-1-003-11161-0
* For full contents and more information, visit: www.routledge.com/9780367622732
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Value Shifts
How Investors are Advancing Sustainability in Capital Markets
Alison L. Dempsey
Socially responsible investment is fast becoming established practice. This book anticipates
and responds to the need to take stock of the current state of investor engagement on
sustainability, offering a comprehensive assessment of investor-led sustainability and
responsible investment movements.
Routledge
Market: Business & Management
January 2021: 234x156: 256pp
Hb: 978-1-783-53397-8: £80.00
Pb: 978-1-783-53313-8: £30.00
* For full contents and more information, visit: www.routledge.com/9781783533138
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Business Transfers, Family Firms and
Entrepreneurship

Entrepreneurial Urban Regeneration
Business Improvement Districts as a Form of Organizational Innovation
Rezart Prifti, University of Tirana, Albania and Fatma Jaupi,
University of Tirana, Albania
Series: Routledge Focus on Business and Management

Edited by Bérangère Deschamps, Audrey Missonier,
Catherine Thévenard-Puthod, Paulette Robic and
Dominique Barbelivien
Series: Routledge Studies in Entrepreneurship and Small Business

In today's world, towns and cities dynamically develop over time
and that's why urban regeneration is a widely experienced
phenomenon. How can Business Improvement Districts (BIDs)
create necessary conditions for the development of these
phenomena? What is the role that BIDs have in entrepreneurial
urbanism, supporting SMEs, city marketing and city branding?
These are questions examined in this volume, in an effort to
provide an extensive analysis of business improvement districts.
Enriched with an analysis of various case studies, the book
analyses the importance, benefits, and impacts of this kind of

‘Business transfer’ refers to the transfer of ownership and
leadership from one or more outgoing owner-manager(s) to
one or more incoming owner-manager(s). Apart from all the
company's material assets, it presupposes that information,
relationships, know-how and social capital are also transmitted
from one to the other. This book deals with business transfer as
a whole, following a logic of continuity and sustainability for the
transferred firm. It offers a refreshing point of view on business
transfers, in terms of both the process and the actors, and from
both the seller’s and the buyer’s sides.

organization.

Routledge
Market: Business & Management
December 2020: 229 x 152: 284pp
Hb: 978-0-367-90085-4: £120.00
eBook: 978-1-003-02252-7
* For full contents and more information, visit: www.routledge.com/9780367900854

Routledge
Market: Business & Management
November 2020: 216x138: 122pp
Hb: 978-0-367-61068-5: £44.99
eBook: 978-1-003-10312-7
* For full contents and more information, visit: www.routledge.com/9780367610685
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Enterprising Africa

Entrepreneurship for Rural Start-ups

Transformation through Entrepreneurship

Lessons and Guidance for New Venture Creation

Edited by Stephen Dobson, Coventry University, UK, Paul
Jones, Coventry University, U.K., Daniel Agyapong, University
of Cape Coast, Ghana and Gideon Maas, Coventry University,
UK
This book explores the future opportunities, challenges and
growth areas that will shape entrepreneurship in the African
continent over the next decade. The book considers
entrepreneurship as an enabler for socio-economic growth and
development in Africa, especially in the context of youth
unemployment and increasing youth population for which the
traditional, and indeed emerging, industrial sectors will not be
able to produce sufficient jobs to meet demand. Edited and
authored by leading experts in the field, this fascinating text will be of interest academics
as well as students of International, Transformational and Social Entrepreneurship,
International and African Business.
Routledge
Market: Business & Management
December 2020: 246x174: 254pp
Hb: 978-1-138-37121-7: £140.00
Pb: 978-1-138-37123-1: £39.99
eBook: 978-0-429-42772-5
* For full contents and more information, visit: www.routledge.com/9781138371231

Edited by Gloria Jiménez-Marín, Alejandro López
Rodríguez, Miguel Torres García and José Guadix Martín
Series: Routledge Focus on Business and Management
Entrepreneurs who start out with no network, no money, no
market and scarce resources find a big contrast between what
they read in books and the success stories from the Valley and
their reality, specially first-timers. Most entrepreneurial books
focus on the Business Canvas Model, simplifying the process of
building a start-up. This book stands out because it deals with
entrepreneurship in environments far removed from large cities
with fewer infrastructures, connections and resources but which
also need companies that provide services to citizens and society.
Routledge
Market: Business & Management
March 2021: 216 x 140: 112pp
Hb: 978-0-367-52266-7: £45.00
eBook: 978-1-003-05723-9
* For full contents and more information, visit: www.routledge.com/9780367522667

2nd Edition

Entrepreneurship in Africa

Entrepreneurial Finance

Context and Perspectives

Concepts and Cases
Miranda S. Lam, Salem State University, USA and Gina Vega,
Salem State University, USA
An accessible guide to an increasingly complex subject,
Entrepreneurial Finance: Concepts and Cases demonstrates how
to address often-overlooked financial issues from the
entrepreneur’s standpoint, including challenges faced by
start-ups and small businesses. Upper-level undergraduate
students of entrepreneurship will appreciate the book’s practical
approach and engaging tone, along with the hands-on cases
and exercises that help students to break down complex
concepts. Online resources for instructors include a case teaching
manual, lecture slides, test bank, and interactive exercises.
Routledge
Market: Entrepreneurial finance
December 2020: 229 x 152: 382pp
Hb: 978-0-367-34330-9: £140.00
Pb: 978-0-367-34331-6: £45.99
eBook: 978-0-429-32504-5
Prev. Ed Pb: 978-1-138-01360-5
* For full contents and more information, visit: www.routledge.com/9780367343316

Ven Sriram, University of Baltimore, USA, David Lingelbach,
Tigineh Mersha, University of Baltimore, USA and Franklyn
Manu
Series: Global Entrepreneurship
It is now widely recognised that in regions like Africa, for
economic and other reasons, the public sector has had to
transition away from several areas of the economy and allow
private enterprise, especially scalable start-ups and new ventures,
to enter and flourish if economic development and employment
are to grow. By focusing on the distinctive features of
entrepreneurship in the African context, and taking a
conversational tone, this is an informative and practical text that
will be useful for students of Global Entrepreneurship and Business as well as actual and
prospective entrepreneurs in the private, non-profit and public sectors.
Routledge
Market: Business & Management
November 2020: 246x174: 242pp
Hb: 978-1-138-39220-5: £140.00
Pb: 978-1-138-39221-2: £39.99
eBook: 978-0-429-40231-9
* For full contents and more information, visit: www.routledge.com/9781138392212
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Entrepreneurship in Spain

Mapping Motivation for Top Performing Teams
James Sale, Motivational Maps Limited, UK
Series: The Complete Guide to Mapping Motivation

A History
Edited by Juan Manuel Matés-Barco and Leonardo Caruana
de las Cagigas
Series: Routledge Studies in Entrepreneurship
In the university world, academic research has multiplied the
work on entrepreneurship, a term that include a triple meaning:
the figure of the entrepreneur, the business function and the
creation of companies. This book presents specific cases of
companies and entrepreneurs that have had their role
throughout the history of Spain. The intention is to show the
techniques and learning acquired by those agents, which have
allowed a considerable advance in the knowledge of the
structure of business development. This book will be of value
to researchers, academics, and students with an interest in
Spanish entrepreneurship, business, and management history.
Routledge
Market: Business & Management
December 2020: 229 x 152: 210pp
Hb: 978-0-367-64922-7: £120.00
eBook: 978-1-003-12697-3
* For full contents and more information, visit: www.routledge.com/9780367649227

Here is a practical guide to understanding how team dynamics
and success are hugely influenced by motivational factors, which
are not usually taken into account. It covers the A-Z of team
dynamics, not only how motivations affect team productivity
and how this can be boosted through targeted Reward
Strategies, but also how ‘mapping’ provides a language in which
self-awareness can be raised and conflict resolved. Managing
teams is the sine qua non of managers: thus this book is a
handbook for managers everywhere who wish to excel at
management, for without bringing their teams on board (i.e.
motivating their teams), they are not effectively managing.
Routledge
Market: Business & Management
December 2020: 234x156: 202pp
Hb: 978-0-815-36750-5: £45.00
eBook: 978-1-351-25724-4
* For full contents and more information, visit: www.routledge.com/9780815367505
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3rd Edition

Entrepreneurship in the Age of Empire

New Venture Management

Colonialism, Collaboration and Exploitation

The Entrepreneur's Roadmap for Development, Management, and
Growth

Sarah Dietz
Series: Routledge International Studies in Business History
Entrepreneurship in the Age of Empire illustrates how
entrepreneurial styles formed and evolved in the post-family
capitalist era, how ambitious businessmen navigated
socio-commercial networks, or the group system, to gain access
to a highly-integrated system of capital cooperation, to disguised
monopolies and interests interlinked. The analysis accounts for
the flow of entrepreneurial activity and a commonality of
business behavior, which extended across the globe.

Routledge
Market: Business & Management
December 2020: 229 x 152: 280pp
Hb: 978-0-367-51354-2: £120.00
eBook: 978-1-003-05348-4
* For full contents and more information, visit: www.routledge.com/9780367513542

Donald F. Kuratko, Indiana University - Bloomington, USA
and Jeffrey S. Hornsby, Kansas State University, USA
The third edition of this practical textbook provides an
introduction to the world of new and emerging ventures and
to the fundamentals of effective new venture management,
including such diverse activities as planning, marketing,
financing, and growth. Presented in an easy-to-understand style,
this book will be a valuable resource for undergraduate and
postgraduate students in entrepreneurship and new venture
management classes, as well as active new venture owners and
managers. Online resources include an instructor’s manual, test
bank, PowerPoint slides, and additional materials to aid
instructors and students in applying their knowledge.
Routledge
Market: Entrepreneurship
December 2020: 229 x 152: 374pp
Hb: 978-0-367-47236-8: £160.00
Pb: 978-0-367-46672-5: £64.99
eBook: 978-1-003-03429-2
Prev. Ed Pb: 978-1-138-20891-9
* For full contents and more information, visit: www.routledge.com/9780367466725
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Entrepreneurship, Dyslexia, and Education

Organizational Entrepreneurship, Politics and the
Political

Research, Principles, and Practice
Edited by Barbara Pavey, Independent dyslexia consultant,
Neil Alexander-Passe and Margaret Meehan
Series: Routledge Studies in Entrepreneurship
The development of entrepreneurial abilities in people with
dyslexia is a subject of great interest. Is there something different
in the profile of a person with dyslexia, that supports the
development of entrepreneurship? This book aims to draw out
key themes which can be used in education to motivate, mentor
and create the business leaders of tomorrow. The diverse views
and perspectives demonstrated in this book make it as relevant
as possible for a wide group of readers. It informs study in the
fields of business and dyslexia, and will be of interest to
educators, researchers and to anyone interested in the overlap
of entrepreneurship and dyslexia.
Routledge
Market: Business & Management
December 2020: 229 x 152: 288pp
Hb: 978-0-815-39646-8: £120.00
eBook: 978-1-351-03690-0
* For full contents and more information, visit: www.routledge.com/9780815396468
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Edited by Carine Farias, Pablo Fernandez, Daniel Hjorth,
Copenhagen Business School, Denmark and Robin Holt
Organizational Entrepreneurship, Politics and the Political
disconnects entrepreneurship from the politics of enterprise to
more fully explore its potential to resist the economic and ethical
demand of the enterprise to be instrumentally innovative and
instead to disrupt and disturb the established order. As such,
entrepreneurship is seen as inevitably political; it is a constant
attempt at declassifying existing structures and institutions,
de-normalizing practices and sensemaking, to make room for
and initiate the new.
The chapters in this book were originally published as a special
issue of the Entrepreneurship and Regional Development.
Routledge
Market: Business and Management
November 2020: 246x174: 126pp
Hb: 978-0-367-62860-4: £120.00
eBook: 978-1-003-11110-8
* For full contents and more information, visit: www.routledge.com/9780367628604
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Researching Arts Markets

The Cannabis Business

Past, Present and Tools for the Future

Understanding Law, Finance, and Governance in America’s Newest
Industry

Edited by Elisabetta Lazzaro, Nathalie Moureau and
Adriana Turpin
Series: Routledge Research in the Creative and Cultural Industries

Charles S. Alovisetti and Cassia Furman
The first to provide a professional legal overview of the American
cannabis industry, The Cannabis Business provides actionable
guidance on legal and business issues faced by cannabis
companies today. It is written by partners at one of America’s
top cannabis law firms that has been at the cutting edge of
marijuana and hemp law and policy since the inception of the
regulated cannabis industry. Professionals and upper-level
students with an interest in cannabis business or policy, from
lawyers and entrepreneurs and investors to farmers, will find this
book a useful and empowering resource, written by those at
the forefront of the industry.

Researching Arts Markets brings together a chorus of
contributors from various disciplinary perspectives. In doing so,
this collection offers a unique multi-disciplinary contribution to
disentangle key aspects and trends in art market practices from
the past to nowadays, namely art collectors, the artist as an
entrepreneur and career paths, and the formation and
development of new markets. Overall, this book provides a
valuable tool for understanding art markets within their wider
context. The volume is of interest to scholars researching with
the cultural and creative industries from any perspective.
Routledge
Market: Business / Arts
March 2021: 234x156: 256pp
Hb: 978-0-367-89339-2: £120.00
eBook: 978-1-003-01867-4
* For full contents and more information, visit: www.routledge.com/9780367893392

Routledge
Market: Business/Business Law
December 2020: 229 x 152: 214pp
Hb: 978-0-367-51996-4: £120.00
Pb: 978-0-367-51994-0: £29.99
eBook: 978-1-003-05598-3
* For full contents and more information, visit: www.routledge.com/9780367519940
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Social Enterprise in Central and Eastern Europe

The elea Way

Theory, Models and Practice

A Learning Journey Toward Sustainable Impact

Edited by Jacques Defourny and Marthe Nyssens
Series: Routledge Studies in Social Enterprise & Social Innovation
In the last two decades, the quest for a widely accepted
definition of social enterprise has been a central issue in a great
number of publications. The main objective of the ICSEM Project
(on which this book is based) was to show that the social
enterprise field would benefit much more from linking
conceptualisation efforts to the huge diversity of social
enterprises than from an additional and ambitious attempt at
providing an encompassing definition. This book will help
interested parties to acquire an understanding of the social
enterprise and social entrepreneurship phenomena as they
emerge and develop in Central and Eastern Europe.
Routledge
Market: Business & Management
February 2021: 229 x 152: 300pp
Hb: 978-0-367-34219-7: £120.00
eBook: 978-0-429-32452-9
* For full contents and more information, visit: www.routledge.com/9780367342197

Vanina Farber and Peter Wuffli
Social entrepreneurship and impact investing contribute to a
more inclusive capitalism and bring innovative solutions to
global challenges, such as fighting poverty and protecting planet
earth. This book offers practical advice on how to best integrate
entrepreneurship and capital for impact and innovation by using
elea’s philanthropic investing approach to fight absolute poverty
with entrepreneurial means as an example.

Routledge
Market: Business and Management
November 2020: 234x156: 298pp
Hb: 978-0-367-54921-3: £26.99
eBook: 978-1-003-09480-7
* For full contents and more information, visit: www.routledge.com/9780367549213
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Social Enterprise in Western Europe

The Entrepreneurial Process

Theory, Models and Practice

Seeing and Seizing Opportunities

Edited by Jacques Defourny, University of Liege, Belgium
and Marthe Nyssens, Université Catholique de Louvain,
Belgium
Series: Routledge Studies in Social Enterprise & Social Innovation
In the last two decades, the quest for a widely accepted
definition of social enterprise has been a central issue in a great
number of publications. Social Enterprise in Western Europe will
serve as a key reference and resource for teachers, researchers,
students, experts, policy makers, journalists and others who want
to acquire a broad understanding of the social enterprise and
social entrepreneurship phenomena as they emerge and
develop in this region.
Routledge
Market: Business & Management
February 2021: 229 x 152: 368pp
Hb: 978-0-367-15118-8: £120.00
eBook: 978-0-429-05514-0
* For full contents and more information, visit: www.routledge.com/9780367151188

Nils Nilsson, Linnaeus University, Sweden
This book provides an understanding of ‘opportunity recognition’
as a catalyst and crux of the entrepreneurial process. Grounded
in research, it introduces the key concepts at the heart of
entrepreneurship theory and practice and demonstrates how
entrepreneurship differs from management in language,
priorities and practice. A ‘one stop shop’ of key theoretical
perspectives on entrepreneurship, opportunity recognition and
business modelling, this textbook is essential for undergraduate
and postgraduate students on introductory entrepreneurship
and enterprise courses. Its practical and applied nature also
makes it suitable for MBA and Executive Education.
Routledge
Market: Business and Management
April 2021: 246x174: 264pp
Hb: 978-0-367-56532-9: £120.00
Pb: 978-0-367-56534-3: £36.99
eBook: 978-1-003-09822-5
* For full contents and more information, visit: www.routledge.com/9780367565343
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Women and Global Entrepreneurship
Contextualising Everyday Experiences
Edited by Maura McAdam, Dublin City University, Ireland and James A. Cunningham
Series: Routledge Studies in Entrepreneurship
Entrepreneurship in context has been described as the third wave in entrepreneurship
research. Accordingly, specific socio-economic, political, market and institutional contexts
are key to fostering, enabling and enacting entrepreneurial activity and behaviours. These
contexts shape everyday entrepreneurship experiences. This book is based on the premise
that how gender is articulated within the entrepreneurial debate has to acknowledge
context. This book has the potential to unearth credible and robust approaches to further
examining contextualisation and women entrepreneurship that advances new insights.
Routledge
Market: Business & Management
April 2021: 229 x 152: 344pp
Hb: 978-0-367-44333-7: £125.00
eBook: 978-1-003-00912-2
* For full contents and more information, visit: www.routledge.com/9780367443337
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Beyond EHR

Ensuring the Integrity of Electronic Health Records

Using Technology to Meet Growing Demands and Deliver Better Patient
Care

The Best Practices for E-records Compliance
Orlando López

Jeffery P. Daigrepont, EFPM, CAPPM
Series: HIMSS Book Series

Data integrity is a critical aspect to the design, implementation
and usage of any system which stores, processes, or retrieves
data. The overall intent of any data integrity technique is the
same: ensure data is recorded exactly as intended and upon
later retrieval, ensure the data is the same as it was when
originally recorded.

We examine the role that artificial intelligence (AI) is now playing
in and around EHR technology. We also address the advances
in analytics and deep learning (also known as deep structured
or hierarchical learning) and explain this topic in practical ways
for even the most novice reader to comprehend and apply.

Productivity Press
Market: Business & Management: Health Information Technology
November 2020: 254 x 178: 222pp
Hb: 978-0-367-40554-0: £110.00
Pb: 978-0-367-37436-5: £53.99
eBook: 978-0-429-35667-4
* For full contents and more information, visit: www.crcpress.com/9780367374365

Productivity Press
Market: Business & Management: Healthcare Management
December 2020: 254 x 178: 340pp
Hb: 978-0-367-61605-2: £69.99
Pb: 978-0-367-61603-8: £46.50
eBook: 978-1-003-10569-5
* For full contents and more information, visit: www.crcpress.com/9780367616038
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Clinical Surveillance

Hospital Capacity Management

The Actionable Benefits of Objective Medical Device Data for Critical
Decision-Making

Insights and Strategies
Robbin Dick and Robert Agness

John R. Zaleski
Series: HIMSS Book Series
For more than a decade, the focus on information technology
has been on capturing and sharing data from the patient within
an all-encompassing record, to promote improved longitudinal
oversight in the care of the patient. This book focuses on the
use of objective, continuously collected medical device data for
the purpose of identifying patient deterioration, with a primary
focus on those data normally obtained from both the
higher-acuity care settings on intensive care unit and the
lower-acuity settings of general care wards. The book provides
education on the use of these data with real-world examples of
applications that are of high value to clinical end-users and health systems.
Productivity Press
Market: Business & Management: Health Information Technology
November 2020: 254 x 178: 192pp
Hb: 978-0-367-37386-3: £120.00
Pb: 978-0-367-36930-9: £44.99
eBook: 978-0-429-35344-4
* For full contents and more information, visit: www.crcpress.com/9780367369309

Hospital Capacity Management: Insights and Strategies details
many of the key processes, procedures and administrative
realities which make up the healthcare system we all encounter
when we visit the ER or the hospital.

Productivity Press
Market: Business & Management: Healthcare Management
March 2021: 229 x 152: 184pp
Hb: 978-0-367-70860-3: £130.00
Pb: 978-0-367-70858-0: £38.99
eBook: 978-1-003-14828-9
* For full contents and more information, visit: www.crcpress.com/9780367708580
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7th Edition

Co-production and Japanese Healthcare

Introduction to Health and Safety at Work

Work Environment, Governance, Service Quality and Social Values

for the NEBOSH National General Certificate in Occupational Health
and Safety

Victor A. Pestoff
Series: Routledge Studies in Health Management
Healthcare in most developed countries face a complex and
partly contradictory mix of financial, social and political
challenges. Fiscal strains combined with New Public
Management agendas have caused severe cutbacks and calls
for greater efficiency in public healthcare, resulting in a growing
concern about service quality. This book explores a possibility
to address these issues from a new perspective that emphasizes
greater collaboration between the staff and patients. It will be
of interest to researchers, academics, and students in the fields
of healthcare management, public and non-profit management,
human resource management.
Routledge
Market: Business & Management
February 2021: 229 x 152: 320pp
Hb: 978-0-367-56737-8: £120.00
eBook: 978-1-003-09920-8
* For full contents and more information, visit: www.routledge.com/9780367567378

Phil Hughes MBE, MBE, MSc, CFIOSH, and Ed Ferrett
Introduction to Health and Safety at Work covers the fundamentals
of occupational safety and health for the thousands of students
who complete the NEBOSH National General Certificate
in
th
Occupational Health and Safety each year. This 7 Edition closely
follows the NEBOSH National General Certificate syllabus which
was updated in 2019 and comes into use in 2020. The highly
illustrated content covers all of the essential elements of health
and safety management, the legal framework, risk assessment
and control standards and also includes checklists, report forms
and record sheets to supplement learning.
Routledge
Market: Health and Safety / NEBOSH qualifications
December 2020: 297x210: 648pp
Hb: 978-0-367-63835-1: £120.00
Pb: 978-0-367-48288-6: £54.99
eBook: 978-1-003-03907-5
Prev. Ed Pb: 978-0-415-72308-4
* For full contents and more information, visit: www.routledge.com/9780367482886

Browse and order online:
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Joy in Medicine?

The Medical Phraseology Guide for Superior Patient
Safety

What 100 Healthcare Professionals Have to Say about Job Satisfaction,
Dissatisfaction, Burnout, and Joy
Eve Shapiro, Edward S. Shapiro, PhD, Director, Center for
Promoting Research to Practice, and Professor, School
Psychology Program, Lehigh University
These healthcare professionals share their enthusiasm, joys,
frustrations, disappointments, insights, advice, stories, fears, and
pain, explaining how it looks and feels to work in healthcare
today no matter who you are, where you work, or what your
position is in the organizational hierarchy.

Productivity Press
Market: Business & Management
November 2020: 254 x 178: 528pp
Hb: 978-1-138-32825-9: £110.00
Pb: 978-0-367-61495-9: £20.99
eBook: 978-0-429-44875-1
* For full contents and more information, visit: www.crcpress.com/9780367614959
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How to Improve Communications Between Caregivers
Jerome Cros
In patient care, inaccuracy often leads to error: the patient does
not receive the right medication, the nurse is mistaken about
the patient, the doctor is mistaken about the condition. Human
error in care is now a well-known phenomenon, and medicine
has borrowed many tools from aviation to improve safety, such
as: simulation training, limitation of working time, use of
checklists, etc.

Productivity Press
Market: Business & Management: Healthcare Management
December 2020: 229 x 152: 110pp
Hb: 978-0-367-65248-7: £89.99
Pb: 978-0-367-65246-3: £29.99
eBook: 978-0-367-65260-9
* For full contents and more information, visit: www.crcpress.com/9780367652463

Power from Within
A Guide to Success as a Medical Malpractice Defense Expert
Jeffrey A. Krompier, Esq.
There is no end in sight to the frequency with which health care
providers become lawsuit targets in our litigious society. While
politicians, practioners, insurance companies and trial attorneys
debate the nation’s "malpractice crisis", suits continue to be filed.

Productivity Press
Market: Business & Management - Healthcare
March 2021: 234x156: 192pp
Hb: 978-0-367-67738-1: £115.00
Pb: 978-0-367-67737-4: £38.99
eBook: 978-1-003-13260-8
* For full contents and more information, visit: www.crcpress.com/9780367677374
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Storytelling with Data in Healthcare
Kevin Masick and Eric Bouillon
This book takes the reader on a journey that navigates through
this data to tell a story that everyone can understand and use
to drive improvement. Readers will learn to tell a narrative story
based on data, to develop creative, innovative and effective
solutions to improve processes and outcomes utilizing the
authors’ tools. Topics include mortality and readmission, patient
experience, patient safety survey, governmental initiatives, CMS
star rating and hospital compare. Storytelling with Data in
Healthcare combines methodology and statistics in the same
course material, making it coherent and easier to put into
practice.
Routledge
Market: Business & Management
November 2020: 229 x 152: 192pp
Hb: 978-0-367-46144-7: £120.00
Pb: 978-0-367-89877-9: £36.99
eBook: 978-1-003-02721-8
* For full contents and more information, visit: www.routledge.com/9780367898779
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Anti-burnout

Danger and Risk as Challenges for HRM

How to Create a Psychologically Safe and High-performance
Organisation

Managing People in Hostile Environments

Michael Drayton
Burnout results in people feeling exhausted, cynical, detached and hopeless – even
depressed and anxious. This book looks at burnout from an individual, group and
organisational perspective. It uses anecdotes from the author’s life; and examples from
literature, poetry and art to bring the subject to life. Based on the latest scientific thinking
on burnout and evidence-based ideas, this practical, easy read book gives leaders the
knowledge they need to create a psychologically healthy and high performance culture
at work.
Routledge
Market: Business and Management
March 2021: 234x156: 120pp
Hb: 978-0-367-46053-2: £60.00
eBook: 978-1-003-02715-7
* For full contents and more information, visit: www.routledge.com/9780367460532

Edited by Benjamin Bader, Tassilo Schuster and Michael
Dickmann, Cranfield University, UK
Danger and Risk as Challenges for HRM: Managing People in Hostile
Environments investigates the management of people in hostile
environments from conceptual as well as empirical perspectives.
It delivers an essential and comprehensive overview and gives
deep insight into this highly relevant topic from leading authors
in the field.
The chapters in this book were originally published as a special
issue of the International Journal of Human Resource Management.

Routledge
Market: Business-Human Resource Management
December 2020: 246x174: 226pp
Hb: 978-0-367-62864-2: £120.00
eBook: 978-1-003-11112-2
* For full contents and more information, visit: www.routledge.com/9780367628642
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Critical Perspectives on Diversity in Organizations

Digitalised Talent Management

Thomas Calvard, University of Edinburgh Business School,
UK
Series: Routledge Studies in Organizational Change &
Development
Decades of investigations into diversity in the workplace has
created mixed answers about what kinds of effects it has on
employees and teams, and whether it can be managed
effectively to generate positive outcomes. This book therefore
seeks to review, integrate and build upon emerging critical
perspectives on workplace diversity to help give a fuller
understanding of how employee differences affect workplace
interactions, relationships, employment, inequality, culture, and
society. It will be of interest to students, researchers,
organizational practitioners and activists engaged with issues of equality, diversity and
inclusion in organizations.
Routledge
Market: Business & Management
December 2020: 229 x 152: 328pp
Hb: 978-1-138-63378-0: £125.00
eBook: 978-1-315-20713-1
* For full contents and more information, visit: www.routledge.com/9781138633780

Navigating the Human-Technology Interface
Edited by Sharna Wiblen, University of Wollongong,
Australia
Series: Routledge Focus on Business and Management
This book focuses on digitalised talent management - the use
of information technologies in talent management. The book
affords theoretically, methodologically and empirically informed
insights especially salient given the need for executives and
organizations to balance the role of humans and technology,
while ensuring competitiveness in this interconnected and
increasingly digital world. This book will be of interest to
researchers, academics and students in the fields of talent
management and organisational design, especially those
interested in digital ways of working, managing and leading.
Routledge
Market: Business / Human Resource Management
February 2021: 216 x 140: 152pp
Hb: 978-0-367-21106-6: £45.00
eBook: 978-0-429-26544-0
* For full contents and more information, visit: www.routledge.com/9780367211066
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Crossing Boundaries

Human Resource Management in the Indian Tea
Industry

Work and Industrial Relations in Perspective
Russell D. Lansbury, University of Sydney, Australia
Series: Routledge Studies in Employment and Work Relations
in Context
This book provides insights into the development in work,
organisations and employment relations in the last 50 years. In
a semi-autobiographical approach, Lansbury reflects on
important contributions by other scholars, practitioners, and
policy makers to work and employment relations. The book
covers a variety of themes which have been the subject of his
research and explores these themes over time with examples
drawn from various countries. It emphasises that countries and
regions cannot be understood in isolation, conveying the
importance of crossing disciplinary boundaries in the social
sciences in order to interpret changes in work, organisations and employment relations.
Routledge
Market: Workplace and Industrial Relations
December 2020: 234x156: 204pp
Hb: 978-0-367-40802-2: £120.00
eBook: 978-0-367-80914-0
* For full contents and more information, visit: www.routledge.com/9780367408022

Nirmal Chandra Roy and Debasish Biswas
Series: Routledge Focus on Business and Management
The tea plantation industry has confronted difficult competition
because of the simplification of tariff barriers and the removal
of the quantity restrictions on imports. The result of these on
the share of export of Indian tea has declined, the price has
plunged, and the profitability has reduced. To remain
competitive in the market, tea-producing companies have been
forced to reduce the various costs, especially labour costs. Due
to this, tea companies are not in a position to fulfil their
responsibilities such as health, safety, welfare, and working
conditions to the workers.
Routledge
Market: Business & Management
March 2021: 216 x 140: 128pp
Hb: 978-0-367-67907-1: £45.00
eBook: 978-1-003-13333-9
* For full contents and more information, visit: www.routledge.com/9780367679071

Browse and order online:
www.routledge.com
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Learning and Development in a Multigenerational
Workforce

Talent Management
A Research Overview
Anthony McDonnell and Sharna Wiblen, University of
Wollongong, Australia
Series: State of the Art in Business Research

Growing Talent Amongst Age Diverse Employees
Angela Mulvie, Corporate Elevation International, UK
As the topic of age diversity in the workplace becomes
increasingly important, this book is the first to show how
organisations can provide learning and development
opportunities and activities for a mixed generational workforce,
and how to deal with the issues arising from such a strategy.
Going beyond the theory, the book uncovers how learning and
development for a multigenerational workforce works in practice
and provides case studies throughout. With both research-based
and practical content, the book is suitable for both Master’s level
programmes in HRM and HRD, and for learning and development
professionals.
Routledge
Market: Business and Management
April 2021: 234x156: 280pp
Hb: 978-0-367-26496-3: £120.00
Pb: 978-0-367-26497-0: £29.99
eBook: 978-0-429-29348-1
* For full contents and more information, visit: www.routledge.com/9780367264970

25

Talent management is a central element of managerial discourse
and organisational practice. This shortform book provides a
succinct overview on the state of research on talent
management. A critical introduction for students, scholars and
reflective practitioners, this shortform book guides readers
through a relatively new and rapidly developing area of
management research.

Routledge
Market: Business / Management
December 2020: 216x138: 126pp
Hb: 978-0-367-35863-1: £49.99
eBook: 978-0-429-34230-1
* For full contents and more information, visit: www.routledge.com/9780367358631
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Reshaping HR

9th Edition

The Adult Learner

The Role of HR in Organizational Change
Julie Hodges, Durham University, UK and Mark Crabtree
The aim of this book is to explore the contribution HR can make
to how organizations enact change within the context of an
environment of accelerating and increasing complexity driven
by global forces for change. In particular the book focuses on
the role of HR in creating value for the organization and
engaging its stakeholders during transformations.

Routledge
Market: Business & Management
December 2020: 234x156: 240pp
Hb: 978-0-367-64212-9: £120.00
Pb: 978-0-367-64213-6: £29.99
eBook: 978-1-003-12349-1
* For full contents and more information, visit: www.routledge.com/9780367642136

Malcolm S. Knowles, Elwood F. Holton III, Louisiana State
University, USA, Richard A. Swanson, University of
Minnesota, USA and Petra A. Robinson
How do you tailor education to the learning needs of adults?
Do they learn differently from children? How does their life
experience inform their learning? These were the questions at
the heart of Malcolm Knowles’ theory of andragogy which
transformed education theory in the 1970s. This 9th edition has
been revised to reflect the latest advancements, with the
addition of two new chapters on diversity and inclusion in adult
learning, and the online adult learner, as well as an updated
supporting website for instructors. This is the definitive book on
adult learning for any researcher, practitioner, training manager
and those involved in human resource development.
Routledge
Market: Human Resource Management
December 2020: 234x156: 406pp
Hb: 978-0-367-23425-6: £120.00
Pb: 978-0-367-41765-9: £57.99
eBook: 978-0-429-29961-2
Prev. Ed Pb: 978-0-415-73902-3
* For full contents and more information, visit: www.routledge.com/9780367417659
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Shaping the Future of Work

Work and Labor Relations in the Construction
Industry

A Handbook for Action and a New Social Contract
Thomas A. Kochan and Lee Dyer
Series: Giving Voice to Values

An International Perspective

This book provides a clear roadmap for the roles that workers
and leaders in business, labor, education and government must
play in building a new social contract for all to prosper. Written
by two leading and trusted experts in the field of employment
and work from MIT and Cornell University, it is a practical-action
oriented guide and emphasises the need to dismantle existing
social contracts and reimagine a new one, with the goal of
lifelong learning. Most of all, the book goes beyond the many
reports and articles that emphasize predictions about how
technology and other forces will shape work in the future.
Routledge
Market: Business and Management
November 2020: 234x156: 252pp
Hb: 978-0-367-50469-4: £120.00
Pb: 978-0-367-50470-0: £32.99
eBook: 978-1-003-05000-1
* For full contents and more information, visit: www.routledge.com/9780367504700
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Edited by Dale Belman, Michigan State University, USA,
Janet Druker, University of Westminster, London, UK and
Geoffrey White
Series: Routledge Research in Employment Relations
This book shares the understanding of best practice in the
industries associated with construction and related activities,
recognising that effective work organisation and good standards
of employee relations will vary from one location to another.
Aimed at addressing practical issues within the construction
industry from a theoretical and empirical standpoint, it will be
of value to those interested in the built environment,
employment relations and human resource management.
Routledge
Market: Business / Employment Relations
December 2020: 229 x 152: 280pp
Hb: 978-1-138-36478-3: £120.00
eBook: 978-0-429-43113-5
* For full contents and more information, visit: www.routledge.com/9781138364783
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ARRIVE

Design Thinking

A Design Innovation Framework to Deliver Breakthrough Services,
Products and Experiences
Frank Devitt, Martin Ryan and Trevor Vaugh
Design thinking has become a number one innovation
methodology for many businesses, but there has been a lack of
clarity about how best to proceed. Many design thinking
implementations are inadequate or sub-optimal by being
focused too much on detail of individual methods or, in contrast,
by being too abstract. This book uniquely provides integrated
understanding and rationale across all levels of design thinking
practice and introduces the ARRIVE process for design thinking,
which the authors have developed as an integrating strategic
framework: ARRIVE = Audit – Research – Reframe – Ideate –
Validate – Execute.
Routledge
Market: Business and Management
April 2021: 246x174: 264pp
Hb: 978-0-367-56662-3: £120.00
Pb: 978-0-367-61837-7: £29.99
eBook: 978-1-003-10677-7
* For full contents and more information, visit: www.routledge.com/9780367618377

Teun den Dekker
Series: Routledge-Noordhoff International Editions
Organizations are confronted with complex problems every day.
This book offers a creative solution via design thinking. Concise
and accessible, this book is written for students and practitioner
who want to apply design thinking to tackle challenges, and
social issues in a different, practical way within their own
professional practice.

Routledge
Market: Business / Management
December 2020: 240 x 170: 244pp
Hb: 978-0-367-72367-5: £120.00
Pb: 978-9-001-75253-8: £44.99
eBook: 978-1-003-15453-2
* For full contents and more information, visit: www.routledge.com/9789001752538
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Artificial Intelligence

Globalization, New and Emerging Technologies,
and Sustainable Development

Applications in Healthcare Delivery
Edited by Sandeep Reddy
The re-discovery of the potential of Artificial Intelligence (AI) to
improve healthcare delivery and patient outcomes has led to
increasing application of AI techniques such as Deep Learning,
Computer Vision, Natural Language Processing and Robotics in
the healthcare domain.

Productivity Press
Market: Business & Management: Healthcare Management
December 2020: 254 x 178: 352pp
Hb: 978-0-367-32151-2: £46.99
eBook: 978-0-429-31741-5
* For full contents and more information, visit: www.crcpress.com/9780367321512

The Danish Innovation System in Transition
Edited by Jesper Lindegaard Christensen, Aalborg University, Denmark, Birgitte
Gregersen, Aalborg University, Denmark, Jacob Rubaek Holm, Aalborg University,
Denmark and Edward Lorenz, Aalborg University, Denmark
Series: Routledge Studies in Innovation, Organizations and Technology
This book explores the capacity of the Danish innovation system to respond to key societal
challenges including the green imperative of achieving growth with environmental
sustainability and the need
to adapt to new and possibly disruptive changes in technology,
th
often referred to as the 4 Industrial Revolution. The book will be of particular interest to
small countries, of which the Danish innovation system is representative, but it also appeals
more broadly to an audience interested in innovation systems and policies to support
economic development.
Routledge
Market: Business / Innovation / Technology
May 2021: 234x156: 336pp
Hb: 978-0-367-48047-9: £120.00
eBook: 978-1-003-03775-0
* For full contents and more information, visit: www.routledge.com/9780367480479
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Data-Driven Innovation

Innovation and New Product Planning

Why the Data-Driven Model Will Be Key to Future Success

Kenneth B. Kahn and Mayoor Mohan

Michael Moesgaard Andersen and Torben Pedersen

The book delves deeply into the front-end of innovation and
formal product development activities, examines opportunity
identification, concept generation and evaluation, technical
development, product design, testing, and launch strategies,
focuses on effective product management, looking at aspects
of life-cycle management, brand management, and the vital
elements that determine international success. Throughout, the
book excels at providing relevant examples and applied tools
that augment the concepts to offer a valuable connection to
real-world product planning efforts.

We point to the importance of data-driven innovation based on digital platforms, as their
footprints are growing rapidly and in sync with the shift from analogue to digital innovation
workflows. This book offers companies insights on paths to business success, and tools
that will help them find the right route through the various options when it comes to the
digital platforms where innovations may be discovered and from which value may be
appropriated.
Routledge
Market: Business and Management
March 2021: 246x174: 136pp
Hb: 978-0-367-48577-1: £45.00
eBook: 978-1-003-04170-2
* For full contents and more information, visit: www.routledge.com/9780367485771

Routledge
Market: Business and Management
December 2020: 229 x 152: 270pp
Hb: 978-0-367-45788-4: £160.00
Pb: 978-0-367-68524-9: £41.99
eBook: 978-1-003-02531-3
* For full contents and more information, visit: www.routledge.com/9780367685249
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Innovation in Africa

Social Innovation in Latin America

Fuelling an Entrepreneurial Ecosystem for Growth and Prosperity

Maintaining and Restoring Social and Natural Capital

Deseye Umurhohwo, Innovate4Africa, Nigeria
Series: Routledge Focus on Business and Management

Edited by Sara Calvo and Andrés Morales
Series: Routledge Studies in Social Enterprise & Social Innovation

This book emphasizes the need for promoting innovation on
the African continent. It identifies the roadblocks for
entrepreneurs and discusses ways for developing an ecosystem
for innovators to pave a way through the barriers and create
ground-breaking products and new technologies which meet
consumers’ needs in Africa.

The Latin American continent contains an incredibly rich diversity
from which humans derive a range of ecosystem services (e.g.
material goods, cultural benefits, climate regulation, etc.) that
contribute to livelihoods and wellbeing. It has become critical
to reconcile social and environmental issues in the region to
ensure that development is sustainable and aligned with the
Sustainable Development Goals. To ensure the sustainable use
and management of social and natural capital in the region,
business, government, social enterprises and NGOs are engaging
in different forms of social innovation that account for social,
ecological and environmental values.

Routledge
Market: Business / Innovation
December 2020: 216x138: 122pp
Hb: 978-0-367-49600-5: £45.00
eBook: 978-1-003-04682-0
* For full contents and more information, visit: www.routledge.com/9780367496005

Routledge
Market: Business & Management
March 2021: 229 x 152: 256pp
Hb: 978-0-367-41688-1: £120.00
eBook: 978-0-367-82338-2
* For full contents and more information, visit: www.routledge.com/9780367416881
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Innovation Sucks!

Social Innovation of New Ventures

Time to Think Differently

Achieving Social Inclusion and Sustainability in Emerging Economies
and Developing Countries

Alan Watkins and Simon May
Businesses spend billions making better products or services
only to find consumers roundly reject them. Studies show that
new products fail at the stunning rate of between 40 and 90 per
cent. Does the innovation effort bear fruit or it is just innovation
theatre? This book turns on its head some of the ‘received truths’
of innovation management. Innovation is still the solution for
future prosperity and it remains a potent force for competitive
advantage, but business and government must get better at it.
This book shows us how.

Routledge
March 2021: 234x156: 208pp
Hb: 978-0-367-68191-3: £120.00
Pb: 978-0-367-68192-0: £29.99
eBook: 978-1-003-13459-6
* For full contents and more information, visit: www.routledge.com/9780367681920

Edited by Marcela Ramirez-Pasillas, Jönköping University,
Sweden, Vanessa Ratten, La Trobe University, Australia and
Hans Lundberg, Universidad Iberoamericana, Mexico
Series: Routledge Studies in Innovation, Organizations and
Technology
This book provides insights into how new ventures in emerging
economies and developing countries generate social innovation.
It showcases new forms of business and how they are different
from traditional business models. This book will be a useful
reference to understanding the dynamics of new ventures in
emerging markets and how they fuel social innovation and
sustainable development.
Routledge
Market: Social Innovation, New Ventures, Entrepreneurship
December 2020: 234x156: 178pp
Hb: 978-0-367-47333-4: £120.00
eBook: 978-1-003-03493-3
* For full contents and more information, visit: www.routledge.com/9780367473334
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Leading Transformative Change Collectively

Sustainable Innovation

A Practitioner Guide to Realizing the SDGs

Strategy, Process and Impact

Petra Kuenkel, Elisabeth Kuhn, Dominic Stucker and
Douglas F. Williamson
This book directly helps decision-makers and change agents in
companies, NGOs, and government bodies become more
proficient in transformative, collaborative change in realizing
the SDGs. It connects the emerging practice of multi-stakeholder
collaboration to easily understandable models, tools, and cases.
Numerous, concrete cases not only bring this methodology to
life, but help identify the challenges and avoid common
mistakes. It is designed to enhance high quality stakeholder
engagement, dialogue, and collaboration.
Routledge
Market: Business and Management
November 2020: 246x174: 376pp
Hb: 978-0-367-47117-0: £120.00
Pb: 978-0-367-47118-7: £29.99
eBook: 978-1-003-03356-1
* For full contents and more information, visit: www.routledge.com/9780367471187
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Edited by Cosmina L. Voinea, Nadine Roijakkers and Ward
Ooms
Series: Routledge Studies in Innovation, Organizations and
Technology
This book represents a realistic critical overview of the state of
affairs of sustainable innovations, offering an accessible and
comprehensive diagnostic point of reference for both the
academic and practitioner worlds. In order for sustainable
innovation to truly become mainstream practice in business it
is necessary to find out how organizations can strategically and
efficiently accommodate sustainability and innovation in such
a manner that they accomplish value capturing (for firms,
stakeholders, and for society), not merely creating a return on
the social responsibility agenda.
Routledge
Market: Business
April 2021: 234x156: 320pp
Hb: 978-0-367-28073-4: £120.00
eBook: 978-0-429-29950-6
* For full contents and more information, visit: www.routledge.com/9780367280734
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The Cotton and Textile Industry: Innovation and
Maturity
Case Studies in Industrial History
Edited by John F. Wilson, Northumbria University, UK,
Steven Toms, University of Leeds, UK and Nicholas D. Wong,
Northumbria University, UK
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research on
industrial history. In selecting and contextualising this volume,
the field of textile history is illumated for historians of business
and economic history.

Routledge
Market: Business & Management
January 2021: 216x138: 96pp
Hb: 978-0-367-02413-0: £45.00
eBook: 978-0-429-39974-9
* For full contents and more information, visit: www.routledge.com/9780367024130
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The Influence of Internal Barriers on Open
Innovation
Edited by Pedro de Faria, Florian Noseleit and Bart Los
This book provides detailed conceptualization and investigation
of organizational characteristics and practices that influence
internal barriers to open innovation. The diverse set of studies
described in the chapters of this book will help open innovation
scholars to better understand the challenges that firms face
when dealing with internal barriers that affect their external
knowledge search and knowledge sourcing.
The chapters in this book were originally published as a special
issue of the journal Industry and Innovation.

Routledge
Market: Business and Management
March 2021: 246x174: 106pp
Hb: 978-0-367-70475-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367704759
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The Rise of the New Network Industries
Regulating Digital Platforms
Matthias Finger and Juan Montero
Cutting through the confusion around the nature and
implications of digitalization, this book explores the rise of the
new digital networks, how they affect traditional infrastructures,
and how they will eventually need to be regulated. A global
audience of policy makers, public authorities, consultants,
lawyers, students, and academics, as well as anyone with an
interest in these digital platforms, will find this book enlightening
and essential reading.

Routledge
Market: Government and business
April 2021: 254 x 178: 288pp
Hb: 978-0-367-69304-6: £120.00
Pb: 978-0-367-69305-3: £38.99
eBook: 978-1-003-14132-7
* For full contents and more information, visit: www.routledge.com/9780367693053
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Chinese Organizations in Sub-Saharan Africa

Food Entrepreneurs in Africa

New Dynamics, New Synergies

Scaling Resilient Agriculture Businesses

Edited by Terence Jackson, Middlesex University, UK,
Lynette Louw, Rhodes University, South Africa and Dev K.
(Roshan) Boojihawon, Open University, UK
Series: Routledge Studies in International Business and the World
Economy
Trade between China and Africa is increasing year on year, while
the West increasingly debates the nature and implications of
China’s presence. Yet little research exists at organizational and
community levels. While western press reporting is
overwhelmingly negative, African governments mostly welcome
the Chinese presence. This book seeks to provide a theoretical
framework for understanding Chinese organization and
management in Africa, and to explore how their interventions
are playing out at organizational and community level in sub-Saharan Africa.
Routledge
Market: Business & Management
November 2020: 234x156: 306pp
Hb: 978-1-138-69255-8: £120.00
eBook: 978-1-315-53209-7
* For full contents and more information, visit: www.routledge.com/9781138692558

Ndidi Okonkwo Nwuneli, LEAP Africa, Nigeria
Entrepreneurs are the lifeblood of the agriculture and food sector
in Africa, which is projected to exceed a trillion dollars by 2030.
Other books have explored the significant challenges facing
Africa and reflect on possible solutions through enterprise. This
book is the first practical primer to equip and support
entrepreneurs in Africa through the process of starting and
growing successful agriculture and food businesses that will
transform the continent.

Routledge
Market: Business and Management
March 2021: 234x156: 152pp
Hb: 978-0-367-63107-9: £120.00
Pb: 978-0-367-63112-3: £29.99
eBook: 978-1-003-11216-7
* For full contents and more information, visit: www.routledge.com/9780367631123
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4th Edition

Covid-19 and International Business

International Business Law and the Legal
Environment

Change of Era
Edited by Marin A Marinov and Svetla T Marinova
Series: Routledge Frontiers in the Development of International
Business, Management and Marketing

A Transactional Approach
Larry A. DiMatteo
This fourth edition gives business and law students a clear
understanding of the legal principles that govern international
business. It goes beyond compliance, emphasizing how to use
the law to create value and competitive advantage. The
transactional approach walks students through key business
transactions giving them both context and real world application.
Upper-level undergraduate and postgraduate students of
business law and international business will appreciate the lucid
writing style, and professionals will find this book a
comprehensive resource. Online resources include an instructor’s
manual, PowerPoint slides, and other tools for both students

The Covid-19 pandemic has induced a crisis grasping the world
abruptly, simultaneously, and swiftly. As a critical juncture, it
ignited a change of era for international business. This book
illustrates how governments have dealt with the pandemic and
the consequent impacts on international business. It also
explores the disrupted operations and responses of businesses
as their worldwide interconnectivity has been seriously
threatened. The book contains thirty chapters that offer a
multidimensional interpretation of impacts of Covid-19 on
international business theory and practice.
Routledge
Market: Business & Management
December 2020: 229 x 152: 418pp
Hb: 978-0-367-62324-1: £135.00
eBook: 978-1-003-10892-4
* For full contents and more information, visit: www.routledge.com/9780367623241
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Critical Perspectives on Public Systems
Management in India
Through the Lens of District Administration
Amar KJR Nayak, Xavier Institute of Management,
Bhubaneswar and Ram Kumar Kakani, Indian Institute of
Management Kozhikode, India
Series: Routledge Research in Public Administration and Public
Policy
This book analyses the effectiveness of district administration
from critical management perspective. The book delves into the
dynamics of district administration by breaking down the
processes further and mapping the role of the district magistrates
on the UNDP competency framework.The book provides an
eclectic framework for public administration from an overall
sustainability perspective
Routledge
Market: Public Management
March 2021: 234x156: 152pp
Hb: 978-0-367-54023-4: £120.00
eBook: 978-1-003-08409-9
* For full contents and more information, visit: www.routledge.com/9780367540234
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and instructors.
Routledge
Market: International business/Business law
January 2021: 254 x 178: 746pp
Hb: 978-0-367-47737-0: £120.00
Pb: 978-0-367-47234-4: £59.99
eBook: 978-1-003-03628-9
Prev. Ed Pb: 978-1-138-85098-9
* For full contents and more information, visit: www.routledge.com/9780367472344
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Open Internationalization Strategy
Edited by Nadine Tournois and Philippe Very
Series: Routledge Frontiers in the Development of International
Business, Management and Marketing
Open internationalization is a concept that brings a new
perspective on the process of firm internationalization. As
theories of internationalization show, some companies expand
abroad only on their own, known as closed internationalization,
while others combine their resources with those of other firms
or use their networks for facilitating foreign implantation, known
as open internationalization. This book gathers a selection of
contemporary research works dedicated to open
internationalization, either seen as a way to analyse expansion
in foreign countries, or as a way to investigate the management
of geographically dispersed activities.
Routledge
Market: Business & Management
February 2021: 229 x 152: 336pp
Hb: 978-0-367-55793-5: £120.00
eBook: 978-1-003-09516-3
* For full contents and more information, visit: www.routledge.com/9780367557935
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Organizational Corruption in the Asia Pacific
Insights, Analysis and Management
Edited by Tim G. Andrews and Chris Rowley, City University
of London, UK
Business corruption in Asia continues to affect the image,
behaviour, performance and management of companies—both
local and foreign—in the region. Against this backdrop, this
fresh collection of research sheds new insights into the causes,
manifestations and consequences of corruption in a changing
Asian business landscape—as well as the efforts to prevent,
manage and redress it.
This book will be valuable to those with an interest in
international business, particularly in the Asia Pacific region, and
in business ethics. This book was originally published as a special
issue of the Asia Pacific Business Review.
Routledge
Market: Business Management / Asia
November 2020: 246x174: 162pp
Hb: 978-0-367-45818-8: £120.00
eBook: 978-1-003-02553-5
* For full contents and more information, visit: www.routledge.com/9780367458188
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Reducing Inter-generational Ethnic Poverty
Economics, Psychology and Culture
Greg Clydesdale, Lincoln University, New Zealand
This book looks at human capital development and provides
an explanation for why cognitive development varies among
ethnic groups. The book uses an interdisciplinary approach to
examine inter-generational ethnic poverty. It puts forth an
argument that the ethnic poverty gap can be reduced and to
do so, we need a broader view of human capital which considers
the match between the nature of the economy and the specific
capabilities needed. The book focuses on the interrelationship
between developmental psychology and socio-economic status
and argues the most important relationship in a knowledge
economy is actually the one between a parent and a child.
Routledge
Market: Poverty, Ethnic Minorities
November 2020: 234x156: 128pp
Hb: 978-0-367-61629-8: £120.00
eBook: 978-1-003-10577-0
* For full contents and more information, visit: www.routledge.com/9780367616298
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The Routledge Companion to Asian Family Business
Governance, Succession, and Challenges in the Age of Digital Disruption
Edited by Ho-Don Yan, Feng Chia University, Taiwan R.O.C. and Fu-Lai Tony Yu, Shue
Yan University, Hong Kong
Series: Routledge Companions in Business, Management and Marketing
This Companion provides broad and in-depth insights into family business in Asia and how
Asian family firms navigate in the digital economy. The first part of the book looks at key
concepts of family business while the second part presents Asian family firms’ cases from
Japan, South Korea, China, Taiwan, Hong Kong, Thailand, Malaysia and other Asian
economies.
Routledge
Market: Asian Business, Family Business
April 2021: 246x174: 416pp
Hb: 978-0-367-35950-8: £190.00
eBook: 978-0-429-34281-3
* For full contents and more information, visit: www.routledge.com/9780367359508

Browse and order online:
www.routledge.com

INTERNET, DIGITAL MARKETING & E-MARKETING
Dummy text to keep placeholder

Dummy text to keep placeholder

Consumer Behaviour and Social Network Sites

Driving Consumer Engagement in Social Media

The Impact of Negative Word of Mouth

Influencing Electronic Word of Mouth

Sarah Zaraket, Paris 1 Panthéon Sorbonne University, France
Series: Routledge Focus on Business and Management
This book provides a solid understanding of electronic word of
mouth (eWOM) by taking the reader through the process of
information diffusion from rumour generation in times of
traditional word of mouth (WOM) to negative social eWOM and
examining how consumers process it. This short book provides
marketing academics, students and practitioners with an
important insight into these consumer-to-consumer
communications that can potentially be harmful to brands.

Routledge
Market: Business / Marketing / Digital Marketing
December 2020: 216x138: 108pp
Hb: 978-0-367-53283-3: £45.00
eBook: 978-1-003-08127-2
* For full contents and more information, visit: www.routledge.com/9780367532833

Anna Bianchi, University of Warsaw, Poland
Series: Routledge Studies in Marketing
Conversations on social media now have an unprecedented
ability to shape attitudes toward people, products, services,
brands and to influence buying decisions. Consequently, the
digital era demonstrates the importance of interpersonal
relations and the power of personal recommendations.
This book investigates how marketing communications in social
networks influence electronic word of mouth, including an
examination of brand type and geographic market. It focuses
on motivations and reveals why people exchange opinions
about brands, products and services in the digital environment.
It is written for scholars and researchers within the fields of
marketing and communication.
Routledge
Market: Business / Marketing / Social Media
December 2020: 234x156: 196pp
Hb: 978-0-367-61310-5: £120.00
eBook: 978-1-003-12551-8
* For full contents and more information, visit: www.routledge.com/9780367613105
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Digital Transformation and Knowledge
Management

Influencer

Lucia Marchegiani
Series: Routledge-Giappichelli Studies in Business and Management
This book offers an extensive overview of the most recent trends in knowledge management
and the most advanced theoretical approaches, while, at the same time, providing a wide
array of case studies and evidence-based knowledge management practices. It presents
an up-to-date examination of and guidance for the implementation of knowledge
management in an era of unprecedented human/non-human interaction.
Routledge
Market: Business and Management
March 2021: 234x156: 220pp
Hb: 978-0-367-62832-1: £120.00
eBook: 978-0-367-62828-4
* For full contents and more information, visit: www.routledge.com/9780367628321
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The Science Behind Swaying Others
T. Bettina Cornwell, University of Oregon, USA and Helen
Katz, Publicis Groupe, USA
Influencers’ impact on marketing and communications has risen
rapidly – but there has been no authoritative resource on the
theory and practice of influencer marketing. This book organizes
and summarizes the current body of research, to educate and
inspire decision makers, researchers, students, and influencers
themselves. Diving deeper than the myriad ‘how-to’ books on
the influencer phenomenon, this book brings in frameworks
from marketing, sociology, psychology, and communication
studies, and explores a range of sectors, including sports and
fitness, business and technology, fashion and beauty, and
nonprofits.
Routledge
Market: Marketing/Digital marketing/Social media marketing
December 2020: 229 x 152: 128pp
Hb: 978-0-367-48116-2: £120.00
Pb: 978-0-367-46849-1: £39.99
eBook: 978-1-003-03776-7
* For full contents and more information, visit: www.routledge.com/9780367468491
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Digital Transformation in the Cultural and Creative
Industries
Production, Consumption and Entrepreneurship in the Digital and
Sharing Economy
Edited by Marta Massi, Marilena Vecco and Yi Lin
Series: Routledge Research in the Creative and Cultural Industries
This book investigates the effects of digital transformation on
the cultural and creative sectors. With contributions from an
international range of scholars, the book examines how digital
transformation is changing the way the arts are produced and
consumed. Leveraging a variety of research approaches, the
book identifies managerial implications to render a collection
that is valuable reading for scholars involved with arts and culture
management, the creative industries and digital transformation
more broadly.
Routledge
Market: Business / Arts
December 2020: 234x156: 272pp
Hb: 978-0-367-35115-1: £120.00
eBook: 978-0-429-32985-2
* For full contents and more information, visit: www.routledge.com/9780367351151
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Influencer Marketing
Building Brand Communities and Engagement
Edited by Sevil Yesiloglu, Bournemouth University, UK and
Joyce Costello, Bournemouth University, UK
This is one of the first textbooks to explore the Influencer
Marketing phenomenon and how it fits within marketing
communications to build brands and their communities.
Influencers make extensive use of digital and traditional
communications platforms, offering brands the ability to deliver
the "right" communication and marketing messages to specific
target audiences. This is important reading for advanced,
postgraduate and executive education students of Marketing,
Digital Marketing, Marketing Communications, Brand
Management and PR. With its accessible style and practical
content, it is highly valuable for Marketing Communications, Branding and PR specialists.
Routledge
Market: Business and Management
November 2020: 246x174: 322pp
Hb: 978-0-367-33866-4: £120.00
Pb: 978-0-367-33868-8: £34.99
eBook: 978-0-429-32250-1
* For full contents and more information, visit: www.routledge.com/9780367338688
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Omni-Channel Retail and the Supply Chain
Working Together for a Competitive Advantage
Paul Myerson
This book describes the impact of omni-channel marketing on
the supply chain and logistics functions and is intended to help
management meet the needs of not only today’s ever changing
world but to anticipate what may be required in the future to
achieve superior customer service, profitability, and a competitive
advantage.

Productivity Press
Market: Business & Management
November 2020: 229 x 152: 282pp
Hb: 978-0-367-64197-9: £37.99
eBook: 978-1-003-12341-5
* For full contents and more information, visit: www.crcpress.com/9780367641979
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Agile Leadership for Turbulent Times

Government, Big Pharma, and The People

Integrating Your Ego, Eco and Intuitive Intelligence

A Century of Dis-Ease

Sharon Olivier, Frederick Hölscher and Colin Williams, PhD,
Department of Psychological Sciences, Purdue University

Mickey C. Smith
Pharmaceuticals constitute a relatively small share of the total
healthcare expenditure in most developed economies, and yet
they play a critical role in the ongoing debate over how best to
advance, improve, and afford healthcare.

This thought provoking and engaging book is for you, whatever
your seniority, in the private or public sector – if you are curious
about the role and purpose of leadership in a turbulent world.
The authors have drawn on their vast experience from the
boardroom to the shop floor; the classroom and research around
the world, to write an easy to-to-digest yet ground-breaking
book that deals with the root causes of today’s 21st Century
leadership challenges. Its contents are straight forward and
widely applicable.
Routledge
Market: Business and Management
December 2020: 234x156: 238pp
Hb: 978-0-367-45710-5: £120.00
Pb: 978-0-367-62096-7: £29.99
eBook: 978-1-003-02959-5
* For full contents and more information, visit: www.routledge.com/9780367620967
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Productivity Press
Market: Business & Management: Healthcare Management
December 2020: 254 x 178: 502pp
Hb: 978-0-367-43335-2: £120.00
Pb: 978-0-367-43244-7: £46.99
eBook: 978-1-003-00249-9
* For full contents and more information, visit: www.crcpress.com/9780367432447
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Change and Execute

Ignition

How to Transform and Design Your Business for Sustained Success

Superior Communication Strategies for Creating Stronger Connections

Kevin E. Phillips

Matthew L. Moseley

The business environment is changing at a faster rate than ever,
with transformational shifts taking place in every industry and
market in the world. These changes create increased risks for
companies that remain complacent.

Ignition is a book of dispatches from the frontlines of communication strategy. Matthew
Moseley draws on his eclectic life experiences to investigate the link between success and
effective communication.
Productivity Press
Market: Business and Management / Leadership / Communication
April 2021: 229 x 152: 216pp
Hb: 978-0-367-74781-7: £115.00
Pb: 978-0-367-55942-7: £28.99
eBook: 978-1-003-15951-3
* For full contents and more information, visit: www.crcpress.com/9780367559427

Productivity Press
Market: Business and Management / Strategy / Leadership
January 2021: 229 x 152: 176pp
Hb: 978-0-367-47822-3: £95.00
Pb: 978-0-367-47727-1: £22.99
eBook: 978-1-003-03669-2
* For full contents and more information, visit: www.crcpress.com/9780367477271
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Digital Supply Chain Leadership

Leadership and Strategic Succession

Reshaping Talent and Organizations

The How and Why for Boards and CEOs

David B. Kurz and Murugan Anandarajan, Drexel University,
USA
Series: Routledge Studies in Leadership Research
Strong leadership is necessary to drive the transformational
change required to build and apply digital capabilities across
organizations. Digital transformation in the supply chain is a
leadership problem first and foremost. This book draws out some
of the key digital business strategies supply chain leaders must
become familiar with as they take on the responsibilities of
leading transformations within their firms. It will provide readers
with a practical Digital Supply Chain Leadership Road Map that
will accelerate actions in technology, analytics, talent and
business models.
Routledge
Market: Business & Management
February 2021: 229 x 152: 176pp
Hb: 978-0-367-26317-1: £120.00
eBook: 978-0-429-29255-2
* For full contents and more information, visit: www.routledge.com/9780367263171

Complimentary Exam Copy

e-Inspection

Gry Osnes and Agnes Wilhelmsen
Based on a review of the literature and several in-depth case
studies, this book suggests a strategy-as-practice framework for
succession and explores leadership logic, trust, and followership.
This book takes the reader through the key stages and disciplines
regquired for effective top-level succession.

Routledge
Market: Business & Management
December 2020: 234x156: 212pp
Hb: 978-0-367-26316-4: £120.00
Pb: 978-0-367-68517-1: £29.99
eBook: 978-0-429-29254-5
* For full contents and more information, visit: www.routledge.com/9780367685171
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Leadership as Meaning-Making

Making Meetings Work

Take the Hero's Journey to Transformation

The Art of Chairing

John Varney

Richard Hooper

Based on the author’s 30 years experience of management
development and a background in design and psychology, this
book takes a fresh look at leadership as a systemic shared
phenomenon. It is one aspect of the evolutionary principle of
bringing people to maturity as human beings – transforming
the immature through purposeful adventure.

This short, accessible handbook on the art of chairing is an indispensable guide to help
Chairs and meetings (of all types) to work more effectively. A poor Chair can lead to
unproductive meetings, weak outcomes, unclear actions and even major fallouts. Many
types of meeting within business settings and beyond are covered in this short book –
from regular meetings to company board meetings, conferences and senior level regulatory
meetings. It covers both physical meetings and virtual chairing.

Productivity Press
Market: Business and Management / Leadership Development
December 2020: 234x156: 140pp
Hb: 978-0-367-67826-5: £115.00
Pb: 978-0-367-56604-3: £22.99
eBook: 978-1-003-13300-1
* For full contents and more information, visit: www.crcpress.com/9780367566043

Routledge
Market: Business and Management
May 2021: 198x129: 104pp
Hb: 978-0-367-74302-4: £120.00
Pb: 978-0-367-74303-1: £26.99
eBook: 978-1-003-15703-8
* For full contents and more information, visit: www.routledge.com/9780367743031
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Leadership, Gender and Ethics

Organizational Change through Lean
Methodologies

Embodied Reason in Challenging Masculinities
David Knights
Series: Routledge Studies in Leadership Research
This book has a clear concern to offer a distinctive way of
studying leadership so that it might be practiced differently. It
is distinctive in focusing on contemporary concerns about
gender and ethics. It examines the masculinity of leadership and
how it might be challenged or disrupted. This book will be of
interest generally to researchers, academics and students in the
field of leadership and management and will be of special
interest to those who seek to understand the intersections
between leadership and gender, ethics and embodied
approaches.
Routledge
Market: Business & Management
February 2021: 229 x 152: 296pp
Hb: 978-1-138-49250-9: £120.00
eBook: 978-1-351-03034-2
* For full contents and more information, visit: www.routledge.com/9781138492509

A Guide for Successful Implementation
A. Heri Iswanto
Lean is one type of organizational change and improvement
methods by cost reduction mechanism. The assumption is, by
reducing costs, the organizations can work better and more
efficiently. All changes in lean-based organizations are directed
at reducing these costs by identifying and eliminating waste.

Productivity Press
Market: Business & Management: Lean Methodologies
November 2020: 254 x 178: 156pp
Hb: 978-0-367-48882-6: £120.00
Pb: 978-0-367-48881-9: £38.99
eBook: 978-1-003-04332-4
* For full contents and more information, visit: www.crcpress.com/9780367488819
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Leading Tomorrow

Pursuing Excellence

How Effective Leaders Change Paradigms, Build Responsible Brands,
and Transform Employees

A Values-Based, Systems Approach to Help Companies Become More
Resilient

Raj Aseervatham, Origin Energy, Sustainable Development
and Communities, Brisbane, Queensland, Australia
Business leadership in a world of rapidly changing expectations
levied by customers, investors, society, governments and
employees. These stakeholders are increasingly making choices
about if or how they support businesses through the purchase
of their products and services, shareholdings and financing,
regulatory approvals.

Productivity Press
Market: Business and Management / Leadership / Brand Identity
January 2021: 229 x 152: 260pp
Hb: 978-0-367-36759-6: £78.99
Pb: 978-0-367-36623-0: £26.99
eBook: 978-0-429-35125-9
* For full contents and more information, visit: www.crcpress.com/9780367366230

Brian Strobel
Our companies are changing. What used to be trivial is now
important, and vice versa. Globalization, technology,
sustainability, and values each help define a company’s triple
bottom line. Ignoring changes in these areas leads to diminishing
returns—and eventual failure.

Productivity Press
Market: Business and Management / Leadership / Strategy
December 2020: 229 x 152: 218pp
Hb: 978-0-367-90304-6: £120.00
Pb: 978-0-367-61777-6: £19.99
eBook: 978-1-003-02406-4
* For full contents and more information, visit: www.crcpress.com/9780367617776

Browse and order online:
www.routledge.com
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Reflexive Leadership in Context

Soft Skills for Human Centered Management and
Global Sustainability

Paul Evans
Series: Management Practice Essentials
This concise textbook seeks to unpack the real-life complexities
of leadership by examining the theories and models surrounding
it and encouraging self-analysis in the individual’s own contexts.
It shows how to apply leadership practice across the organisation
and identify individual and important characteristics likely to
enhance leadership practice in the workplace. Reflexive Leadership
in Context provides a practical and concise introduction for
executive education students currently studying for MSc/MBA
apprenticeship programmes, as well as supplementary reading
for postgraduate students studying modules within Leadership
and Management.
Routledge
Market: Business & Management
November 2020: 216x138: 94pp
Hb: 978-0-367-51116-6: £45.00
eBook: 978-1-003-05247-0
* For full contents and more information, visit: www.routledge.com/9780367511166

Edited by Maria-Teresa Lepeley, Global Institute for Quality
Education, Nicholas J. Beutell, Nureya Abarca and Nicolás
Majluf
Series: Human Centered Management
This book is part of the Human Centered Book Trilogy, the 2021
volumes of Routledge Human Centered Management HCM
Series. This book was carefully crafted by recognized international
human centered scholars from 4 Continents. Models presented
bridge persistent Soft Skills gaps in management and business
and particularly between education and the workforce due to
excessive testing and hard / technical skills.
Routledge
Market: Business & Management
March 2021: 229 x 152: 184pp
Hb: 978-0-367-55640-2: £120.00
eBook: 978-1-003-09446-3
* For full contents and more information, visit: www.routledge.com/9780367556402
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Researching Leadership-As-Practice

Spirituality in the Workplace

The Reappearing Act of Leadership

A Tool for Relations, Sustainability and Growth in Turbulent and
Interconnected Markets

Vasilisa Takoeva
Series: Routledge Studies in Leadership Research
One challenge of conducting research from the leadership-as-practice perspective is a
practical one: how to capture and analyse the elusive practice of leadership within the web
of mundane organising processes. The book responds to this challenge and offers a
theoretical framework and practical guidance to capturing, identifying and analysing
evidence of leadership practice emergence; and provides implications of this approach
for leadership academics and practitioners. It will be of value to researchers, academics,
professionals, and students in the fields of business and management with a particular
interest in management theory, organisational studies, and leadership research.

Stephen J Broadhurst
Series: Routledge Studies in Management, Organizations and Society
As we become more and more of a global trading world, the challenges of leading and
managing within this turbulent environment and its associated, complex, interconnected
markets and disconnected relationships, "How far can any change requirements be
practically engaged with, whilst also keeping the employee at the organisations central
core?" Today’s business world cries out for people who can lead with a cross-cultural global
perspective, who can lead from the heart as well as the mind and address and manage
problems on not just an integrated local level, but also with a, healthy, holistic perspective.

Routledge
Market: Business & Management
April 2021: 229 x 152: 232pp
Hb: 978-0-367-32107-9: £120.00
eBook: 978-0-429-31663-0
* For full contents and more information, visit: www.routledge.com/9780367321079

Routledge
Market: Business & Management
April 2021: 229 x 152: 248pp
Hb: 978-0-367-86110-0: £120.00
eBook: 978-1-003-01769-1
* For full contents and more information, visit: www.routledge.com/9780367861100
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Sensible Leadership

Strategic Leadership and Systems Thinking
Peter S. DeLisi
Series: Routledge Studies in Leadership Research

Human Centered, Insightful and Prudent
Nicolás Majluf and Nureya Abarca
Series: Human Centered Management
This Leadership book is part of the Human Centered Book Trilogy,
the 2021 volumes of Routledge Human Centered Management
HCM Series. This book was carefully crafted by recognized human
centered scholars emphasizing need for a new type of leader
responsive to challenges of the knowledge age, global
connectivity and instant communications. The book displays a
comprehensive framework for the transformation of common
individuals into sensible leaders with high capacity to improve
organizational culture using Soft Skills to meet critical
responsibilities.
Routledge
Market: Business & Management
March 2021: 229 x 152: 144pp
Hb: 978-0-367-55072-1: £120.00
eBook: 978-1-003-09184-4
* For full contents and more information, visit: www.routledge.com/9780367550721

Complimentary Exam Copy
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This book is about a new strategic leader – one, who inspired
by General Systems Theory (GST), envisions an organization in
which people and groups work together interdependently across
organizational divides to reach a shared, rewarding
future. Offering the latest knowledge on strategic leadership,
Strategic Leadership and Systems Thinking will be of interest to
researchers, academics, practitioners, and students in the fields
of leadership and organizational studies.

Routledge
Market: Business & Management
December 2020: 229 x 152: 164pp
Hb: 978-0-367-56723-1: £120.00
eBook: 978-1-003-09915-4
* For full contents and more information, visit: www.routledge.com/9780367567231
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The Impostor Leaders

Wicked World

Lessons on How Not to Lead

Complex Challenges and Systems Innovation

Enda M. Larkin
Taking a novel approach to the subject of leadership, this book
uses its dark side as a vehicle to highlight some important
leadership lessons, helping all managers to reflect on their own
performance. Appealing to leaders and managers across industry
sectors, this book’s substantial analysis of bad leadership gives
readers a tangible framework against which to consider their
own capabilities.

Routledge
Market: Business / Leadership
March 2021: 229 x 152: 120pp
Hb: 978-0-367-64976-0: £120.00
Pb: 978-0-367-64973-9: £29.99
eBook: 978-1-003-12724-6
* For full contents and more information, visit: www.routledge.com/9780367649739

Karel van Berkel and Anu Manickam
Series: Routledge-Noordhoff International Editions
This book takes a systemic approach to offer a new paradigm
for policy, strategic action, change, planning, organizing,
leadership and cooperation.Offering a comprehensive
sensemaking framework, it is valuable reading for reflective
practitioners, policy-makers and scholars.

Routledge
Market: Business / Management
December 2020: 240 x 170: 160pp
Hb: 978-0-367-72353-8: £120.00
Pb: 978-9-001-29696-4: £24.99
eBook: 978-1-003-15449-5
* For full contents and more information, visit: www.routledge.com/9789001296964
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The Lean Enterprise
Tools for Developing Leadership in a Lean Culture
A. Heri Iswanto
Lean culture development should be made so that the goal to
improve a process or business condition on a continuous basis
can be achieved. Organizations with a lean culture have reaped
many successful experiences in implementing lean, so it is seen
as a legitimate methodology for organizations.

Productivity Press
Market: Business & Management: Lean Methodologies
November 2020: 254 x 178: 142pp
Hb: 978-0-367-48880-2: £120.00
Pb: 978-0-367-48877-2: £38.99
eBook: 978-1-003-04331-7
* For full contents and more information, visit: www.crcpress.com/9780367488772
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The Next CEO
Board and CEO Perspectives for Successful CEO Succession
Thomas Keil and Marianna Zangrillo
The Next CEO explains how boards can improve the odds of success with CEO succession
by identifying clear CEO mandates, associated CEO profiles, and by selecting CEOs that are
fit for purpose. These ideas are brought to life with case studies and interviews with
well-known corporations such as ABB, Disney, Freudenberg, GE, HNA, HP, LafargeHolcim,
Microsoft, Nestle, Nike, Nokia, Novartis, Roche, SABMiller, Sony, Volkswagen, Wanda Sports,
and Zurich Financial.
Routledge
Market: Business and Management
May 2021: 234x156: 168pp
Hb: 978-0-367-55182-7: £120.00
Pb: 978-0-367-55700-3: £29.99
eBook: 978-1-003-09477-7
* For full contents and more information, visit: www.routledge.com/9780367557003

Browse and order online:
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2nd Edition

Driving the Enterprise to Sustainable Excellence

Lean Six Sigma for the Office

A Shingo Process Overview

Integrating Customer Experience for Enhanced Productivity

Gerhard Plenert

James William Martin, Six Sigma Integration, Inc., Rehoboth, Massachusetts, USA

This book presents a big-picture overview of the entire Shingo improvement process. It
fully discusses the needs and benefits of the Shingo process, and what is required if you
seek to execute the Shingo Model in your enterprise and focuses on creating an enduring
organization-wide continuous improvement process.

Historically, the integration of manufacturing methodologies into the office environment
has proven to be problematic. Part of the difficulty lies in the fact that process workflows
tend to be globally dispersed and thus rely heavily on information technology.

Productivity Press
Market: Business and Management / Strategy / Operational Excellence
February 2021: 234x156: 192pp
Hb: 978-0-367-48401-9: £37.99
eBook: 978-1-003-04184-9
* For full contents and more information, visit: www.crcpress.com/9780367484019
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Productivity Press
Market: Busines and Management / Lean Methodology / Office and Administration
March 2021: 229 x 152: 384pp
Hb: 978-0-367-50327-7: £45.99
eBook: 978-1-003-04949-4
Prev. Ed Hb: 978-1-420-06879-5
* For full contents and more information, visit: www.crcpress.com/9780367503277
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Facilitating Rapid Process Improvement Workshops

2nd Edition

The Self-Study Guide for Lean Leaders

Operational Excellence

Sheilah O'Brien

James William Martin

This is self-study guide for facilitators of rapid process improvement workshops helps those
who feel they are not truly gaining the full results of improvement initiatives and kaizen
events. They know they can do better, but don’t know how.

To successfully compete in today’s global marketplace,
organizations can and must do more to improve their internal
operational efficiencies. Operational Excellence: Using Lean Six
Sigma to Translate Customer Value through Global Supply Chains
consolidates hundreds of tools and methods into 110 key
concepts

Productivity Press
Market: Business and Management / Lean Facilitation
March 2021: 254 x 178: 176pp
Hb: 978-0-367-72468-9: £120.00
Pb: 978-0-367-72467-2: £37.99
eBook: 978-1-003-15490-7
* For full contents and more information, visit: www.crcpress.com/9780367724672
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Productivity Press
Market: Business and Management / Supply Chain Management / Six Sigma
January 2021: 235 x 156: 520pp
Hb: 978-0-367-49173-4: £53.99
eBook: 978-1-003-04525-0
Prev. Ed Hb: 978-1-420-06250-2
* For full contents and more information, visit: www.crcpress.com/9780367491734
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Harnessing Digital Disruption
How Companies Win with Design Thinking, Agile, and Lean Startup
Pascal Dennis, Lean Pathways Inc., Toronto, Canada and
Laurent Simon
Until now, the shift from brick-and-mortar to the smartphone
has been about service, cost and convenience. Now, it’s also a
matter of public health. In some industries, this trend has been
evident for some time. But now it’s going to accelerate across
the gamut of industry.

Productivity Press
Market: Business & Management
December 2020: 254 x 178: 228pp
Hb: 978-0-367-20155-5: £90.00
Pb: 978-1-138-32320-9: £27.99
eBook: 978-0-429-45152-2
* For full contents and more information, visit: www.crcpress.com/9781138323209

Complimentary Exam Copy

e-Inspection

The New Beginning
A Business Novel on How to Successfully Implement the Combination
of The Theory of Constraints, Lean, and Six Sigma to Drive Profit Margins
Bob Sproull and Matt Hutcheson
This book is a sequel to the business novel, The Secret to Maximizing Profitability - A Business
Novel on How to Successfully Combine the Theory of Constraints, Lean, and Six Sigma to
Drive Profit Margins to New Levels.
Productivity Press
Market: Business and Management / Lean / Six Sigma
March 2021: 229 x 152: 376pp
Hb: 978-0-367-68838-7: £85.00
Pb: 978-0-367-68837-0: £28.99
eBook: 978-1-003-13926-3
* For full contents and more information, visit: www.crcpress.com/9780367688370
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Collaborative Spaces at Work

Human Centered Organizational Culture

Innovation, Creativity and Relations

Global Dimensions

Edited by Fabrizio Montanari, Elisa Mattarelli and Anna
Chiara Scapolan
Series: Routledge Advances in Management and Business
Studies

Edited by Maria-Teresa Lepeley, Global Institute for Quality
Education, Oswaldo Morales, Peter Essens, University of
Groningen, Netherlands, Nicholas J. Beutell and Nicolás
Majluf
Series: Human Centered Management

This book explores the complex experiences and social dynamics
that emerge within and between collaborative spaces and how
they impact, sometimes unexpectedly, on creativity and
innovation. The chapters examine both positive and negative
facets of creative processes that take place in collaborative
spaces and unpack the complex nature of these spaces’ social
dynamics. Given its short chapters and strong empirical
orientation, it will also appeal to policy makers interested in
urban regeneration, sustaining innovation, and social and
economic development, and to managers of both collaborative spaces and companies
who want to foster creativity within larger organizations.

This book is part of the Human Centered Book Trilogy, the 2021
volumes of Routledge Human Centered Management HCM
Series. HCM is built on talent and wellbeing of people in the
workplace to drive work engagement, quality standards, high
performance and productivity for long term organizational
sustainability in the global VUCA (volatile, uncertain, complex,
ambiguous) environment. This book was carefully crafted by
recognized international human centered scholars from 4
Continents. Although all organizations seek to have an optimal culture, unstoppable
disruptions in the VUCA environment easily derail even the best efforts.

Routledge
Market: Business & Management
December 2020: 234x156: 308pp
Hb: 978-0-367-35045-1: £120.00
eBook: 978-0-429-32942-5
* For full contents and more information, visit: www.routledge.com/9780367350451

Routledge
Market: Business & Management
March 2021: 229 x 152: 176pp
Hb: 978-0-367-55111-7: £120.00
eBook: 978-1-003-09202-5
* For full contents and more information, visit: www.routledge.com/9780367551117
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Effective Management Teams and Organizational
Behavior

Management Theory, Innovation, and Organisation
A Model of Managerial Competencies
Katarzyna Szczepańska-Woszczyna
Series: Routledge Advances in Management and Business
Studies

A Research-Based Model for Team Development
Henning Bang and Thomas Nesset Midelfart
Series: Routledge Studies in Management, Organizations and
Society
This book provides a research-based and practical model of the
characteristics of effective management teams. It looks in depth
at each factor of the model, discusses the supporting research,
provides examples of how the factors influence the work and
effectiveness of management teams, and shares tips and tools
for successfully working with management team development.
It provides researchers, academics, and students of organizational
behavior with an overview of the variables that empirical
research has found to be robustly related to management team
effectiveness and will enable leaders and management
consultants to develop more effective management teams.
Routledge
Market: Business & Management
February 2021: 229 x 152: 256pp
Hb: 978-0-367-48673-0: £120.00
eBook: 978-1-003-05355-2
* For full contents and more information, visit: www.routledge.com/9780367486730

Competencies are a component of human capital and one of
the most important assets of an enterprise. They play an
important role in strengthening the position of the company in
a competitive market. Investing in the development of
competencies increases the organisation's ability to grow and
compete through innovations. This book presents a
multi-dimensional analysis of the relationship between
managerial competencies and innovations. It illustrates the
organisational conditions of innovativeness, which is the
relationship between strategy, structure, organisational culture
and leadership and knowledge management and innovation management.
Routledge
Market: Business & Management
December 2020: 229 x 152: 206pp
Hb: 978-0-367-48552-8: £120.00
eBook: 978-1-003-05712-3
* For full contents and more information, visit: www.routledge.com/9780367485528
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3rd Edition

Historical Organization Studies

Organizational Behavior

Theory and Applications

Securing Competitive Advantage

Edited by Mairi Maclean, Stewart R. Clegg, University of
Technology, Sydney, Australia, Roy Suddaby and Charles
Harvey
We are now entering a new phase in the establishment of
historical organization studies as a distinctive methodological
paradigm within the broad field of organization studies. This
book serves both as a landmark in the development of the field
and as a key reference tool for researchers and students. The
book is a valuable source for wider reading, providing rich
reference material in tutorials across organizational studies, or
as recommended or required reading on courses with a
connection to business or management history.
Routledge
Market: Business & Management
November 2020: 234x156: 266pp
Hb: 978-0-367-47121-7: £120.00
Pb: 978-0-367-47122-4: £34.99
eBook: 978-1-003-03359-2
* For full contents and more information, visit: www.routledge.com/9780367471224

John A. Wagner III, Michigan State University, USA and John
R Hollenbeck, Michigan State University, USA
The management of organizational behavior is a critically
important source of competitive advantage in today’s
organizations. In this book, John Wagner and John Hollenbeck
make the key connection between theory and practice to help
students excel as managers charged with the task of securing
competitive advantage. This ideal book for upper-level
undergraduate and postgraduate students of organizational
behavior is written to motivate exceptional student performance
and contribute to their lasting managerial success. Online
resources, including PowerPoint slides and test banks, round
out this essential resource for instructors and students of organizational behavior.
Routledge
Market: Organizational Behavior
December 2020: 246x174: 472pp
Hb: 978-0-367-44417-4: £250.00
Pb: 978-0-367-44416-7: £130.00
eBook: 978-1-003-00958-0
Prev. Ed Pb: 978-0-415-82424-8
* For full contents and more information, visit: www.routledge.com/9780367444167

Browse and order online:
www.routledge.com
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Organizational Behavior Today

Organizational Stress Around the World

Stanley C. Ross

Research and Practice

This exciting new introduction to organizational behavior
provides a solid foundation for students by framing the
organization as the vehicle for implementing strategic
management processes, while also breaking down how the
different components of an organization are designed to work
together. It familiarizes the reader with key organizational
concepts such as work processes, policy, worker
behavior, change management and leadership
development. This text will prepare future managers to optimize
organizational performance and is accompanied by online access
to lecture slides, as well as practical exercises.
Routledge
Market: Business & Management
March 2021: 246x174: 368pp
Hb: 978-0-367-69507-1: £120.00
Pb: 978-0-367-69509-5: £68.99
eBook: 978-1-003-14211-9
* For full contents and more information, visit: www.routledge.com/9780367695095

Edited by Kajal A. Sharma, Cary L. Cooper and D.M.
Pestonjee
Series: Routledge Studies in Management, Organizations and
Society
Stress is defined as a feeling experienced when a person
perceives that demands exceed the personal and social resources
the individual is able to mobilize. This book aims to present a
sound theoretical and empirical basis for understanding the
evolving and changing nature of stress in contemporary
organizations. It presents research that expands theory and
practice by addressing real-world issues, across cultures,
providing multiple perspectives on organisational stress and
research relevant to different occupational settings and cultures.
Routledge
Market: Business & Management
December 2020: 229 x 152: 330pp
Hb: 978-0-367-26315-7: £120.00
eBook: 978-0-429-29253-8
* For full contents and more information, visit: www.routledge.com/9780367263157
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Organizational Gamification

Organizing For Resilience

Theories and Practices of Ludified Work in Late Modernity

Leading and Managing Risk in a Disruptive World

Edited by Mikko Vesa
Series: Routledge Studies in Management, Organizations and
Society
This edited volume presents an interdisciplinary collection of
texts that examine the practice of gamification, the use of game
design elements in non-game contexts, specifically as an
organization and management research problem. This book
outlines both the essential "how tos" and also critically explores
its links to diverse strands of organization theory such as
institutionalism, business ethics, critical theory and organizational
behavior. This book will be of value to researchers, academics,
and students interested in management and organization
studies.
Routledge
Market: Business & Management
February 2021: 229 x 152: 272pp
Hb: 978-0-367-32118-5: £120.00
eBook: 978-0-429-31672-2
* For full contents and more information, visit: www.routledge.com/9780367321185

Christopher Williams, Durham University, UK and Jacqueline Jing You
The Resilient Organization provides a fresh and novel insight into how leaders can prepare
their organizations to face up to shocks and disruptions in a turbulent and unpredictable
world. It provides an analysis of the topic of organizational resilience in a comprehensive
and integrative way, bringing fresh theoretical and research implications, as well as
important implications for leaders. Cases are presented to bring the topics to life. The book
is ideally suited to courses on organizational behaviour and leadership, and for MBA classes
focussing on organisational resilience and risk management. The book is also appropriate
for business leaders.
Routledge
April 2021: 234x156: 208pp
Hb: 978-0-367-27968-4: £120.00
Pb: 978-0-367-68045-9: £36.99
eBook: 978-0-429-29897-4
* For full contents and more information, visit: www.routledge.com/9780367680459
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Organizational Networks and Networking
Competence
Contemporary Challenges in Management and Employment
Marzena Fryczyńska
Series: Routledge Studies in Business Organizations and
Networks
Networks and networking are essential concepts that transform
organizational, economic, and social practices. Human capital
is both a source of competitive advantage and a value that allows
individual employees to develop their careers and find
satisfaction in their employment. The book addresses the vital
issue of changes occurring in management and employment,
with the growing career individualization, focus on future
professional challenges, importance of knowledge workers, and
possibilities of functioning in social and organizational networks.
It will be of interest to researchers and students alike, and to
organization managers and employees.
Routledge
Market: Business & Management
February 2021: 229 x 152: 264pp
Hb: 978-0-367-48057-8: £120.00
eBook: 978-1-003-05408-5
* For full contents and more information, visit: www.routledge.com/9780367480578

Complimentary Exam Copy

e-Inspection

Professions
A Key Idea for Business and Society
Mike Saks, University of Suffolk, UK
Series: Key Ideas in Business and Management
Professions and professionalism have played an integral part in
business and society. With insights into the recent challenges
provided by clients, citizens, the state and corporations in
neo-liberal societies, Professions provides a concise overview
that will be essential reading for students, academics and others
interested in the operation of these key occupational groups in
business and society.

Routledge
Market: Business & Management
April 2021: 216x138: 208pp
Hb: 978-1-138-61043-9: £120.00
Pb: 978-1-138-61041-5: £32.99
eBook: 978-0-429-46580-2
* For full contents and more information, visit: www.routledge.com/9781138610415
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Strategic University Management
Future Proofing Your Institution
Loren Falkenberg and M. Elizabeth Cannon
Series: Routledge Focus on Business and Management
Universities are being buffeted by multiple disruptive trends,
including increased competition for both funding and students,
as well as from new institutions that are nimbler and more
responsive to the external environment. To survive this reality,
university leaders must engage in effective strategic planning
With increasing expectations for university leaders to engage in
strategic planning, this book provides a practical framework for
managing the process and delivering results. This book illustrates
that the inherent weaving of strategic planning and
organizational culture through engaged consultation facilitates
a culture of responsiveness, rather than complacency.
Routledge
Market: Business & Management
November 2020: 216 x 140: 176pp
Hb: 978-0-367-52263-6: £45.00
eBook: 978-1-003-05722-2
* For full contents and more information, visit: www.routledge.com/9780367522636
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The Cluster Organization
Analysing the Development of Cooperative Relationships
Anna Maria Lis and Adrian Lis
Series: Routledge Studies in Management, Organizations and
Society
Cluster organizations are becoming more and more popular,
both in developing and developed countries. Considering the
development of cluster policy and the related dynamic growth
of cluster initiatives in the world, the lack of sufficient knowledge
on the development of cooperation in cluster organizations
inhibits their development and, in many cases, causes their
complete disintegration. The book provides new important
elements to the current system of knowledge, filling in the
cognitive and research gaps in the scientific literature on
problems related to cooperation in cluster organizations.
Routledge
Market: Business & Management
February 2021: 229 x 152: 296pp
Hb: 978-0-367-42809-9: £120.00
eBook: 978-1-003-00104-1
* For full contents and more information, visit: www.routledge.com/9780367428099

Dummy text to keep placeholder

Virtual Coaching to Improve Group Relationships
Process Consultation Reimagined
Edited by William J. Rothwell and Cho Hyun Park
Process consultation, invented by Edgar Schein, is both a skill
and an Organization Development change effort. As a skill,
process consultation means the ability to observe and provide
feedback about small group dynamics to a work group about
how well group members interact and how to improve that
interaction.

Productivity Press
Market: Business and Management / Organizational Development / Process Consultation
December 2020: 254 x 178: 234pp
Hb: 978-0-367-40531-1: £89.99
Pb: 978-0-367-40374-4: £29.99
eBook: 978-0-429-35655-1
* For full contents and more information, visit: www.crcpress.com/9780367403744
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Civic Engagement, Community-Based Initiatives
and Governance Capacity

Planning within Complex Urban Systems

An International Perspective
Edited by Jurian Edelenbos, Erasmus University Rotterdam, the Netherlands, Astrid
Molenveld, Erasmus University Rotterdam, the Netherlands and Ingmar van Meerkerk,
Erasmus University Rotterdam, the Netherlands
Series: Routledge Critical Studies in Public Management
This book intends to theoretically conceptualize and empirically investigate upcoming and
established practices of community-based initiatives in various countries in which both
citizens and governments join efforts and capacities to solve problems. It aims to include
and compare cases from various countries, departing from the notion that community-based
initiatives take place in an institutional context of governmental structures, rules, procedures,
regulations, and routines. Aimed at researchers and academics, this volume will be of
interest to those in the fields of business, economics, public administration, political science,
social enterprise, sociology and third sector studies.
Routledge
Market: Business & Management
December 2020: 229 x 152: 328pp
Hb: 978-0-367-25092-8: £120.00
eBook: 978-0-429-28603-2
* For full contents and more information, visit: www.routledge.com/9780367250928

Shih-Kung Lai, Tongji University, China
Series: Routledge Research in Planning and Urban Design
This book introduces the axiomatic/experimental approach to
urban planning and addresses the criticism of the lack of a
theoretical foundation in urban planning. With the rise of the
complexity movement, the book is timely in its depiction of
cities as complex systems and explains why planning from within
is useful in the face of urban complexity. It also includes policy
implications for the Chinese cities in the context of
axiomatic/experimental planning theory.

Routledge
Market: Urban Planning
December 2020: 234x156: 318pp
Hb: 978-0-367-34613-3: £130.00
eBook: 978-0-429-32686-8
* For full contents and more information, visit: www.routledge.com/9780367346133
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Community Building and Early Public Relations

Propaganda and Public Relations in Military
Recruitment

Pioneer Women’s Role on and after the Oregon Trail
Donnalyn Pompper, University of Oregon, USA
Series: Routledge New Directions in PR & Communication
Research
Undergirded by humanist, communitarian, critical race theory,
social constructionist perspectives, and a feminist
communicology lens, this book analyzes U.S. pioneer women's
lived experiences, drawing parallels with PR's most basic
functions--relationship building, networking, community
building, boundary spanning, and advocacy.
This book will be of interest to undergraduate and graduate PR
students, PR practitioners, and researchers of PR history and
social identity intersectionalities.
Routledge
Market: Business & Management
December 2020: 234x156: 222pp
Hb: 978-0-367-22401-1: £120.00
eBook: 978-0-429-27471-8
* For full contents and more information, visit: www.routledge.com/9780367224011

Promoting Military Service in the Twentieth and Twenty-First Centuries
Edited by Brendan Maartens and Thomas Bivins, University
of Oregon, USA
Series: Routledge New Directions in PR & Communication
Research
This book represents the first international investigation of
military recruitment advertising, public relations and propaganda.
Comprised of eleven case studies that explore mobilisation work
in Africa, the Americas, Asia and Europe, it covers more than a
hundred years of recent history, with chapters on the First and
Second World Wars, the Cold War, and the present day. It is a
multi-disciplinary project intended for a diverse academic
audience, including postgraduate students exploring aspects
of war, propaganda, and public opinion, and researchers working
across the domains of history, communications studies, conflict studies, psychology, and
philosophy.
Routledge
Market: Business & Management
November 2020: 234x156: 254pp
Hb: 978-0-367-33392-8: £120.00
eBook: 978-0-429-31962-4
* For full contents and more information, visit: www.routledge.com/9780367333928
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Designing Emergency Management

Public Administration and Epistemology

China’s Post-SARS Experience, 2003-2012

Experience, Power, and Agency

Wee-Kiat Lim
Series: China Policy Series
This book looks at the then-nascent emergency management
sector in China, specifically the 2003–2012 period, that arose
from the 2003 SARS crisis and subsequently set the stage for its
responses to the COVID-19 pandemic. Covering not only the
amended and new laws and regulations at the national level,
the book includes the rearrangement and creation of the
organizational structures, as well as the response plans for
individual emergencies that were either recrafted or created
during this period. It also highlights the key ideas and ideals that
guided the various stakeholders, from the governing elites to
the policy experts during this process.
Routledge
Market: Business
November 2020: 234x156: 176pp
Hb: 978-0-367-19697-4: £120.00
eBook: 978-0-429-24265-6
* For full contents and more information, visit: www.routledge.com/9780367196974
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Arthur J Sementelli
Series: Routledge Studies in Management, Organizations and
Society
In this book, Sementelli argues that understanding concepts of
power, agency, and experience can provide such tools to orient
management theories and practices relative to one another.
Using critical management thought to frame a discussion of
ontology and how knowledge emerges from it enables the
development of an orienting ‘sandbox’ that works both
practically and intellectually. This monograph focuses on public
administration in particular as a special case of critical
management research. It will be of interest to researchers,
academics, and students in the fields of critical management
studies, organizational studies, and public administration.
Routledge
Market: Business & Management
December 2020: 229 x 152: 206pp
Hb: 978-0-367-43770-1: £120.00
eBook: 978-1-003-00605-3
* For full contents and more information, visit: www.routledge.com/9780367437701
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Public Relations and Sustainable Citizenship

Women in PR History

Representing the Unrepresented
Debashish Munshi, University of Waikato, New Zealand and
Priya Kurian, The University of Waikato, New Zealand
Series: Routledge Insights in Public Relations Research
This book examines how public relations might re-imagine itself
as an instrument of "sustainable citizenship" by exploring
alternative models of representing and building relationships
with marginalised publics that disrupt the standard discourses
of public relations. Anchored by postcolonial theory and
subaltern historiography, the book focuses on how public
relations can be deployed as sustainable citizenship across three
core elements of the earth – air, water, and land – taking an
inter-disciplinary approach that blends social and political
theories with communication theories. It will be of interest to
anyone invested in the theoretical foundation of critical public relations.
Routledge
Market: Business & Management
November 2020: 216x138: 112pp
Hb: 978-0-367-33810-7: £45.00
eBook: 978-0-429-32204-4
* For full contents and more information, visit: www.routledge.com/9780367338107

Edited by Anastasios Theofilou, Bournemouth University,
UK
Series: The History of Public Relations
The history of PR has received limited attention over the years,
and especially the role of women in PR has been an "untold"
story thus far. This book is the first attempt, following research
presented at the International History of Public Relations
Conference, to shed light on the significant role that female
pioneers have played in the evolution of PR.
This book will add knowledge and understanding to the fields
of PR history and historiography. Academics and researchers will
find the volume appropriate for research and teaching.
Practitioners will also find the book extremely relevant for training, short courses and
professional practice.
Routledge
Market: Marketing / Public Relations / Communication Studies
December 2020: 234x156: 144pp
Hb: 978-0-367-47659-5: £120.00
eBook: 978-1-003-03571-8
* For full contents and more information, visit: www.routledge.com/9780367476595
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Public Sector Reform and Performance
Management in Developed Economies
Outcomes-Based Approaches in Practice
Edited by Zahirul Hoque, La Trobe University, Australia
Series: Routledge Studies in Management, Organizations and
Society
There has been a shift of paradigm in public administration and
public sector accounting around the world with the increasing
emphasis on outcomes as opposed to inputs and outputs focus.
Covering a selection of international practices on
outcomes-based approaches to government departments,
agencies and public higher educational institutions in developed
economies, this comprehensive compilation provides an
essential reading in the public sector accounting, accountability
and performance management field. The contributions are
grouped into three jurisdictions: Australasia, UK and Europe, and
North America.
Routledge
Market: Business & Management
February 2021: 229 x 152: 384pp
Hb: 978-0-367-43516-5: £130.00
eBook: 978-1-003-00408-0
* For full contents and more information, visit: www.routledge.com/9780367435165
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The Intelligent Nation
How to Organise a Country
John Beckford, Loughborough University, UK
Series: Citizenship and Sustainability in Organizations
The Intelligent Nation proposes a systemic and radical
transformation of the organisation, management, ownership
and performance of the services of the state by capitalising on
the potential offered by contemporary information capability
and fulfilling the rights and obligations both to and of citizens.
John Beckford proposes a complete rethink of the state as the
enabler or provider of public services. In particular, he points to
the failure of the public sector to significantly emulate the
massive gains in productivity and customer focus experienced
in both manufacturing and services (e.g. finance, retailing,
insurance).
Routledge
December 2020: 234x156: 184pp
Hb: 978-0-367-43055-9: £120.00
Pb: 978-0-367-43057-3: £36.99
eBook: 978-1-003-00099-0
* For full contents and more information, visit: www.routledge.com/9780367430573
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Ambidextrous Strategy

Essentials of Pricing Analytics

Antecedents, Strategic Choices, and Performance

Tools and Implementation with Excel

Agnieszka Zakrzewska-Bielawska
Series: Routledge Research in Strategic Management
Strategies of enterprises evolve with the development of
strategic management theory and new concepts, models, and
outlooks that emerge with it. The concept of ambidexterity is a
relatively new approach to business development strategies,
which involves simultaneous exploration and exploitation
activities to ensure the success of the company and a relatively
sustainable competitive advantage. This book identifies and
systematizes antecedents for choosing ambidextrous strategy.
It is intended for scientific circles, doctoral and management
students and a wide range of managers.
Routledge
Market: Business & Management
February 2021: 229 x 152: 240pp
Hb: 978-0-367-65087-2: £120.00
eBook: 978-1-003-12777-2
* For full contents and more information, visit: www.routledge.com/9780367650872

Erik Haugom, Inland Norway University of Applied Sciences,
Norway
This book provides a broad introduction to the field of pricing
as a tactical function in the daily operations of the firm, and a
toolbox for implementing and solving a wide range of pricing
problems. It demonstrates implementation using the highly
accessible Excel software, analytical tools, real life examples and
global case studies. It is a uniquely accessible and practical text
for advanced undergraduate, MBA and postgraduate students
of pricing strategy, entrepreneurship, small business
management, marketing strategy, sales and operations. It is
important reading for practitioners looking for accessible
methods to implement pricing strategy and maximize profits.
Routledge
Market: Business & Management
November 2020: 246x174: 290pp
Hb: 978-0-367-36322-2: £120.00
Pb: 978-0-367-36323-9: £36.99
eBook: 978-0-429-34531-9
* For full contents and more information, visit: www.routledge.com/9780367363239
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Business Model Innovation

Leading Positive Organizational Change

New Frontiers and Perspectives

Energize - Redesign - Gel

Edited by S.M. Riad Shams, Demetris Vrontis, Yaakov Weber, Evangelos Tsoukatos
Rogdia and Gabriele Santoro
Series: The Annals of Business Research
There has been growing interest on business models among academics and practitioners
in recent years, as business model describes how an organization creates, distributes and
captures value and, therefore, can be considered the DNA of the organization. Recently,
factors related to digital transformation, the vital role of sustainability and social aspects,
along with an increasing globalization, have pushed towards radical transformations in
business models. This book aims to further our knowledge on business model innovation
in new contexts of analysis and with new perspectives of investigation.
Routledge
Market: Business & Management
April 2021: 229 x 152: 216pp
Hb: 978-0-367-45642-9: £120.00
eBook: 978-1-003-02830-7
* For full contents and more information, visit: www.routledge.com/9780367456429

Bart Tkaczyk
Many organizations see the need to create more positive
workplaces for their teams, but don’t know how to go about
enacting change. This book provides a straightforward toolbox
approach and maps the flow of the change execution process
within the context of a specific change initiative. Written by a
leading expert in change management and using a tried and
tested approach in practice, this book provides a collection of
30 powerful and imaginative activities and frameworks that can
be applied by change leaders and change leadership teams to
help when moving individuals, teams and enterprises from a
current to a desired position.
Routledge
December 2020: 234x156: 186pp
Hb: 978-0-367-90347-3: £120.00
Pb: 978-0-367-60876-7: £34.99
eBook: 978-1-003-02393-7
* For full contents and more information, visit: www.routledge.com/9780367608767
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Competitive International Strategy

Managing the Cultural Business

Key Implementation Issues

Avoiding Mistakes, Finding Success

Edited by Anders Pehrsson
Series: Routledge Research in Strategic Management
Businesses are exposed to global competition enhanced by new
information technology and liberalized cross-border transactions
in many industries. This introduces a new competitive dynamic,
influenced by actors in developed and emerging markets. This
book addresses international business strategy formulation and
implementation in the global competitive market. It captures
the essential strategy components by elaborating on the
implementation of corporate integration and local
responsiveness. This book will be of value to students at an
advanced level, academics, and reflective practitioners in the
fields of strategic management, leadership, and international
business.
Routledge
Market: Business & Management
November 2020: 229 x 152: 186pp
Hb: 978-0-367-47982-4: £120.00
eBook: 978-1-003-05473-3
* For full contents and more information, visit: www.routledge.com/9780367479824
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Edited by Michela Addis, University of Rome, Italy and
Andrea Rurale
Series: Discovering the Creative Industries
The advent of the global health crisis greatly has amplified
pre-existing challenges in the creative and cultural industries.
This text analyses classic management problems, illuminating
strategic mistakes made in overcoming such challenges and
providing case-based insights into real world examples from
Italy - the world's leading cultural sector. Speaking to current
and student arts managers, this insightful book channels national
and supranational cultural heritage to provide essential reading
for managers of present and future arts and cultural
organizations.
Routledge
Market: Business / Management / Arts
November 2020: 234x156: 418pp
Hb: 978-0-367-90078-6: £125.00
Pb: 978-0-367-82131-9: £34.99
eBook: 978-1-003-02245-9
* For full contents and more information, visit: www.routledge.com/9780367821319
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Strategic Cultural Center Management

Transformative Strategies

Tomas Jarvinen
Series: Routledge Research in the Creative and Cultural Industries

Strategic Thinking in the Age of Globalization, Disruption, Collaboration
and Responsibility

Strategic Cultural Center Management focuses on private cultural
centers and their operational preconditions. The aim is to
illustrate how to strategically manage a cultural center in varied
external environments. Offering valuable theoretical, empirical,
and conceptual analysis, this book serves as an incomparable
reference for researchers, postgraduate students, civic leaders
and arts managers involved in the creative and cultural industries.

Edited by Brian Tjemkes, VU University, Amsterdam and Oli
Mihalache, VU University, Amsterdam

Routledge
Market: Business / Arts
March 2021: 234x156: 216pp
Hb: 978-0-367-51024-4: £120.00
eBook: 978-1-003-05213-5
* For full contents and more information, visit: www.routledge.com/9780367510244

Transformative Strategies is a practical textbook based around
the idea that strategic thinking is critical for organizational
success in today’s environment. Hugely innovative in its
pedagogical approach to aid discussion and learning, the book
introduces strategic problems, provides examples of how the
tensions underlying these problems may be solved, and how
strategy models and theories may be applied in different ways.
It will be particularly suitable for those studying strategic
management as part of an MBA, MA or MSc in Management, as
well as those in executive education.
Routledge
Market: Business & Management
April 2021: 246x174: 224pp
Hb: 978-0-367-22310-6: £140.00
Pb: 978-0-367-22311-3: £39.99
eBook: 978-0-429-27438-1
* For full contents and more information, visit: www.routledge.com/9780367223113

Dummy text to keep placeholder

Dummy text to keep placeholder

The Art of Strategy

Unlocking Strategic Innovation

Learning Creative Practices from the Great Strategists of the Past

Competitive Success in a Disruptive Environment

Owen E. Hughes
Strategy is best understood not as a science, but as an art--one of universal applications
that transcend situation or historical context. The principles that were successful in war
and politics through history can have real and demonstrable applications in business and
management. This book is an ideal strategy text for any practitioner, lecturer or student
that tires of familiar strategy frameworks with limited scope.
Routledge
Market: Business & Management
May 2021: 234x156: 192pp
Hb: 978-1-138-31635-5: £120.00
Pb: 978-0-367-75773-1: £29.99
eBook: 978-0-429-45571-1
* For full contents and more information, visit: www.routledge.com/9780367757731

Surja Datta, Oxford Brookes University, UK, Sandeep Roy
and Tobias Kutzewski
This new book explores how firms achieve competitive
advantage in a disruptive, digital, and globalised business
landscape. It is uniquely practical in its approach, combining
theoretical understanding with international case studies and
real-life examples throughout each chapter. Unlocking Strategic
Innovation is concise, applied reading for postgraduate students
studying international business, corporate strategy, innovation
and digital strategy, as well as academics in the field. It should
also be important reading for practitioners looking to gain further
understanding of how firms compete and flourish in a global
and technology-driven environment.
Routledge
Market: Business and Management
March 2021: 234x156: 152pp
Hb: 978-0-367-32249-6: £120.00
Pb: 978-0-367-32250-2: £34.99
eBook: 978-0-429-31751-4
* For full contents and more information, visit: www.routledge.com/9780367322502
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The Routledge Companion to International
Hospitality Management

Winning the Uncertainty Game

Edited by Marco A. Gardini, Michael C. Ottenbacher and
Markus Schuckert
Series: Routledge Companions in Business, Management and
Marketing
The hospitality sector is facing increasing competition and
complexity over recent decades on its development towards a
global industry. The strategic response to this is still that
hospitality companies try to grow outside their traditional
territories and domestic markets, while the expansion patterns
and M&A activities of international hotel and restaurant chains
reflect this phenomenon. This book will provide a comprehensive
overview and deeper understanding of trends and issues to
researchers, practitioners and students by showing how to master current and future
challenges when entering and competing in the global hospitality industry.
Routledge
Market: Business / Management
November 2020: 254 x 178: 454pp
Hb: 978-1-138-38637-2: £190.00
eBook: 978-0-429-42683-4
* For full contents and more information, visit: www.routledge.com/9781138386372

Turning Strategic Intent into Results with Wargaming
Daniel F. Oriesek and Jan Oliver Schwarz
Leaders are faced with ever increasing levels of uncertainty.
Traditional approaches to planning and strategy development
no longer suffice to deal with potential disruptions, which can
happen at any time and need swift attention. Furthermore, an
approach is needed to align the organization across three levels:
strategic, operational and tactical. Here experiences from the
military and in particular the tool of Business Wargaming prove
highly effective to equip an organization for constant
re-alignment of activities and thus unavoidable and constant
change to remain successful in the competitive landscape.
Routledge
Market: Business and Management
December 2020: 234x156: 202pp
Hb: 978-0-367-41852-6: £29.99
eBook: 978-0-367-85359-4
* For full contents and more information, visit: www.routledge.com/9780367418526

Browse and order online:
www.routledge.com

SUPPLY CHAIN MANAGEMENT

45

2nd Edition

Food Supply Chain Management
Building a Sustainable Future
Madeleine Pullman, Portland State University, USA and
Zhaohui Wu, Oregon State University, USA
This fully updated new edition of a respected text retains the
original’s comprehensive and practical approach to food supply
chain management, and introduces a global perspective and a
wide range of new material. More than ever, this is the food
supply chain management textbook. With an introduction that
speaks to academic and non-academic audiences alike, the
second edition covers all-new topics such as cold chain
management, ‘last mile’ logistics, blockchain and climate change.
This textbook is appropriate for upper-level undergraduate and
postgraduate students of agricultural business, natural resources,
and food science, as well as supply chain management students.
Routledge
Market: Agribusiness
March 2021: 254 x 178: 304pp
Hb: 978-0-367-35119-9: £270.00
Pb: 978-0-367-35120-5: £79.99
eBook: 978-0-429-32988-3
Prev. Ed Pb: 978-0-415-88589-8
* For full contents and more information, visit: www.routledge.com/9780367351205

Supply Chain Analytics
Using Data to Optimise Supply Chain Processes
Peter W. Robertson
This book introduces data analytics and demonstrates the value
of their effective use in supply chain management. By describing
the key Supply Chain processes through worked examples, and
the methods that can be applied to improve those processes, it
presents a comprehensive learning experience. Providing both
management expertise and technical skills, this textbook should
be essential reading for advanced undergraduate and
postgraduate students of Supply Chain Analytics, Leadership,
and Operations Management. Its practice-based and applied
approach makes it valuable for operating Supply Chain
practitioners and those studying for professional qualifications.
Routledge
Market: Business & Management
November 2020: 246x174: 320pp
Hb: 978-0-367-54004-3: £120.00
Pb: 978-0-367-54006-7: £39.99
eBook: 978-1-003-08402-0
* For full contents and more information, visit: www.routledge.com/9780367540067
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The Digitalization of the 21st Century Supply Chain
Stuart M. Rosenberg
The goal of the book is to gain a clear picture of the current
status and future challenges with regard to the digitalization of
the supply chain – from the perspective of the suppliers, the
manufacturers and the customers. They were the target groups
of the book.
In order to reap maximum benefits from digital supply chain
models, it is important that companies internalize it as an integral
part of the overall business model and organizational structure.
Localized disconnected projects, and silo based operations pose
a serious threat to competitiveness in an increasingly digital
world.
Routledge
Market: Business & Management
November 2020: 234x156: 264pp
Hb: 978-0-367-51678-9: £45.00
eBook: 978-1-003-05481-8
* For full contents and more information, visit: www.routledge.com/9780367516789
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A History of Public Banking in Portugal in the 19th
and 20th Centuries

Banking and Effective Capital Regulation in Practice

The Caixa Geral de Depósitos
Pedro Lains, Instituto de Ciencias Sociais, University of
Lisbon, Portugal
Series: Financial History
This book examines the history of what became one of Portugal’s
largest banks, the Caixa Geral de Depósitos. The book weaves in
and out of different political and international contexts, following
the many changes of the Portuguese political regime and of its
interactions with the national and international economy. It will
be a valuable resource for researchers and students of financial
and economic history at both the advanced undergraduate and
postgraduate levels. It will also provide interesting insights for
practitioners in the financial sector.
Routledge
Market: Economics
April 2021: 234x156: 280pp
Hb: 978-1-138-38820-8: £120.00
eBook: 978-0-429-42572-1
* For full contents and more information, visit: www.routledge.com/9781138388208

A Leadership Perspective
Sophia Velez
Series: Banking, Money and International Finance
This book discusses the theories at play between bank agents
(bank managers) and their principals (shareholders), a topic
which has gained importance as a result of the banking crisis,
and similarly, governed the need for more efficient risk
management and ethical managerial practices. It offers an
original contribution to the field of banking that undergraduate,
masters, PhD students, academics and researchers can use to
gain a deeper understanding of the constructs at play in the
banking industry.
Routledge
Market: Economics
November 2020: 234x156: 162pp
Hb: 978-0-367-52361-9: £120.00
eBook: 978-1-003-05758-1
* For full contents and more information, visit: www.routledge.com/9780367523619
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Analysing Financial Performance

Behavioural Public Finance

Using Integrated Ratio Analysis

Individuals, Society, and the State

Nic La Rosa
Unlike the current offerings in the field, which focus on issues
relating to business performance management or non-financial
aspects (such as market efficiency, satisfaction, workforce
productivity etc.), this book offers a solution to a major gap in
the literature and understanding for those seeking to measure,
analyse and benchmark the financial performance of any
organization (for-profit, not-for-profit and government agencies).

Routledge
Market: Finance and Accounting
December 2020: 234x156: 154pp
Hb: 978-0-367-55246-6: £120.00
Pb: 978-0-367-55252-7: £39.99
eBook: 978-1-003-09257-5
* For full contents and more information, visit: www.routledge.com/9780367552527

Edited by M. Mustafa Erdoğdu, Marmara University, Turkey,
Larissa Batrancea, Babes-Bolyai University, Romania and
Savaş Çevik, Selcuk University, Turkey
Series: Routledge International Studies in Money and Banking
This book combines conventional approaches toward public
finance with new developments in economics such as political
governance, social and individual aspects of economic behavior.
It tackles political, social and behavioral aspects of public finance
and fiscal exchange and examines taxation, government
expenditures and public policymaking from the perspective of
the political, social and behavioral contexts generating them. It
scrutinizes the relationship between political institutions,
governance types and public finance; investigates the impact
of social context, social capital and societal cooperation on public finance and studies
behavioral biases of individual fiscal preferences.
Routledge
Market: Public Finance
November 2020: 234x156: 332pp
Hb: 978-0-815-36430-6: £120.00
eBook: 978-1-351-10737-2
* For full contents and more information, visit: www.routledge.com/9780815364306
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Anarchist Accounting

Carbon Risk and Green Finance

Anders Sandström

Aaron Ezroj
Series: Banking, Money and International Finance

This book is about accounting in an alternative libertarian
socialist economic system. It explores what information and
transactions we need to enable democratic and effective
financial decisions by those affected by the decisions. Based on
the economic model Participatory Economics, the author
proposes a set of accounting principles for an economy
comprised of common ownership of productive resources,
worker and consumer councils, and democratic planning,
promoting the model’s core values. This is a comprehensive and
valuable supplementary text for courses touching on critical
accounting theory.

This timely publication offers a cutting-edge analysis of the
financial aspects of climate change. It discusses the most
important analytical tools, their origin, how they work, where
they can go, and how they fit into a larger strategy. Scholars,
policymakers, and business professionals will find this book
informative. They will gain a comprehensive understanding of
the analytical tools supporting efforts to address carbon risks
and identify green finance opportunities. This will hopefully
make these individuals more successful in their personal
endeavors to build a more sustainable and resilient economy
for future generations.

Accounting Principles for a Democratic Economy

Routledge
Market: Accounting
November 2020: 234x156: 140pp
Hb: 978-0-367-47702-8: £120.00
Pb: 978-0-367-47703-5: £34.99
eBook: 978-1-003-03600-5
* For full contents and more information, visit: www.routledge.com/9780367477035

Routledge
Market: Economics and Finance
December 2020: 234x156: 138pp
Hb: 978-0-367-55991-5: £120.00
eBook: 978-1-003-09599-6
* For full contents and more information, visit: www.routledge.com/9780367559915
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Corporate Finance and Capital Structure

Financial Inclusion in Asia and Beyond

A Theoretical Introduction

Measurement, Development Gaps, and Economic Consequences

Kentaro Asai
This book discusses several key theories of corporate capital
structure to answer how funding structure shapes an institution’s
value. The author emphasizes microeconomic foundations of
capital structure theory and shows how various microeconomic
frameworks, such as price and game theories, principal-agent
model, and mechanism design, can be applied to solve the
optimal capital structure of a firm. By getting used to optimize
corporate capital structure subject to various constraints via
microeconomic frameworks, readers become capable of
investigating how to finance projects in their own setups.
Routledge
Market: Economics
December 2020: 246x174: 104pp
Hb: 978-0-367-86005-9: £120.00
Pb: 978-0-367-86006-6: £45.00
eBook: 978-1-003-01638-0
* For full contents and more information, visit: www.routledge.com/9780367860066

Edited by Tony Cavoli and Rashesh Shrestha, Economic
Research Institute for ASEAN and East Asia (ERIA)
Series: Routledge-ERIA Studies in Development Economics
The World Bank considers financial inclusion to be an enabler
for at least 7 of the 17 United Nations’ sustainable development
goals (SDGs). Financial inclusion and its associated policy
implications is an important issue for ASEAN. This book is an
edited volume which examines the economic effects of financial
inclusion. It explores issues surrounding measurement and
impact of financial inclusion. The book looks at various, salient
topics and includes measurement of financial inclusion, the
impact of financial inclusion on development outcomes and
macroeconomic volatility, as well as the effects of financial
inclusion on poverty and development outcomes.
Routledge
Market: Financial Integration, Monetary Economics
March 2021: 234x156: 216pp
Hb: 978-0-367-47688-5: £120.00
eBook: 978-1-003-03591-6
* For full contents and more information, visit: www.routledge.com/9780367476885
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Ethics, Misconduct and the Financial Services
Industry

Fiscal Policy and Institutional Renovation in Support
of Innovative Country Building

Towards a Theory of Moral Business
Barbara Fryzel
Series: Finance, Governance and Sustainability
This book explores how ethics and the moral context of business
has evolved historically in the influential management theories
and concepts. It looks at how managerial thought
accommodates morality, values and ethics and demonstrates
the emerging patterns of ethical conduct to illustrate how moral
aspects of management and organizational practice can become
peripheral. Those interested in setting future development
directions may find the proposed consolidation of theoretical
and empirical evidence useful for the design of future policies.
Routledge
Market: Business Ethics
December 2020: 234x156: 152pp
Hb: 978-0-367-61866-7: £120.00
eBook: 978-1-003-10691-3
* For full contents and more information, visit: www.routledge.com/9780367618667

Jia Kang and Yanwen Sun
Series: China Perspectives
This book analyses the status quo and possible optimization of
China’s fiscal and taxation policies. By drawing comparisons with
other countries, as well as a practical investigation into the
lessons China has drawn from elsewhere, the author shows how
a nation should make steadily growing and optimized financial
investments in science and technology in order to foster the
optimum environment for innovation.
This volume will be a useful reference for students, scholars
and policy makes who are interested in financial policy.
Routledge
Market: Economics/Chinese Economics/China's Fiscal Policy
December 2020: 234x156: 542pp
Hb: 978-1-138-57834-0: £200.00
eBook: 978-1-351-26464-8
* For full contents and more information, visit: www.routledge.com/9781138578340
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Finance and Sustainable Development

Foreign Exchange Rates

Designing Sustainable Financial Systems

A Research Overview of the Latest Prediction Techniques

Edited by Magdalena Ziolo
Series: Routledge International Studies in Money and Banking

Arif Orçun Söylemez
Series: Routledge Focus on Economics and Finance

This book delivers a methodological approach to designing and
assessing sustainable financial systems. It provides an original
contribution by prioritizing ESG factors in the decision-making
process of financial institutions and identifying their impact on
sustainable financial systems. It will appeal to academics,
students and researchers in the fields of economics, finance and
banking, business, management and political and social sciences.

This book provides an in-depth assessment of the use of novel
statistical approaches and machine learning tools in predicting
foreign exchange rate movement. Exchange rate determination
is an active research area and this book will appeal to
graduate-level students of international economics, international
finance, open economy macroeconomics and management.
The book is written in a clear, engaging and straightforward way
and will greatly improve access to this much-needed knowledge
in the field.

Routledge
Market: Economics
December 2020: 234x156: 290pp
Hb: 978-0-367-81976-7: £120.00
eBook: 978-1-003-01113-2
* For full contents and more information, visit: www.routledge.com/9780367819767

Complimentary Exam Copy

e-Inspection

Routledge
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February 2021: 216x138: 82pp
Hb: 978-0-367-60991-7: £45.00
eBook: 978-1-003-10280-9
* For full contents and more information, visit: www.routledge.com/9780367609917
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Industrial Development in Modern China

Islamic Fintech

Comparisons with Japan
Guan Quan and Diana Gao
Series: China Perspectives
The two-volume book studies the economic and industrial
development of Japan and China in modern times and draws
distinctions between the different paths of industrialization and
economic modernization taken in the two countries, based on
statistical materials, quantitative analysis and multivariate
statistical analysis. The book will appeal to academics and general
readers interested in economic development and the modern
economic history of East Asia, development economics, as well
as industrial and technological history.
Routledge
Market: Economics/Economic History/Modern China and Japan/Industries
January 2021: 234x156: 528pp
Hb: 978-0-367-63497-1: £260.00
eBook: 978-1-003-11947-0
* For full contents and more information, visit: www.routledge.com/9780367634971

Edited by Sara Sánchez Fernández
Series: Islamic Business and Finance Series
This book focuses on the influence of new technologies on
Islamic Finance. The authors assert that in Islamic communities,
where large portions of the population remain unbanked, one
of the most relevant prospective impacts of Fintech is the
potential extension of this industry to clients otherwise excluded
from the financial system. The book will appeal to students and
researchers of Islamic finance and financial technology, as well
as practitioners working in the field.

Routledge
Market: Economics
March 2021: 234x156: 152pp
Hb: 978-0-367-44369-6: £120.00
eBook: 978-1-003-01461-4
* For full contents and more information, visit: www.routledge.com/9780367443696
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Integrated Reporting and Corporate Governance

Islamic Monetary Economics

Boards, Long-Term Value Creation, and the New Accountability

Finance and Banking in Contemporary Muslim Economies

Laura Girella, Laura Girella, International Integrated
Reporting Council (IIRC)
Series: Routledge Focus on Accounting and Auditing
The aim of the book is to investigate if and to what extent
corporate board composition and characteristics can affect, at
the same time, the decision to voluntarily adopt integrated
reporting by companies as well as their financial performance.
This practical reference guide is targeted to scholars researching
and practitioners operating in the area of business, accounting
and especially, financial and non-financial reporting
(sustainability, intangibles and integrated reporting) and
corporate governance.
Routledge
Market: Economics
February 2021: 216x138: 120pp
Hb: 978-0-367-69371-8: £45.00
eBook: 978-1-003-14155-6
* For full contents and more information, visit: www.routledge.com/9780367693718

Edited by Taha Eğri and Zeyneb Hafsa Orhan
Series: Islamic Business and Finance Series
The editors argue that an Islamic monetary system, with its
specific money concepts, interest free financial institutions and
a monetary policy embedded in real growth, provides a solution
to challenges currently facing contemporary economies. This is
essential reading for both students and researchers in Islamic
economics, banking and finance, expertly promoting a fair and
just economic system that emerges as a result of interest free
banking and monetary policy based on Islamic principles.

Routledge
Market: Economics
December 2020: 234x156: 256pp
Hb: 978-0-367-45773-0: £120.00
eBook: 978-1-003-02519-1
* For full contents and more information, visit: www.routledge.com/9780367457730
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Islamic Economics and COVID-19

Management Accounting in Public Service Decision
Making

The Economic, Social and Scientific Consequences of a Global Pandemic
Masudul Alam Choudhury
Series: Routledge Focus on Economics and Finance
This book is a timely exploration of an unprecedented, cataclysmic pandemic episode. It
examines certain critical aspects of socio-scientific theory across a variety of diverse themes,
and through an epistemic lens.The book investigates the general theory of pandemic
episodes and their adverse long-term effects on human and environmental wellbeing. It
includes an in-depth study of COVID-19 but also looks to the future to contemplate potential
pandemics to come. The book is a unique reference work, offering fresh wisdom within
the moral methodological worldview.
Routledge
Market: Economics
January 2021: 216x138: 152pp
Hb: 978-0-367-74914-9: £45.00
eBook: 978-1-003-16022-9
* For full contents and more information, visit: www.routledge.com/9780367749149

Malcolm J. Prowle, Nottingham Trent University, UK
Management accounting techniques are vital to support
operational and strategic decision making in the public sector.
Written by an expert scholar with practical experience of public
service delivery, this is a globally relevant book, informed by
cutting edge academic research and benefitting from integrated
case studies - essential reading for students and training
practitioners involved with the public sector.

Routledge
Market: Accounting & Finance
December 2020: 234x156: 278pp
Hb: 978-1-138-36616-9: £120.00
Pb: 978-1-138-36617-6: £39.99
eBook: 978-0-429-43046-6
* For full contents and more information, visit: www.routledge.com/9781138366176
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Monetary Policy after the Great Recession

Public Budgeting in Search for an Identity

The Role of Interest Rates

State of the Art and Future Challenges

Arkadiusz Sieroń, University of Wroclaw
Series: Routledge International Studies in Money and Banking
The author provides a thorough analysis of the issues related to
the interest rates in the conduct of monetary policy, such as the
risk-taking channel of monetary policy, the portfolio-balance
channel and the wealth effect, zombie firms in the economy,
the misallocation of resources, as well as the neutral interest rate
targeting and the difference between the neutral and natural
interest rate and the negative interest rate policy. The book is
written in an accessible and engaging manner and will be a
valuable resource for scholars of monetary economics as well
as readers interested in (unconventional) monetary policy.

Edited by Maria Francesca Sicilia and Ileana Steccolini
Public Budgeting in Search for an Identity: State of the Art and
Future Challenges provides a state-of-the-art reflection on
current trends in international public budgeting, representing
an important pillar in the accumulation of knowledge on public
sector budgeting processes, contents, evolutions and critical
issues.
The chapters in this book were originally published as a special
issue of the Public Management Review.

Routledge
Market: Economics
November 2020: 234x156: 248pp
Hb: 978-0-367-47189-7: £120.00
eBook: 978-1-003-03401-8
* For full contents and more information, visit: www.routledge.com/9780367471897

Routledge
Market: Economics, Finance and Accounting/Budgeting
December 2020: 234x156: 156pp
Hb: 978-0-367-67965-1: £120.00
* For full contents and more information, visit: www.routledge.com/9780367679651
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Moving Beyond Modern Portfolio Theory

Redesigning Organizational Sustainability Through
Integrated Reporting

Investing That Matters
Jon Lukomnik and James P. Hawley
This book tells the story of how Modern Portfolio Theory (MPT) revolutionized the investing
world and the real economy, but is now showing its age. "Moving beyond MPT" recognizes
the complex relations between investing and the systems on which capital markets rely,
"Investing that matters" embraces MPT’s focus on diversification and risk adjusted return,
but understands them in the context of the real economy and the total return needs of
investors. Whether an investor, an MBA student, a Finance Professor or a sustainability
professional, this book is thought-provoking and relevant. Its bold critique shows how the
real world already is moving beyond investing orthodoxy.
Routledge
Market: Economics
April 2021: 234x156: 152pp
Hb: 978-0-367-36995-8: £120.00
Pb: 978-0-367-76082-3: £34.99
eBook: 978-0-429-35225-6
* For full contents and more information, visit: www.routledge.com/9780367760823

Fabrizio Granà, National University of Ireland, Galway, Ireland
Series: Routledge-Giappichelli Studies in Business and
Management
This book explores the role of accounting and reporting
practices in representing sustainability within organizations and
examines how individuals engage with integrated reporting to
make sustainability meaningful. It provides theoretical and
empirical contributions to address the role of accounting and
reporting practices, by exploring the case of a large international
oil and gas company, which operates in more than 70 countries
worldwide.
Routledge
Market: Accounting and Finance
November 2020: 234x156: 134pp
Hb: 978-0-367-52809-6: £120.00
eBook: 978-1-003-05849-6
* For full contents and more information, visit: www.routledge.com/9780367528096
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Preparing for the Next Financial Crisis

Resources, Power, and Economic Interest
Distribution in China

Olivier de Bandt, Francoise Drumetz and Christian Pfister
Series: Contemporary Issues in Finance
What do theory and empirical observations tell us about causes
and consequences of financial instability? What lessons can we
learn from economic policies implemented, research developed
rapidly in the recent years? Ten years after the GFC crisis, a timely
review of the reform agenda, progress, and areas where further
changes are needed.

Routledge
Market: Economics
December 2020: 234x156: 386pp
Hb: 978-1-138-59469-2: £110.00
Pb: 978-1-138-59470-8: £34.99
eBook: 978-0-429-48865-8
* For full contents and more information, visit: www.routledge.com/9781138594708
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Zhang Yishan and Wang Fan
Series: China Perspectives
Based on an investigation of economic and resource allocation
factors and their close relation to economic power, the book
puts forward the power paradigm, a new economic research
paradigm revealing the relationship among power, institutions
and resource allocation mechanisms, helping to establish a valid
connection between macroeconomics and microeconomics
and shedding light on real-world economic issues. The book
will appeal to research students and academics interested in
heterodox economics, pluralist approaches, institutional
economics and game theory.
Routledge
Market: Economic Distribution and Power/Institutional Economics/Heterodox Economics/Game
Theory
December 2020: 234x156: 344pp
Hb: 978-0-367-65455-9: £150.00
eBook: 978-1-003-12956-1
* For full contents and more information, visit: www.routledge.com/9780367654559
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Technological Innovation and Economic
Development in Modern Japan

The Routledge Handbook of FinTech
Edited by K. Thomas Liaw
Series: Routledge International Handbooks

Guan Quan and Diana Gao
Series: China Perspectives
The author deploys econometric analysis, multivariate statistical
analysis and case studies from different industries to shed light
on technological innovation in Japan's context with particular
emphasis on the patent system. The large amount of new
inventions and patents in the period led to fast economic growth
in Japan characterized by the simultaneous development of
both traditional and modern industries.
The book will appeal to academics of the East Asian economy,
development economics and modern economic history as well
as general readers interested in the miracle of the Japanese
economy.
Routledge
Market: Ecnomics/Technology/Industry
November 2020: 234x156: 260pp
Hb: 978-0-367-61983-1: £130.00
eBook: 978-1-003-10983-9
* For full contents and more information, visit: www.routledge.com/9780367619831

This handbook is a unique and in-depth reference work. It is
organised in six thematic sections. The first section outlines the
development, funding, and the future trends. The second focuses
on blockchain technology applications and various aspects of
cryptocurrencies. The next covers FinTech in banking. A
significant element of FinTech, mobile payments and online
lending, is included in the fourth section. The fifth continues
with several chapters covering other financial services, while the
last discusses ethics and regulatory issues. These six parts
represent the most significant and overarching themes of
FinTech innovations.
Routledge
Market: Economics
May 2021: 246x174: 480pp
Hb: 978-0-367-26359-1: £190.00
eBook: 978-0-429-29290-3
* For full contents and more information, visit: www.routledge.com/9780367263591
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The Economics of Cryptocurrencies
Edited by J. Mark Munoz and Michael Frenkel, WHU – Otto
Beisheim School of Management, Germany
Series: Routledge International Studies in Money and Banking
Cryptocurrencies have had a profound effect on financial markets
worldwide. This edited book explores the economic implications
of the use of cryptocurrencies. Drawing from chapter
contributors from around the world, this book is the ultimate
resource on the economics of cryptocurrencies. It will be
required reading for academics, corporate leaders, entrepreneurs,
government leaders, consultants and policy makers worldwide.

Routledge
Market: Economics
December 2020: 234x156: 120pp
Hb: 978-0-367-19103-0: £120.00
eBook: 978-0-429-20042-7
* For full contents and more information, visit: www.routledge.com/9780367191030
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The Routledge Handbook of Accounting Ethics
Edited by Eileen Z. Taylor, North Carolina State University,
USA and Paul F. Williams, NorthCarolina State University,
USA
Series: Routledge International Handbooks
Accounting is a fundamentally social institution, comprising
rules and principles designed by people to record, report, and
control economic and other exchanges among individuals and
organizations. Ethics lies at the heart of the practice, for ethics
determine how we treat one another, and how we enact justice
and fairness. This comprehensive handbook provides a prestige
reference volume for researchers interested in accounting and
business ethics.
Routledge
Market: Accounting
December 2020: 246x174: 440pp
Hb: 978-1-138-59196-7: £190.00
eBook: 978-0-429-49022-4
* For full contents and more information, visit: www.routledge.com/9781138591967
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Contemporary Issues in Development Finance
Edited by Joshua Yindenaba Abor, University of Ghana
Business School, Ghana, Charles Komla Delali Adjasi,
University of Stellenbosch Business School, South Africa and
Robert Lensink
Contemporary Issues in Development Finance provides a
comprehensive and up to date coverage of theoretical and
policy issues in development finance from both the domestic
and external finance perspectives, placing emphasis on
addressing the gaps in financial markets. This book is a valuable
resource for both development finance researchers and students
taking courses in development finance, development economics,
international finance, financial development policy and
economic policy management. Practitioners will find the development impact, policy and
conceptual analysis dimensions extremely insightful for purposes of analysing and designing
intervention strategies.
Routledge
Market: Economics / Development Studies
December 2020: 246x174: 460pp
Hb: 978-1-138-32431-2: £120.00
Pb: 978-1-138-32432-9: £39.99
eBook: 978-0-429-45095-2
* For full contents and more information, visit: www.routledge.com/9781138324329

Developmental State of Africa in Practice
Looking East with Focus on South Korea
Edited by Steve Kayizzi-Mugerwa, Lead Consultant at Zziyika
and Associates LLC and Fellow at the Institute for African
Development of Cornell University and Charles Leyeka
Lufumpa, Statistics at the African Development Bank Group
Series: Routledge Studies in Development Economics
This book is the product of research undertaken at the African
Development Bank (AfDB) on the lessons that the continent of
Africa can draw from the role of the state in Asia’s rapid economic
development in the last 50 years. The book applies a cross
national comparative framework to analyse Africa’s performance
drawing broadly on the developmental states of Asia (i.e. Japan,
China, India, Vietnam etc.) with focus on South Korea.
Routledge
Market: Development Economics, African economies
December 2020: 234x156: 230pp
Hb: 978-0-367-61931-2: £120.00
eBook: 978-1-003-10714-9
* For full contents and more information, visit: www.routledge.com/9780367619312
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Cooperation Networks and Economic Development

Economic Development at the Community Level

Cuba’s High-Tech Potential

Creating Local Wealth and Resilience in Developing Countries

Andrés Cárdenas O´Farrill, University of Bremen, Germany
Series: Routledge Studies in Development Economics
For most Western audiences, Cuba is a touristic paradise stuck
in time and virtually detached from world technology networks
by the US embargo – anything but a hub of industrial innovation
and high value-added biotechnology.
However, a closer look reveals more subtle but equally powerful
stories that challenge the homogenizing assumptions of
conventional economics and open up scope for more
sophisticated reflections on Cuban economy and industry. From
this kind of enquiry emerges the case of the internationally
respected Cuban biotech industry as the most successful case
of science and technology policy in the country’s economic
history.
Routledge
Market: Economics
February 2021: 234x156: 376pp
Hb: 978-1-138-55898-4: £120.00
eBook: 978-0-203-71334-1
* For full contents and more information, visit: www.routledge.com/9781138558984

Mark M. Miller, University of New Mexico, Albuquerque
This book reviews the research literature of economic
development in low-income communities of the developing
world—from rural villages to neighborhoods in the largest cities
on earth. This book is unique in gathering, organizing, and
synthesizing research on economic development at the
community level, across the developing world, drawing from
multiple disciplines, publications, methodologies, regions, and
countries. The audience includes undergraduate students
interested in development and sustainability, young researchers
in a wide range of disciplines who are finding their own focuses,
and established researchers who wish to expand their agendas.
Routledge
Market: Economics / Development
November 2020: 234x156: 308pp
Hb: 978-0-367-20470-9: £110.00
Pb: 978-0-367-20472-3: £34.99
eBook: 978-0-429-26168-8
* For full contents and more information, visit: www.routledge.com/9780367204723
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Development Economics

Economic Liberalisation in Latin America

Theory and Practice
Alain de Janvry, University of California Berkeley, USA and Elisabeth Sadoulet,
University of California Berkeley, USA
This second edition of Development Economics: Theory and Practice continues to provide
students and practitioners with the perspectives and tools they need to think analytically
and critically about the current major economic development issues in the world. Alain
de Janvry and Elisabeth Sadoulet identify seven key dimensions of development: growth,
poverty, vulnerability, inequality, basic needs, sustainability, and quality of life, and use
them to structure the contents of the text. The authors demonstrate how diagnostics,
design of programs and policies, and impact evaluation can be used to seek new solutions
to the suffering and violence caused by development failures.
Routledge
Market: Economics
May 2021: 246x174: 616pp
Hb: 978-0-367-45648-1: £150.00
Pb: 978-0-367-45647-4: £68.99
eBook: 978-1-003-02454-5
Prev. Ed Pb: 978-1-138-88531-8
* For full contents and more information, visit: www.routledge.com/9780367456474
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Gerardo Angeles-Castro
Series: Routledge Studies in Development Economics
The book explores the process of economic liberalisation in Latin
America and revises the transition from the import substitution
industrialisation model to the market-oriented reforms. It explains
the theoretical foundations of the neoliberal paradigm and the
implications of the policies that were labelled as Washington
Consensus.

Routledge
Market: Economics / Development
November 2020: 234x156: 96pp
Hb: 978-0-367-45654-2: £120.00
eBook: 978-1-003-02456-9
* For full contents and more information, visit: www.routledge.com/9780367456542
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Migration, Remittances, and Sustainable
Development in Africa

The Growth of Islamic Banking in Indonesia
Theory and Practice

Edited by Maty Konte, United Nations University
(UNU-MERIT), Netherlands and Linguère Mously Mbaye,
African Development Bank, Côte d’Ivoire
Series: Routledge Studies in Development Economics

Yasushi Suzuki, Ritsumeikan Asia Pacific University, Japan
and Sigit Pramono, SEBI School of Islamic Economics,
Indonesia
Series: Islamic Business and Finance Series

This book provides a strong multidisciplinary examination of the
links between migration, remittances and sustainable
development in Africa. It makes evidence-based policy
recommendations on migration to help achieve the Sustainable
Development Goals.
It will be of interest to advanced students, academics and policy
makers in development economics and sustainable
development.

This book aims to clarify the causes and fundamental constraints
leading to the extraordinarily low level of Indonesia’s Islamic
financial deepening. The authors draw on the traditions of
Institutional Economics which are concerned with the rules or
mechanisms of creating the 'incentive' and 'threat' for economic
players because the rules (institutions) would matter as the
determinant for economic development and economic
efficiency.

Routledge
Market: Economics / Development
November 2020: 234x156: 328pp
Hb: 978-0-367-25647-0: £120.00
eBook: 978-0-429-28881-4
* For full contents and more information, visit: www.routledge.com/9780367256470

Routledge
Market: Islamic Banking/Banking and Finance in Indonesia
December 2020: 234x156: 144pp
Hb: 978-0-367-21947-5: £120.00
eBook: 978-0-429-26894-6
* For full contents and more information, visit: www.routledge.com/9780367219475
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5th Edition

The Brazilian Economy

The Process of Economic Development
James M. Cypher, Universidad Autónoma de Zacatecas,
Mexico

Confronting Structural Challenges
Edmund Amann
This book considers the structural challenges which will need
to be overcome if Brazil is to break with the past and finally
embark on a path of sustained, inclusive growth. This book aims
to give the reader a clear knowledge of the nature of these
structural challenges, why they exist and the effectiveness of
attempts to overcome them. Through this, readers will gain a
deep understanding of the contemporary Brazilian economy.

The fifth edition offers a thorough and up-to-date treatment of
development economics. It has been extensively revised
throughout, reflecting the most recent developments in research
and incorporating the latest empirical data, as well as key
theoretical advances and many new topics. The world has seen
vast economic growth in China, economic transformation in
India, challenges in Latin America, rapid economic progress in
Southeast Asia and the deepening impact of environmental
issues such as climate change. This landmark text will continue
to be an invaluable resource for students, teachers and
researchers in the fields of development economics and development studies.

Routledge
Market: Economics / Development
November 2020: 234x156: 236pp
Hb: 978-0-367-24527-6: £110.00
Pb: 978-0-367-24501-6: £29.99
eBook: 978-0-429-28291-1
* For full contents and more information, visit: www.routledge.com/9780367245016

Routledge
Market: Economics, Development Studies, Politics
December 2020: 246x174: 756pp
Hb: 978-0-367-25119-2: £150.00
Pb: 978-0-367-25682-1: £54.99
eBook: 978-0-429-28924-8
Prev. Ed Pb: 978-0-415-64328-3
* For full contents and more information, visit: www.routledge.com/9780367256821
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The Effects of Globalisation on Firm and Labour
Performance

The Randstad

Edited by Chin Hee Hahn, Dionisius Narjoko, Economic
Research Institute for ASEAN and East Asia, Indonesia, Ha
Thi Thanh Doan, Economic Research Institute for ASEAN
and East Asia, Indonesia and Shujiro Urata, Waseda
University, Japan
Series: Routledge-ERIA Studies in Development Economics
The book is organised into four themes i.e. productivity,
innovation, wage and income gap, and within-firm reallocation
of resources. The comprehensiveness and richness of firm and
product level data shed light upon the channels through which
trade and investment affect firm’s competitiveness and unveil
factors shaping firms’ heterogeneous responses towards
globalisation. The book looks at Asian economies as well as Australia and how they have
experienced substantial structural change and become more integrated into the global
economy and will be a useful reference to those who are interested to learn more about
the relationship between globalisation and firm performance.

A Polycentric Metropolis
Edited by Wil Zonneveld, Delft University of Technology,
the Netherlands and Vincent Nadin, Delft University of
Technology, the Netherlands
Series: Regions and Cities
The Randstad metropolitan region encompassing Amsterdam,
The Hague, Rotterdam and Utrecht in the western Netherlands
is regarded worldwide as a model of a â€˜successfulâ€™
polycentric metropolis. This book will provide explanations of
the place of complex city regions in the globalisation process,
a critical analysis of the Randstad itself and lessons for strategic
planning in other metropolitan regions.</
Routledge
Market: Geography, Economics, Business
December 2020: 234x156: 382pp
Hb: 978-0-415-82609-9: £115.00
eBook: 978-0-203-38334-6
* For full contents and more information, visit: www.routledge.com/9780415826099

Routledge
Market: Development Economics, International Economics
December 2020: 234x156: 324pp
Hb: 978-0-367-50709-1: £120.00
eBook: 978-1-003-05090-2
* For full contents and more information, visit: www.routledge.com/9780367507091
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Applied Spatial Statistics and Econometrics
Data Analysis in R
Katarzyna Kopczewska, Faculty of Economic Sciences,
University of Warsaw
Series: Routledge Advanced Texts in Economics and Finance
This textbook is a comprehensive introduction to applied spatial
data analysis, using R. Each chapter walks the reader through a
different method, explaining how to interpret the results and
what conclusions can be drawn.
This text will be a valuable resource for advanced students of
econometrics, spatial planning and regional science. It will also
be suitable for researchers and data scientists working with
spatial data.
Routledge
Market: Economics / Geography / Planning
November 2020: 210 x 280: 620pp
Hb: 978-0-367-47077-7: £120.00
Pb: 978-0-367-47076-0: £49.99
eBook: 978-1-003-03321-9
* For full contents and more information, visit: www.routledge.com/9780367470760

Spatial Microeconometrics
Giuseppe Arbia, Catholic University of the Sacred Heart,
Italy, Giuseppe Espa, University of Trento, Italy and Diego
Giuliani, University of Trento, Italy
Series: Routledge Advanced Texts in Economics and Finance
Spatial Microeconometrics is an advanced textbook for
researchers and graduate students in the fields of economic
geography, regional science, spatial econometrics, spatial
statistics and urban economics. The book introduces the reader
to the basic concepts of spatial statistics, spatial econometrics
and spatial behavior of economics agents at the microeconomic
level. Incorporating useful examples and presenting real data
and datasets on real firms, the book takes the reader through
the key topics in a systematic way.
Routledge
Market: Economics / Regional Studies
March 2021: 234x156: 272pp
Hb: 978-1-138-83374-6: £110.00
Pb: 978-1-138-83375-3: £39.99
eBook: 978-1-315-73527-6
* For full contents and more information, visit: www.routledge.com/9781138833753
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Luxury, Fashion and the Early Modern Idea of Credit

The Political Economy of International Commodity
Cartels

Edited by Klas Nyberg and Håkan Jakobsson
Series: Perspectives in Economic and Social History
This book addresses how social and cultural ideas about credit
and trust, in the context of fashion and trade, were affected by
the growth and development of the bankruptcy institution.
Luxury, fashion and social standing are intimately connected to
consumption on credit. Drawing on data from the fashion trade,
this fascinating edited volume shows how the concepts of credit,
trust and bankruptcy changed towards the end of the early
modern period and in the beginning of the modern period.
Focusing on Sweden, with material from France and other
European countries, this volume draws together emerging and
established scholars from across the fields of economic history

An Economic History of the European Timber Trade in the 1930s
Elina Kuorelahti, University of Helsinki
Series: Routledge Explorations in Economic History
The Political Economy of International Commodity Cartels examines
how international commodity cartels in the 1930s were impacted
not only by commercial rivalry, but also by international trade
political and diplomatic concerns. This book makes a strong
contribution to the fields of business history and cartel
studies, and is an essential read for economic historians
interested in how political pressure shaped international cartels,
and how cartels became avenues of diplomacy.

and fashion.
Routledge
Market: History / Economics
November 2020: 234x156: 244pp
Hb: 978-0-367-33269-3: £120.00
eBook: 978-0-429-31897-9
* For full contents and more information, visit: www.routledge.com/9780367332693
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Routledge
Market: Economics / History
December 2020: 234x156: 160pp
Hb: 978-0-367-37639-0: £120.00
eBook: 978-0-429-35538-7
* For full contents and more information, visit: www.routledge.com/9780367376390

Paper and the British Empire
The Quest for Imperial Raw Materials, 1861–1960
Timo Särkkä, Department of History and Ethnology,
University of Jyväskylä, Finland
Series: Routledge Explorations in Economic History
This work examines the evolution of the paper industry within
British organisational frameworks, and highlights the role of the
Empire as a market and business-making area in a world of
shrinking commerce and rising trade barriers. Drawing on a
valuable range of primary sources, this book covers the period
1861-1960 and examines events from the establishment of free
trade backed by the gold standard to Britain’s membership of
the European Free Trade Association. This text is of considerable
interest to advanced students and researchers in economic
history, business history and the paper industry, and will also be
useful to organisations working within the pulp and paper industries.
Routledge
Market: Economics / History
December 2020: 234x156: 182pp
Hb: 978-0-367-34156-5: £120.00
eBook: 978-0-429-32418-5
* For full contents and more information, visit: www.routledge.com/9780367341565
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The Economic History of Central, East and
South-East Europe
1800 to the Present
Edited by Matthias Morys, University of York, UK
The collapse of communism in Central, East and South-East
Europe (CESEE) led to great hopes for the region and for Europe.
A quarter of a century on, the picture is mixed: in many CESEE
countries, the transformation process is incomplete, and the
economic catch-up has taken longer than anticipated.
This thematically organised text offers a clear and comprehensive
guide to the economic history of CESEE from 1800 to the present
day. Bringing together authors from both East and West, this
book presents a thoroughly modern overview of the history of
the region. It will be invaluable to students of economic history
and CESEE area studies.
Routledge
Market: Economics / Economic History
December 2020: 234x156: 528pp
Hb: 978-1-138-92197-9: £120.00
Pb: 978-1-138-92198-6: £34.99
eBook: 978-1-315-68609-7
* For full contents and more information, visit: www.routledge.com/9781138921986
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Distributive Justice and Taxation

The Ethics of Economic Responsibility

Jørgen Pedersen, Universitetet i Bergen, Norway
Series: Routledge Frontiers of Political Economy

Ralf Lüfter
Series: Economics and Humanities

This book presents and discusses different theories of what
constitutes a just society, and how goods should be distributed
in such a society. There are therefore important questions to be
asked regarding the justice of that distribution: Is it just that
some people inherit large fortunes while others inherit nothing?
Do rich people have additional access to political power because
of their wealth? If so, is that just? And should the ambition for
economic policies be to combat poverty, or to reduce inequality?
This book is essential reading for those interested in distributive
justice, as well as students and scholars of philosophy, political
science and economics.

This book raises fundamental ethical questions related to the
conceptualization of economic responsibility, that is: the
imperative to fulfil certain economic obligations. It builds on a
basic characterization of the question of ethics in order to
introduce responsibility as a constitutive element for a new
determination of economic knowledge.
The book marks a significant contribution to the literature on
the philosophy of economics, applied ethics more broadly, and
the critical discourse concerning mainstream economics

Routledge
Market: Economics/Philosophy/Politics
December 2020: 234x156: 244pp
Hb: 978-0-367-32124-6: £120.00
eBook: 978-0-429-31675-3
* For full contents and more information, visit: www.routledge.com/9780367321246
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Routledge
Market: Economics / Ethics
December 2020: 216x138: 74pp
Hb: 978-0-367-62379-1: £44.99
eBook: 978-1-003-10916-7
* For full contents and more information, visit: www.routledge.com/9780367623791

Economic Philosophy
Joan Robinson
Series: Routledge Classics
Joan Robinson was one of the greatest economists of the
twentieth century and a critic of free-market capitalism. A major
figure in the ‘Cambridge School’ of economics, she made
fundamental contributions to the economics of international
trade and development.
Here Robinson looks behind the curtain of economics to reveal
a battle between economics as science and economics as
ideology. In her vivid style, she criticizes early economists Adam
Smith and David Ricardo and neo-classical economists Alfred
Marshall, Stanley Jevons and Leon Walras, on the question of
value.
This Routledge Classics edition includes a new foreword by Sheila Dow.
Routledge
Market: Economics
March 2021: 216x138: 192pp
Hb: 978-0-367-54738-7: £120.00
Pb: 978-0-367-54087-6: £16.99
eBook: 978-1-003-09037-3
* For full contents and more information, visit: www.routledge.com/9780367540876
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Routledge Handbook of Bounded Rationality
Edited by Riccardo Viale, Fondazione Rosselli, Italy
Series: Routledge International Handbooks
Routledge Handbook of Bounded Rationality draws together an
international team of leading experts to survey the recent
literature and latest developments regarding Herbert Simon’s
renowned theory of bounded rationality. Chapters feature entries
on key behavioural phenomena including reasoning, judgement,
decision making, uncertainty, risk, heuristics and biases, and
smart and frugal heuristics. The text also examines current ideas
such as fast and slow thinking, nudge, ecological rationality,
evolutionary psychology, and embodied cognition. This book
is essential reading for students and scholars of economics,
psychology, neurocognitive sciences, and political science.
Routledge
Market: Economics
December 2020: 246x174: 680pp
Hb: 978-1-138-99938-1: £190.00
eBook: 978-1-315-65835-3
* For full contents and more information, visit: www.routledge.com/9781138999381
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English Economic Thought in the Seventeenth
Century

Poverty in the History of Economic Thought
From Mercantilism to Neoclassical Economics
Edited by Mats Lundahl, Stockholm School of Economics,
Sweden, Daniel Rauhut and Neelambar Hatti, Lund
University, Sweden
Series: Routledge Studies in the History of Economics

Rejecting the Dutch Model
Seiichiro Ito
Series: Routledge Studies in the History of Economics
In the seventeenth century, England saw Holland as an economic
power to learn from and compete with. English Economic Thought
in the Seventeenth Century: Rejecting the Dutch Model analyses
English economic discourse during this period, and explores the
ways in which England’s economy was shaped by the example
of its Dutch rival. This book is of strong interest to advanced
students and researchers of the history of economic thought,
economic history and intellectual history.

Poverty in the History of Economic Thought: From Mercantilism to
Neoclassical Economics aims to describe and critically examine
how economic thought deals with poverty and the poor,
including its causes, consequences, reduction, and abolition.
This edited volume traces the economic ideas of key writers and
schools of thought across a significant period, ranging from
Adam Smith and Malthus, through to Wicksell, Cassel, and
Heckscher. This key text is valuable reading for advanced
students and researchers of the history of economic thought,
economic development, and the economics of poverty.

Routledge
Market: Economics
November 2020: 234x156: 224pp
Hb: 978-0-367-46239-0: £120.00
eBook: 978-1-003-02768-3
* For full contents and more information, visit: www.routledge.com/9780367462390

Routledge
Market: Economics / Development
December 2020: 234x156: 196pp
Hb: 978-0-367-35423-7: £120.00
eBook: 978-0-429-33129-9
* For full contents and more information, visit: www.routledge.com/9780367354237
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Foundations of Organisational Economics

The Adam Smith Review

Histories and Theories of the Firm and Production

Volume 12

Paul Walker
Series: Routledge Studies in the History of Economics

Edited by Fonna Forman
Series: The Adam Smith Review

Foundations of Organisational Economics: Histories and Theories
of the Firm and Production delves into a range of key topics to
do with the history of the mainstream approach to the theory
of production and the theory of the firm. This includes the
frameworks used to analyse production, the division of labour
and its application to the firm and the development of the
neoclassical model of production. This work is an illuminating
reference for students and researchers of the history of economic
thought, industrial organization, microeconomic theory, and
organizational studies.

Adam Smith’s contribution to economics is well recognised, but
scholars have recently been exploring anew the multidisciplinary
nature of his works. The Adam Smith Review is a rigorously
refereed annual review that provides a unique forum for
interdisciplinary debate on all aspects of Adam Smith’s works,
his place in history, and the significance of his writings to the
modern world.
This twelfth volume brings together leading scholars from across
several disciplines with a focus on morality, ethics and justice in
Smith's works.

Routledge
Market: Economics
March 2021: 234x156: 208pp
Hb: 978-0-367-65143-5: £120.00
eBook: 978-1-003-12847-2
* For full contents and more information, visit: www.routledge.com/9780367651435

Routledge
Market: Economics / Philosophy
December 2020: 234x156: 412pp
Hb: 978-0-367-52157-8: £120.00
eBook: 978-1-003-05674-4
* For full contents and more information, visit: www.routledge.com/9780367521578
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Poverty in Contemporary Economic Thought

Women’s Economic Thought in the Romantic Age

Edited by Mats Lundahl, Stockholm School of Economics, Sweden, Daniel Rauhut
and Neelambar Hatti, Lund University, Sweden
Series: Routledge Studies in the History of Economics

Towards a Transdisciplinary Herstory of Economic Thought

Poverty in Contemporary Thought aims to describe and critically examine how economic
thought deals with poverty, including its causes, consequences, reduction, and abolition.
This edited volume traces the ideas of key writers and schools of modern economic thought
across a significant period, ranging from Friedrich Hayek and Keynes to latter-day economists
like Amartya Sen and Angus Deaton. This key text is valuable reading for advanced students
and researchers of the history of economic thought, economic development, and the
economics of poverty.
Routledge
Market: Economics / Development
May 2021: 234x156: 224pp
Hb: 978-0-367-35426-8: £120.00
eBook: 978-0-429-33131-2
* For full contents and more information, visit: www.routledge.com/9780367354268

Joanna Rostek, University of Giessen, Germany
Series: Routledge IAFFE Advances in Feminist Economics
This book argues that established notions of what constitutes
economic enquiry, topics, and genres of writing have for
centuries marginalised the perspectives and experiences of
women and obscured the knowledge they recorded in novels,
memoirs, or pamphlets. This has led to an underrepresentation
of women in the canon of economic theory. Using insights from
literary studies, cultural studies, gender studies, and feminist
economics, the book develops a transdisciplinary methodology
that redresses this imbalance and problematises the distinction
between literary and economic texts.
Routledge
Market: Economics / Literature
January 2021: 234x156: 328pp
Hb: 978-0-367-07426-5: £120.00
Pb: 978-0-367-07427-2: £34.99
eBook: 978-0-429-02068-1
* For full contents and more information, visit: www.routledge.com/9780367074272
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Agribusiness Management

Designing Integrated Industrial Policies Volume II

Freddie L. Barnard, Purdue University, USA, John Foltz,
University of Idaho, USA, Elizabeth A. Yeager, Purdue
University, USA and Brady Brewer
This sixth edition of Agribusiness Management provides students
and managers with a fundamental understanding of the key
concepts needed to successfully manage agribusinesses in a
rapidly changing, high-tech, consumer-oriented, and uncertain
world. The text uses four specific approaches to help readers
develop and enhance their capabilities as agribusiness managers,
and this new edition has also been updated throughout with
new examples and data, as well as additional material on
succession planning and managing human resources. This book
is fully supported by a Companion Website, and is an ideal text for all courses on
management in the agribusiness industry.
Routledge
Market: Agriculture
December 2020: 246x174: 556pp
Hb: 978-0-367-34193-0: £155.00
Pb: 978-0-367-34194-7: £68.99
eBook: 978-0-429-32442-0
Prev. Ed Pb: 978-1-138-89193-7
* For full contents and more information, visit: www.routledge.com/9780367341947

For Inclusive Development in Africa and Asia
Edited by Shigeru Thomas Otsubo, Nagoya University, Japan
and Christian Samen Otchia, Nagoya University, Japan
Series: Routledge Studies in the Modern World Economy
Very little has been written on industrialization and
deindustrialization in Africa. This reference work sheds
illuminating light upon the industrial development in Africa. It
also provides an in-depth look into China’s engagement and
migrant labour in Africa. The book also addresses the roles of
public-private partnership (PPP) and international development
cooperation and how they are fundamental to industrialization
in Asia and Africa. This book will be a very useful reference
particularly on industrial promotion and designing integrated
industrial policies not only for economic growth and job creation
but also for “inclusive” development.
Routledge
Market: Industrial Policy
December 2020: 234x156: 320pp
Hb: 978-0-367-89637-9: £120.00
eBook: 978-1-003-02024-0
* For full contents and more information, visit: www.routledge.com/9780367896379
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Artificial Intelligence, Automation and the Future
of Competence at Work

Family Business and Regional Development

Jon-Arild Johannessen
Series: Routledge Studies in the Economics of Innovation
This book offers a unique and holistic perspective on the future
of work in the context of industry 4.0. It discusses the
globalization of capital markets; how artificial intelligence can
help organizations to be more competitive; and the new role of
leadership in this technological landscape. The book provides
a human-centric view of the current technological advancements
of Artificial Intelligence and Robotics and offers a positive outlook
for human actors seeking continued relevance. It will appeal to
scholars and students of the innovation economy, the
knowledge society and the coming fourth industrial revolution.
Routledge
Market: Economics
December 2020: 234x156: 170pp
Hb: 978-0-367-64046-0: £120.00
eBook: 978-1-003-12192-3
* For full contents and more information, visit: www.routledge.com/9780367640460

Edited by Rodrigo Basco, American University of Sharjah,
UAE, Roger Stough, George Mason University, USA and
Lech Suwala, Technical University of Berlin, Germany
Series: Routledge Advances in Regional Economics, Science and
Policy
This book explores the relationship between families, firms, and
regions and the extent to which these relationships contribute
to regional economic and social development. Although family
business participation in economic activities has been a common
phenomenon since pre-industrial societies, and its importance
has evolved throughout time and across spatial contexts, the
book suggests that these factors have often been neglected in
family business and regional studies.
Routledge
Market: Economics / Business / Geography
December 2020: 234x156: 300pp
Hb: 978-0-367-17861-1: £120.00
eBook: 978-0-429-05809-7
* For full contents and more information, visit: www.routledge.com/9780367178611
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Designing Integrated Industrial Policies Volume I

Military Spending and Global Security

For Inclusive Development in Asia

Humanitarian and Environmental Perspectives

Edited by Shigeru Thomas Otsubo, Nagoya University, Japan
and Christian Samen Otchia, Nagoya University, Japan
Series: Routledge Studies in the Modern World Economy
TThis comprehensive reference work gives an overview of the
industrial development and current state of industrialization and
deindustrialization in Asia, specifically Southeast Asia and China.
It introduces typologies of industrial policies and discusses the
manufacturing sector and its evolving role in the region. The
book examines the integration of SMEs in global value chains
and provides macro-econometric and firm-based
micro-econometric analyses of (de-)industrialization. This book
will be a very useful reference on industrial promotion and
designing integrated industrial policies not only for economic
growth and job creation but also for “inclusive” development.
Routledge
Market: Economic Development
December 2020: 234x156: 450pp
Hb: 978-0-367-89635-5: £120.00
eBook: 978-1-003-02023-3
* For full contents and more information, visit: www.routledge.com/9780367896355
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Edited by Jordi Calvo Rufanges
Series: Routledge Studies in Defence and Peace Economics
The book draws from prior knowledge and research on military
expenditure but introduces an all-encompassing, in-depth and
original analysis of military spending as a key and often
overlooked factor of global instability, delving into the present
and future consequences of its perpetual growth, as well as,
confronting the reasoning behind it. The authors argue that
increasing military expenditure is not the best response to the
emergencies militarization itself has helped create. They assert
that militarization is paradoxically both a cause of and a response
to the grave challenges our society is facing.
Routledge
Market: Defence and Peace Economics
November 2020: 234x156: 168pp
Hb: 978-0-367-49339-4: £120.00
eBook: 978-1-003-04582-3
* For full contents and more information, visit: www.routledge.com/9780367493394
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Outsourcing in European Emerging Economies
Territorial Embeddedness and Global Business Services
Edited by Łukasz Mamica
Series: Routledge Advances in Regional Economics, Science and
Policy
The book opens by developing a theoretical framework and
then presents a range of international case studies, exploring
the experiences of the service hub cities of Dublin, Bratislava,
Budapest, Prague and Cracow. Attention is also given to internal
and external determinants of embeddedness, with chapters on
the employee perspective, the Fintech industry, corporate social
responsibility and the role of universities.

Routledge
Market: Economics / Business / Geography
November 2020: 234x156: 240pp
Hb: 978-0-367-89383-5: £120.00
eBook: 978-1-003-01888-9
* For full contents and more information, visit: www.routledge.com/9780367893835
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Rethinking Clusters
Towards a New Research Agenda for Cluster Research
Edited by Luciana Lazzeretti, Francesco Capone, University
of Florence, Italy, Annalisa Caloffi and Silvia Rita Sedita
Research on the topic of clusters and industrial districts is very
extensive. However, most of it has focused more on
understanding the past than on trying to map out the future.
The aim of this book is to fill this gap by identifying and
discussing the main research topics that populate the current
scientific debate and highlight the emergent lines of research
that will constitute the future research agenda. It does so by
drawing on the debate started with the "rethinking clusters"
workshops.
The chapters in this book were originally published as a special
issue of the journal European Planning Studies.
Routledge
Market: Economics and Development
March 2021: 246x174: 218pp
Hb: 978-0-367-67202-7: £120.00
* For full contents and more information, visit: www.routledge.com/9780367672027
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Shipbuilding in the United Kingdom
A History of the British Shipbuilders Corporation
Hugh Murphy
Series: Routledge Studies in the Economics of Business and
Industry
This book provides a systematic historical account of the British
Shipbuilders corporation, first looking at this major industry
under private enterprise, then under state control, and finally
back in private hands. The chapters benefit from comprehensive
archival research and interviews from the 1990s with leading
players in the industry, as well as politicians, shipbuilders, trade
union leaders, and senior civil servants. This work is a valuable
resource for advanced students and researchers across the fields
of business history, economic history, industrial history, labour
history, maritime history, and British history.
Routledge
Market: Economic History
December 2020: 234x156: 192pp
Hb: 978-0-367-68702-1: £120.00
eBook: 978-1-003-13868-6
* For full contents and more information, visit: www.routledge.com/9780367687021
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Capitalism, Power and Innovation

Tariff Structure, Intermediate Goods, and China-U.S.
Trade Friction

Intellectual Monopoly Capitalism Uncovered
Cecilia Rikap
Series: Routledge Studies in the Economics of Innovation

Haichao Fan, Wendy Dai and Yichao Fang
Series: China Perspectives

The book includes detailed empirical mappings of how
intellectual monopolies develop and transform knowledge from
universities and open-source collaborations into intangible
assets. The result is a strategy that combines undermining the
commons through privatization with harvesting from the same
commons. The book ends with provoking reflections to tilt the
scale against intellectual monopoly capitalism and arguing that
desired changes require democratic mobilization of workers
and citizens at large.

Focusing on the interconnection of tariff structure, international
trade and welfare evaluation, the book investigates the
characteristics of tariff structures of China and the U.S. in recent
years and measures the impact of the Sino-U.S. trade friction
that started in 2018. The book will appeal to academics and
policy makers interested in international trade, China-U.S. relation
and the trade friction.

Routledge
Market: Economics
March 2021: 234x156: 304pp
Hb: 978-0-367-35763-4: £120.00
eBook: 978-0-429-34148-9
* For full contents and more information, visit: www.routledge.com/9780367357634

Routledge
Market: International Trade/China-US relation/Trade Friction
March 2021: 234x156: 176pp
Hb: 978-0-367-70696-8: £120.00
eBook: 978-1-003-14762-6
* For full contents and more information, visit: www.routledge.com/9780367706968
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Competitiveness and Economic Development in
Europe

The China-US Trade War and South Asian
Economies

Prospects and Challenges
Edited by Sławomir I. Bukowski, Kazimierz Pulaski University of Technology and
Humanities, Poland, Alina Hyz, University of West Attica, Greece and Marzanna B.
Lament
Series: Routledge Studies in the European Economy
This book analyzes the fundamental factors of competitiveness, which will, in turn, facilitate
economic development and growth, in the new post-crisis environment. It uses empirical
findings from a variety of different countries with divergent economic structures and
policies. The book recommends future directions and offers policy solutions, and as such,
will appeal to students, researchers and policymakers, as well as those interested in the
role of competitiveness in the operation of markets, productivity, and economic
development, and how it might foster innovation, and growth.
Routledge
Market: Economics
April 2021: 234x156: 384pp
Hb: 978-0-367-55830-7: £120.00
eBook: 978-1-003-09536-1
* For full contents and more information, visit: www.routledge.com/9780367558307

Edited by Rahul Nath Choudhury, National University of
Singapore, Singapore
Series: Routledge Frontiers of Political Economy
The first section of the book looks at the impact of the trade war
on the global economy. It goes deeper to examine the trade
war impact on the South Asian region. It is well-known that any
imposition of new tariffs or an increase in existing tariffs would
make imports more costly and render the exported goods less
competitive. Yet, the book posits that the trade war has provided
a window of opportunity to other countries not caught in it. The
South Asian region, with countries like Bangladesh, India and
Sri Lanka, has actually reaped benefits from the widening trade
dispute between the world’s two biggest economies.
Routledge
Market: International Economy, International Trade
March 2021: 234x156: 320pp
Hb: 978-0-367-51381-8: £125.00
eBook: 978-1-003-05361-3
* For full contents and more information, visit: www.routledge.com/9780367513818
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Regionalism in Latin America

The Economic Development of Bangladesh in the
Asian Century

Agents, Systems and Resilience
Edited by JOSÉ BRICEÑO-RUIZ, Universidad Nacional
Autónoma, Mexico. and Andres Rivarola Puntigliano
Series: Routledge Studies in the Modern World Economy
This interdisciplinary edited volume explores the political
economy of regionalism in Latin America. To understand the
resilience of regionalism in Latin America, this book
highlights some issues. Firstly, that resilience is linked to
mechanisms of self-enforcement that are part of the
accumulation of experiences, institution building, and common
cultural features described in this book as regionalist acquis.
Secondly, the elements and driving forces behind the promotion
and expression of the regionalist acquis are influenced and
shaped by nested systems in which social processes are inserted.
Routledge
November 2020: 234x156: 202pp
Hb: 978-0-367-37680-2: £120.00
eBook: 978-0-429-35558-5
* For full contents and more information, visit: www.routledge.com/9780367376802
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Prospects and Perspectives
Edited by Quamrul Alam, Central Queensland University,
Australia, Atiur Rahman, University of Dhaka, Bangladesh
and Shibli Rubayat Ul Islam, University of Dhaka, Bangladesh
Series: Routledge Studies in the Modern World Economy
Few countries in the developing world have shown as exciting
a promise of economic prosperity as Bangladesh. The promising
nature of the Bangladeshi economy raises interesting questions
pertaining to whether good governance may lead to sustained
economic growth. This book explains the macro-drivers of
growth behind the economic development of Bangladesh. It
also looks at the strategic interventions on macro-level,
specifically the policy interventions.
Routledge
Market: International Economics
November 2020: 234x156: 314pp
Hb: 978-0-367-52876-8: £120.00
eBook: 978-1-003-08816-5
* For full contents and more information, visit: www.routledge.com/9780367528768
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The Economics and Politics of European Integration
Populism, Nationalism and the History of the EU
Ivan T. Berend, University of California Los Angeles, USA
The Economics and Politics of European Integration offers a
comprehensive history of European integration, from the
conceptualisation of a United States of Europe, to the present
day. The special role of the United States in this process of
integration, and the expansion and evolution of the European
Union, is critically analysed. The book also thoroughly discusses
the current view of the EU, and the complex crises emerging
from the Covid-19 pandemic.

Routledge
Market: Economics
December 2020: 234x156: 288pp
Hb: 978-0-367-55842-0: £120.00
Pb: 978-0-367-55831-4: £39.99
eBook: 978-1-003-09537-8
* For full contents and more information, visit: www.routledge.com/9780367558314
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Transforming Agriculture in South Asia
The Role of Value Chains and Contract Farming
Edited by Ashok K. Mishra, Arizona State University, USA,
Anjani Kumar, International Food Policy Research Institute,
New Delhi, India and Pramod K. Joshi
Series: Routledge Studies in Agricultural Economics
This book explores the policy issues around contract farming,
its transformative potential, and addresses the lack of empirical
research on this topic by focusing on South Asia: principally
India, Bangladesh and Nepal. It serves as an essential guide to
academics, researchers, students, legislative liaisons, and think
tank groups interested in agrarian issues, agricultural economics,
and agricultural policy in emerging economies, and South Asia
in particular.
Routledge
Market: Economics / Asian Studies
December 2020: 234x156: 430pp
Hb: 978-0-367-45727-3: £140.00
eBook: 978-1-003-02499-6
* For full contents and more information, visit: www.routledge.com/9780367457273
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2nd Edition

Economic and Social Perspectives on European
Migration

The Economics of Immigration

Edited by Francesca Fauri, Debora Mantovani and
Donatella Strangio
Series: Routledge Studies in Labour Economics
This book addresses a wide range of migration-related issues in
the European context and examines the socioeconomic
consequences of migratory flows throughout Europe, focusing
on a number of emblematic European countries.

Routledge
Market: Economics
December 2020: 234x156: 246pp
Hb: 978-0-367-49362-2: £120.00
eBook: 978-1-003-04591-5
* For full contents and more information, visit: www.routledge.com/9780367493622
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Cynthia Bansak, St. Lawrence University, USA, Nicole
Simpson, Colgate University, USA and Madeline Zavodny,
Agnes Scott College, USA
This book, in its second edition, introduces readers to the
economics of immigration, which is a booming field within
economics. The main themes and objectives of the book are for
readers to understand the decision to migrate, the impacts of
immigration on markets and government budgets and the
consequences of immigration policies in a global context. Our
goal is for readers to be able to make informed economic
arguments about key issues related to immigration around the
world.
Routledge
Market: Economics
November 2020: 246x174: 470pp
Hb: 978-0-367-43442-7: £110.00
Pb: 978-0-367-41616-4: £49.99
eBook: 978-1-003-00323-6
Prev. Ed Pb: 978-0-415-74706-6
* For full contents and more information, visit: www.routledge.com/9780367416164
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Informal Women Workers in the Global South
Policies and Practices for the Formalisation of Women's Employment
in Developing Economies
Edited by Jayati Ghosh, Jawaharlal Nehru University, New
Delhi
Series: Routledge IAFFE Advances in Feminist Economics
This book examines the varying trajectories of formalisation and
their impact on women workers in five developing countries in
Asia and Africa: India, Thailand, South Africa, Ghana and Morocco.
The impact of formalisation policies on women in developing
countries is relatively under-researched. This book provides new
evidence that will be applicable across a wide range of
developing country contexts and will be of interest to policy
makers, feminist economists and students of economics, labour,
gender and development studies, public policy, politics and
sociology.
Routledge
Market: Gender and economics
December 2020: 234x156: 232pp
Hb: 978-0-367-54599-4: £120.00
Pb: 978-0-367-54598-7: £34.99
eBook: 978-1-003-08984-1
* For full contents and more information, visit: www.routledge.com/9780367545987
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The Economics of Gender Equality in the Labour
Market
Policies in Turkey and other Emerging Economies
Edited by Meltem İnce Yenilmez, Yasar University, Turkey
and Gül Ş. Huyugüzel Kişla
Series: Routledge Studies in Gender and Economics
This book evaluates the global labor market in the context of
gender equality, and the associated policies and regulations,
particularly in developing markets, to recommend measures for
encouraging gender equality. It exposes the barriers that women
employees encounter as well as some of the societal and
workplace policies they, specifically, are subject to. It will appeal
to postgraduate students and researchers of labor and feminist
economics, the economics of gender, women’s studies and
sociology.
Routledge
Market: Economics
March 2021: 234x156: 280pp
Hb: 978-0-367-69399-2: £120.00
eBook: 978-1-003-14165-5
* For full contents and more information, visit: www.routledge.com/9780367693992
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Behavioural Economics and Experiments

Industrial Development of Taiwan

Ananish Chaudhuri

Past Achievement and Future Challenges Beyond 2020

Behavioural Economics and Experiments addresses key topics
within behavioural economics, exploring vital questions around
decision-making and human nature. Assuming no prior
knowledge of economics, the book features wide-ranging
examples from literature, film, sport, neuroscience and beyond.
Ananish Chaudhuri explores the complex relationships between
human behaviour, society and decision-making, introducing
readers to the latest work on heuristics, framing and anchoring,
as well as ideas around fairness, trust and social norms.

Edited by Gee San, XiDian, New Taipei City, Taiwan and Patarapong Intarakumnerd,
National Graduate Institute for Policy Studies (GRIPS), Japan
Series: Routledge-GRIPS Development Forum Studies

Routledge
Market: Economics
May 2021: 246x174: 456pp
Hb: 978-0-367-46394-6: £140.00
Pb: 978-0-367-46393-9: £44.99
eBook: 978-1-003-02853-6
* For full contents and more information, visit: www.routledge.com/9780367463939

This edited book examines the past successful development model, the current economy,
and outlines the future challenges beyond the year 2020 for Taiwan. It also provides policy
recommendations in the aforementioned aspects. The contributors of the book are
accomplished veteran scholars in in the fields.
Routledge
Market: Taiwan Economy
April 2021: 234x156: 392pp
Hb: 978-0-367-67482-3: £135.00
eBook: 978-1-003-13147-2
* For full contents and more information, visit: www.routledge.com/9780367674823
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2nd Edition

COVID-19 and Islamic Social Finance

Intermediate Microeconomics

Edited by M. Kabir Hassan, University of New Orleans, USA,
Aishath Muneeza, INCEIF, Malaysia and Adel M. Sarea, Ahlia
University, Bahrain
Series: Islamic Business and Finance Series
Since struggles against poverty for each country will be different,
the book attempts to shed light on experiences of different
countries by presenting successful models of Islamic social
finance. The book first looks at poverty and COVID-19, before
delving into the role of Islamic social financial institutions and
how they rise against COVID-19. The book concludes by
examining the impact of COVID-19 on Islamic microfinance. The
book is the first of its kind on the subject of COVID-19 and it
intends to bridge the gap in the market.
Routledge
Market: Islamic Social Finance
March 2021: 234x156: 296pp
Hb: 978-0-367-63993-8: £120.00
eBook: 978-1-003-12171-8
* For full contents and more information, visit: www.routledge.com/9780367639938
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A Tool-Building Approach
Samiran Banerjee, Emory University, USA
This second edition of Intermediate Microeconomics: A
Tool-Building Approach is a clear and concise calculus-based
exposition of current microeconomic theory that is essential for
students pursuing degrees in economics or business. This
beautifully presented and accessible text covers all the essential
topics typically required at the intermediate level, from consumer
and producer theory to the market structures of perfect
competition, monopoly, duopoly, and oligopoly. Other topics
include general equilibrium, risk, and game theory, as well as
chapters on externalities, asymmetric information, and public
goods.
Routledge
Market: Economics
March 2021: 246x174: 390pp
Hb: 978-0-367-24533-7: £150.00
Pb: 978-0-367-24535-1: £54.99
eBook: 978-0-429-28300-0
Prev. Ed Pb: 978-0-415-87005-4
* For full contents and more information, visit: www.routledge.com/9780367245351

Economics, Capitalism, and Corporations
Contradictions of Corporate Law, Economics, and the Theory of the
Firm
Wm. Dennis Huber
Series: The Economics of Legal Relationships
The book presents arguments that demonstrate that legal
principles and economic theories cannot be reconciled when
applied to corporations and shareholders, which will pave the
way for new legal and economic theories of the firm to be
developed that are both legally and economically valid. It
corrects the mistaken belief of the relationship of property law
and agency law to corporate law, and the relationship of
corporate law to economics and thus will appeal to students,
faculty, and researchers of both law and economics.
Routledge
Market: Economics
December 2020: 234x156: 224pp
Hb: 978-0-367-89556-3: £120.00
eBook: 978-1-003-01979-4
* For full contents and more information, visit: www.routledge.com/9780367895563
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Analysis of Socio-Economic Conditions

Capitalism, Institutions and Social Orders

Insights from a Fuzzy Multidimensional Approach

The Case of Contemporary Spain

Edited by Gianni Betti, University of Siena, Italy and Achille
Lemmi, Payment held in SAP - changed to cheque for
release
Series: Routledge Advances in Social Economics
Showcasing fuzzy set theory, this book highlights the enormous
potential of fuzzy logic in helping to analyse the complexity of
a wide range of socio-economic patterns and behaviour. The
contributions explore the most up-to-date fuzzy-set methods
for the measurement of socio-economic phenomena in a
multidimensional and/or dynamic perspective. This book will
be of significant interest to economists, statisticians and
sociologists utilising quantitative methods to explore
socio-economic phenomena.
Routledge
Market: Economics / Social Science
March 2021: 234x156: 368pp
Hb: 978-0-367-51406-8: £120.00
eBook: 978-1-003-05371-2
* For full contents and more information, visit: www.routledge.com/9780367514068

Pedro M. Rey-Araújo
Series: Routledge Frontiers of Political Economy
Capitalism, Institutions and Social Orders develops a novel political
economy approach by establishing a dialogue between the
Social Structures of Accumulation (SSA) theory and Ernesto
Laclau’s post-Marxism theory. Using this synthesis, it provides
an in-depth analysis of Spain’s socio-economic evolution since
the early-1990s. This work is of significant interest to critical
political economy and discourse-theory scholars, critical theorists
in general, and social scientists concerned with the recent
Spanish experience.
Routledge
Market: Economics
November 2020: 234x156: 250pp
Hb: 978-0-367-48066-0: £120.00
eBook: 978-1-003-03781-1
* For full contents and more information, visit: www.routledge.com/9780367480660
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Brexit and the Political Economy of Ireland

Emerging Economies and the Global Financial
System

Creating a New Economic Settlement
Paul Teague
Series: Routledge Studies in the European Economy

Post-Keynesian Analysis

This book represents the first systematic study of the impact of Brexit on the political and
economic future of Northern Ireland and Ireland. It provides a detailed assessment of the
consequences of the Belfast Agreement and highlights how Brexit imperils the advances
that have been made since its signing in 1998. It makes a dispassionate assessment of the
changes that may be necessary to create a stronger Northern Ireland economy. The book
cuts through the rhetoric that characterizes so much discussion about the Northern Ireland
economy and provides a hard-headed appraisal of not only its structure and performance,
but also the economic feasibility of Irish unity.
Routledge
Market: Economics
May 2021: 234x156: 192pp
Hb: 978-0-367-72061-2: £120.00
eBook: 978-1-003-15328-3
* For full contents and more information, visit: www.routledge.com/9780367720612

Edited by Bruno Bonizzi, University of Winchester, UK, Annina Kaltenbrunner, Leeds
University, UK and Raquel A. Ramos
Series: Routledge Critical Studies in Finance and Stability
This book provides a comprehensive overview of the financial integration of emerging
economies through an in-depth analysis of the international monetary system, how it
impacts capital flows and exchange rates, and its implications for policy making. This work
provides key reading for students and scholars of economics, political economy and finance
that are interested in the financial integration of emerging economies, and how the
heterodox tradition of Post-Keynesian economics contributes to its analysis.
Routledge
Market: Economics
April 2021: 234x156: 304pp
Hb: 978-0-367-11142-7: £120.00
eBook: 978-0-429-02503-7
* For full contents and more information, visit: www.routledge.com/9780367111427

Dummy text to keep placeholder

Dummy text to keep placeholder

Capitalism and Inequality

Foundations of Post-Schumpeterian Economics

The Role of State and Market

Innovation, Institutions and Finance

Edited by G.P. Manish and Stephen C. Miller, University of
New Mexico, Albuquerque
Series: Routledge Foundations of the Market Economy
Capitalism and Inequality rejects the popular view that attributes
the recent surge in inequality to a failure of market institutions.
Bringing together new and original research from established
scholars, it analyses the inequality inherent in a free market from
an economic and historical perspective. In the process, the
question of whether the recent increase in inequality is the result
of crony capitalism and government intervention is explored in
depth. This key text makes an invaluable contribution to the
literature on inequality and markets, and is essential reading for
students, scholars, and policy makers.
Routledge
Market: Economics
December 2020: 234x156: 244pp
Hb: 978-0-367-46746-3: £120.00
eBook: 978-1-003-03080-5
* For full contents and more information, visit: www.routledge.com/9780367467463
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Beniamino Callegari
Series: Routledge Frontiers of Political Economy
As the evolutionary school attempts to engage with a world of
inequality, financialization and economic fragility, the limits of
its dominant neo-Schumpeterian interpretation begin to show.
Contributing to the development of a more balanced
post-Schumpeterian economics, this book offers a
complementary interpretation of Schumpeter’s theory which is
based on economic innovation, Bergsonian creative evolution
and monetary mechanisms and institutions. This text is essential
reading for scholars and students of Schumpeter, evolutionary
economics, post-Keynesian economics and institutional
economics.
Routledge
Market: Economics
December 2020: 234x156: 284pp
Hb: 978-0-367-21066-3: £120.00
eBook: 978-0-429-26521-1
* For full contents and more information, visit: www.routledge.com/9780367210663
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Intangible Flow Theory in Economics

Populism and Neoliberalism

Human Participation in Economic and Societal Production
Tiago Cardao-Pito, University of Lisbon, Portugal
Series: Routledge Frontiers of Political Economy
This bookoutlines a new theory which challenges both
economics and the relativism conveyed in social constructivism,
poststructuralism and postmodernism. To mainstream
economics and Marxism, monetary flows transform us humans
into commodities. To this new theory, flows of economic
elements as physical goods or money are consummated by
intangible flows that cannot yet be precisely appraised at an
actual or approximate value, for instance workflows, service
flows, information flows or communicational flows. This book is
of significant interest to students and scholars of political
economy, economic sociology, organization, economics, and
social theory.
Routledge
Market: Economics
December 2020: 234x156: 334pp
Hb: 978-1-138-29865-1: £120.00
eBook: 978-1-315-09849-4
* For full contents and more information, visit: www.routledge.com/9781138298651

David Cayla
Populism and Neoliberalism argues that the roots of populism
lay in the contradiction between the democratic ideal and
neoliberal governance, which seeks to make markets and
competition the arbiters of major social developments. This
book marks a significant intervention in the debate about the
rise and fall of neoliberalism. Its analysis of the links between the
failings of neoclassical economics and the failings of neoliberal
politics provides essential reading for anyone interested in the
damaging impact of neoliberalism, the failings of neoclassical
economics, and explanations for the rise of populism.
Routledge
Market: Economics/Politics
March 2021: 234x156: 216pp
Hb: 978-0-367-42856-3: £115.00
Pb: 978-0-367-42770-2: £29.99
eBook: 978-0-367-85559-8
* For full contents and more information, visit: www.routledge.com/9780367427702
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Macroeconomic Analysis in the Classical Tradition

Power and Influence of Economists

The Impediments Of Keynes’s Influence

Contributions to the Social Studies of Economics

James C W Ahiakpor
Series: Routledge Studies in the History of Economics
Macroeconomic Analysis in the Classical Tradition explains how
the influence of Keynes’s macroeconomics, including his
changed definitions of some key macroeconomic concepts, has
impeded many analysts’ ability to readily resolve disputes in
modern macroeconomics. Expanding on his earlier work Macroeconomics without the Errors of Keynes (2019) - the author
delves into more aspects of macroeconomic theory and argues
for a revision of Keynes’s contribution to the field. This book
provides essential reading for advanced students and scholars
with an interest in the foundations of Keynes’s theories and
current debates within macroeconomic policy.
Routledge
Market: Economics
March 2021: 234x156: 264pp
Hb: 978-0-367-85987-9: £120.00
eBook: 978-1-003-01624-3
* For full contents and more information, visit: www.routledge.com/9780367859879

Edited by Jens Maesse, Stephan Pühringer, Thierry Rossier
and Pierre Benz
Series: Routledge Frontiers of Political Economy
Economists occupy leading positions in many different sectors
including central and private banks, multinational corporations,
the state and the media, as well as serving as policy consultants
on everything from health to the environment and security.
Power and Influence of Economists explores the interconnected
relationship between power, knowledge and influence which
has led economics to be both a source and beneficiary of
widespread power and influence. This book provides innovative
research perspectives for students and scholars of heterodox
economics, cultural political economy, sociology of professions,
and the social studies of power, discourse and knowledge.
Routledge
Market: Economics
January 2021: 234x156: 286pp
Hb: 978-0-367-41984-4: £120.00
eBook: 978-0-367-81708-4
* For full contents and more information, visit: www.routledge.com/9780367419844
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Politics and the Theory of Spontaneous Order

Preventing the Next Financial Crisis

Piotr Szafruga
Series: Routledge Frontiers of Political Economy

Victor A. Beker, Universidad de Buenos Aires, Argentina
Series: Routledge Frontiers of Political Economy

The theory of spontaneous order conceptualizes and explains a number of institutional
and social phenomena that are not an intended effect of either individual decisions or a
collective consensus but an unplanned outcome of interactions between people pursuing
their own aims. Drawing on these insights, this book demonstrates the utility of the theory
of spontaneous order in explaining many phenomena in political economy and political
science. Core ideas are examined including democracy, fragile states and the concept of
the veil of ignorance. This book marks a valuable contribution to the literature on political
economy, political science, public choice and political philosophy.

This book answers the key question: can anything be done to prevent a new financial crisis
or minimize its impact?
It opens with an analysis of the main elements responsible for the 2007/2009 financial crisis
and assesses the extent to which they are still present in today´s financial system. Proposals
are put forward to ameliorate the risks, arguing for the need for an international lender of
last resort, recalling Keynes’ idea for an International Clearing Union.
It will be of significant interest to scholars and students of financial crises, financial stability,
and alternative approaches to finance and economics.

Routledge
Market: Economics / Politics
April 2021: 234x156: 184pp
Hb: 978-0-367-89710-9: £120.00
eBook: 978-1-003-02067-7
* For full contents and more information, visit: www.routledge.com/9780367897109

Routledge
Market: Economics
April 2021: 234x156: 184pp
Hb: 978-0-367-48398-2: £120.00
eBook: 978-1-003-03968-6
* For full contents and more information, visit: www.routledge.com/9780367483982
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Rent Seeking and Human Capital

The Political Economy of Financial Development in
Malaysia

How the Hunt for Rents Is Changing Our Economic and Political
Landscape
Kurt von Seekamm Jr., Salem State University, USA
Series: Routledge Frontiers of Political Economy
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Rent-Seeking and Human Capital explores the debates around
rent seeking and contextualizes it within the capitalist economy.
This short and provocative book addresses the key questions:
who are the rent seekers? What do they do? Where do they
come from? What are the consequences of rent seeking for the
broader economy? And finally, what should policymakers do
about them? The chapters examine the existing literature on
rent seeking, including looking at the differences between rent
seeking, economic rent and unproductive labor. This text
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The book provides insight into the financial development in
Malaysia, its progress and reversals. It highlights that it is
important to conceptualise it as a political, rather than a merely
technical process. In so doing, the book echoes a more profound
concern in the political economy literature, namely the evolving
relationship between states and markets, and the supposed
retreat or reassertion of the state at a time of increasing (financial)
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Mainstream economics offers a perspective on the gift which is
constructed around exchange, axioms of self-interest,
instrumental rationality and utility-maximisation – concepts that
predominate within conventional forms of economic analysis.
Recognising the gift as an example of social practice
underpinned by social institutions, this book moves beyond this
utilitarian approach to explore perspectives on the gift from
social and institutional economics. This key text makes a
significant contribution to the literature on the gift which will
be of interest to readers of heterodox economics, social
anthropology, philosophy of economics, sociology, and political

Taking a radical feminist, heterodox, qualitative and intersectional
approach, this book investigates the political economy of
same-sex marriage across three axes: same-sex marriage as
institution; same-sex marriage and the market; and the political
economy of the "rainbow family". The examination of case
studies from different countries and regions enables a
comparative analysis that foregrounds cultural, political and
economic path dependencies while at the same time
highlighting a number of striking commonalities.
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The Nordic Model is the 20 century Scandinavian recipe for combining stable democracies,
individual freedom, economic growth and comprehensive systems for social security. But
what happens when Sweden and Finland - two countries topping global indexes for
competitiveness, productivity, growth, quality of life, prosperity, and equality - start doubting
themselves and their future? Is the Nordic Model at a crossroads? This work takes steps
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Through a re-examination of state intervention in the USA and
Britain over the course of the "long depression" (1970-to date),
this book argues that the state has performed an increasingly
significant role in conserving capital, propping up an economic
and social order that has lost its productive dynamism. The
chapters consider factors which are usually posited as
explanations for the long depression such as oil price shocks,
domestic conditions and technological innovation. This book
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economy, public policy, political theory, economics and
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